
THE MARKET
CRDB Bank is a local, privately owned 
commercial Bank that offers a comprehensive 
range of corporate, retail, business, treasury and 
microfinance services. The Bank operates through 
a network of 75 Branches, 10 mobile branches 
with more than 180 ATM’S, 600 Point of Sale 
terminals, 480 Microfinance Partners as well 
as Internet and SimBanking (mobile banking) 
services.  

The brand represents a customer needs driven 
bank with a tag line, ‘The Bank that listens’. The 
Bank has a wide customer base mostly in the 
middle and lower segments of the market. The 
Bank’s products cater for banking needs across 
all market segments such as children, women, 
youth and students, workers, SME’s, companies, 
microfinance, institutional and the corporate 
market.

The brand’s key financial figures for year 
2010 were:
• Profit before Tax- 66 billion
• Profit after Tax – Tshs 48 billion 
• Total assets – Tshs 2,300 Billion
• Customer deposits-Tshs 2,000 billion

The brand’s Market share in Tanzania’s 
banking system deposit was 20.23 percent of the 
total market deposit.

CRDB Bank’s strategy seeks to position the 
bank as a leading Bank in retail banking. In 
pursuit of this goal, the brand plans to expand 
its branch network and diversify its delivery 
channels through e-banking system including 
ATMs with enhanced capabilities, mobile and 
internet banking.

ACHIEVEMENTS
The brand has attained several awards:
• 2004 -  CRDB Bank achieved the 

EUROMONEY award for excellence as the 
Best Bank in Tanzania  

• 2009 - The brand was recognized as being the 
best and largest Tax payer in Tanzania 

• 2010 - The Bank received a Superbrand 
Award for Best Bank in Tanzania

• The best bank in Tanzania for the last 5 years 
in terms of assets, deposits and shareholders 
capital

• Formation of CRDB Bank Microfinance 
Ltd a subsidiary company that handles 
microfinance business
CRDB Bank has over the years, been the 

market leader in terms of inventive, customer 
friendly products and services. The Bank 
was the first to introduce into the country 
innovative products such as a popular debit card 
‘TemboCard’; Internet Banking; SIMBanking; 

cash deposit via ATM branded ‘Easy Deposit’; 
TemboCardVisa; POS services, Mobile branches 
and TemboCardMasterCard debit card.

HISTORY
CRDB Bank started in 1947 as the Land 
Bank of Tanganyika (LBT) and was owned by 
government with a capital of 4 million Tshs. In 
1961; the Agricultural Credit Agency (ACA) was 
established in order to replace LBT, and aimed to 
serve as Government instrument for agricultural 
development. 

The National Development Credit Agency 
(NDCA) was established in 1964 to replace 
this and the Tanzania Rural Development Bank 
(TRDB) was established in 1971 to replace the 
NDCA. This was also fully owned by Government 
with an initial capital of 25 million Tanzanian 
Shillings. 

The CRDB - Cooperative and Rural 
Development Bank - was established in 1984 
with government having a share of 51 percent; a 
30 percent share was owned by cooperatives; and 
a 19 percent share owned by BoT.  

CRDB (1996) came as a result of Government 
privatization of state owned firms. CRDB (1996) 
was replaced by CRDB Bank Ltd in July 1997 
with the aim of targeting both national and 
international markets. CRDB Bank PLC was 
established in 2009 after the Bank’s shares started 
to trade through Dar es Salaam Stock Exchange.

THE PRODUCT
After the brand made TemboCard, which 
revolutionised the life of Tanzanians in banking, 
further developments were made in association 
with Visa International. The Bank was able to 
develop TemboCardVisa: this was the first Visa 
Card in Tanzania which enabled customers to 
access their accounts world wide.

Tanzanite Account is a savings account 
specifically designed for Tanzanians living 
abroad. The account was developed to enable 
Tanzanians in the diaspora to save part of their 
income at home as it facilitates home remittances. 
Tanzanite Account is an account that Tanzanians 
can open while living abroad.  CRDB Bank is the 
only bank in the country offering these services. 

