
Milk was introduced in the market. It was the 
first product that provides moisturisation for the 
entire body.

Internationalisation during the 1980s thrust 
the NIVEA brand into a wider global market. 
Today, consumers around the globe look to the 
blue and white packaging for quality skin and 
body care, as well as excellent value for money.

THE PRODUCT
NIVEA Crème – the fi rst stable water-in-oil 
emulsifier uses an emulsifying agent called 
Eucerit, which is made from lanolin, found in 
sheep’s wool. It is the key to NIVEA Crème’s 
unique properties.

In the early 1900s industrialisation led to 
the emergence of mass markets and branded 
articles. Society - women in particular - began 
to appreciate physical appearance and to look for 
products to both care for and beautify the skin.  
NIVEA Crème was the first cream to offer both 
skin care and protection at a reasonable price.

With hand crèmes, body crèmes and lotions 

THE MARKET
When East Africans think “skin care”, they think 
NIVEA, a product that can trace its rich history 
back to 1911.

The main brand in holding company 
Beiersdorf’s stable is NIVEA with its focus 
on skincare. The NIVEA For Men category 
continues to grow in popularity in the male 
skincare product market. NIVEA participates in 
various product categories, including body care, 
deodorant, face care, after shave, shaving, face 
care for men, lip care, sun care, shower, crème’s 
and petroleum jelly.

The brand’s core target market is women and 
men from 25-35 years, predominantly in urban 
and peri-urban areas. NIVEA targets ABC1C2, 
which is high end to middle end consumers, with 
90 percent of its sales made to this segment.
This is a brand that has reached the number one 
spot in all the categories in which it participates. 
The company expects to double its turnover in the 
next fi ve years and triple it in the next ten.

ACHIEVEMENTS
Quality in production is aligned with the 

standards set by Beiersdorf 
headquarters in Germany 
and the brand has seen 
many fi rsts in East Africa. 
These include:
• First to Launch a Body 

Lotion for Men in 
Kenya

• First to launch a Skin 
and Beauty Care center 
in Africa

• First to provide a total 
solution for men - 
body lotion, lip care, 
face care, deodorant 
and shower

• First to launch an anti 
wrinkle cream for 
women in Kenya

HISTORY
The NIVEA brand is 
27 years old in the East 
African market. In 2011, 
the brand will celebrate its 

100th global anniversary. 
NIVEA is a global 

skin- and body-care brand, 
owned by the German 
company Beiersdorf. The 
brand began in 1911 when 
Beiersdorf developed a 
water-in-oil emulsifier as 
a skin cream with Eucerit, 
the first stable emulsion 
of its kind. The company’s 
owner, Oskar Troplowitz, 
named it NIVEA, from 
the Latin word niveus/
nivea/niveum, meaning 
“snow-white”.

In 1931, Beiersdorf, 
the company behind 
NIVEA, had 20 production 
sites worldwide and 
employed more than 1400 
employees.

In 1963, NIVEA 
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and a range of products developed, the NIVEA 
brand has grown to accommodate every 
customers skin needs.

RECENT DEVELOPMENTS
The NIVEA name is far more than just its familiar 
blue packaging: The brand’s researchers are on 
a constant quest for new insights into the skin 
and how to care for it, leading to 

innovative brand development.
This is evident with the NIVEA Visage 

face care range which is at the leading edge of 
face care and comprises a variety of advanced 
cleansing, toning, moisturising and special care 
products developed to meet the specific needs 
of individual consumers.  Natural ingredients, 
patented technologies, and innovation play 

a fundamental role in the 
development of NIVEA Visage 
products. As with all NIVEA 
branded products, products in 
the NIVEA Visage range are 
dermatologically tested and not 
tested on animals.

NIVEA now