A summary of products offered by the brand 
are as follows:
• Savings products
• Current/Business products
• Loan products
• Trade finance products
• Treasury products
• Premier Banking 
• E-banking products
• Microfinance products
• SME products

RECENT DEVELOPMENTS
Recent initiatives rolled out by CRDB Bank 
include:
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creating awareness, customer recruitments and 
deposit mobilisations. This campaign has proved 
most successful as the newly opened branches 
have thus had a flying start. The brand also uses 
other promotional materials such as brochures, 
banners, pens, tire covers and posters to promote 
the brand and products. 

CRDB Bank has several marketing and 
promotional slogans that have not only positioned 
the brand, but also resonated with their customers. 
These include corporate slogans such as: Benki 
inayomsikiliza mteja/The Bank that listens; 
Daima ya Kwanza kukuweka Kwanza/Always 
first to put you first; Your Bank account at 
your fingertips; Simple, Smart and Secure; and 
Progress, Stability, Security.

CRDB Bank marketing campaigns also focus 
on promising the customers first class banking 
services that are tailor made for them. 

BRAND VALUES
CRDB Bank brand values are as follows:

• Accountability
• Commitment
• Cost Consciousness
• Courtesy
• Decisiveness
• Knowledge
• Promptness
• Performance Driven
• Professional Integrity
• Responsiveness

Led with the tag line “The Bank that listens” 
the brand promises their customers essential and 
innovative products and services that cater for all 
their banking needs. CRDB Bank is committed to 
being at the forefront in providing its customers 
with the best services backed up by top quality, 
modern products that ensure this. 

Customer requirement surveys are followed by 
a well detailed product development process that 
includes process mapping, market tests, launch 
and monitoring. This process also incorporates 
views from all major stakeholders.

• Malkia Account: a savings plan which is 
specifically designed for women with stable 
sources of income. Malkia Account promotes 
a culture of saving among women who aspire 
to reach long term life goals through monthly 
contributions

• Mobile branches that take banking services to 
previously subserviced communities living in 
remote areas

• Easy Deposit:  allows cash deposits via 
Automatic Teller Machines (ATMs). CRDB 
Bank is the only bank in the country to offer 
this convenience

• A world class Call Center has been 
established to field all customer queries and 
communications

• The Bank has recently acquired and gone 
live with a world class banking system called 
Mysys Bank Fusion Universal Banking. This 
new system will further improve customer 
service by allowing the Bank to deliver new 
and improved products and services to the 
market in a more efficient manner

• TemboCardMasterCard a debit that provide 
convenience for customers to access their 
accounts anywhere in the world as long as 
MasterCard is accepted

With TemboCardMasterCard now in place, 
CRDB Bank customers have the convenience 
of choosing the internationally known brands 
of Visa and MasterCard for their global finance 
needs.

PROMOTION
The brand has a presence in all major media 
outlets in the country. This includes program 
sponsorships in TV, Radio and blog spots and 
also a presence in all major newspapers in forms 
of advertisements, features, pictorials, financials 
etc. 

CRDB Bank also has billboards in the many 
parts of the major cities of Dar es Salaam, 
Arusha, Mwanza and others. The brand has a 
tradition of conducting sales and promotional 
campaigns at newly opened branches aiming at 

THINGS YOU DIDN’T KNOW ABOUT 
CRDB

 CRDB Bank is the leading Bank in 
Tanzania in terms of Market share, 
deposit, profit making and loan 
portfolio

 CRDB Bank is the only bank in Tanzania 
to reach Super brand status

 CRDB Bank is the most imitated bank 
in Tanzania when it comes to product 
and service delivery techniques as well 
as marketing strategies

 CRDB Bank is the first bank in 
Tanzanian history to reach the trillion 
shilling deposit mark

 CRDB Bank is the only bank in East Africa 
to co- brand its debit card TemboCard 
with other renowned international 
brands i.e. TemboCardVisa, TemboCard 
Master Card, TemboCardVisa- Gold 

 CRDB Bank is the first bank in Tanzania 
to issue wholesale microfinance, which 
are loans extended to microfinance 
institutions so they can loan to individual 
and small scale groups.

 The name TemboCard, which is a brand 
name for CRDB Bank debit card, is 
so popular that it has often been used 
by customers from other Banks when 
referring to another bank’s card

 In October 2010 a survey conducted 
by popular business magazine, African 
Business,  voted CRDB Bank 80th 
among Africa’s Top 100 Banks, 
standing third in East Africa and first in 
Tanzania
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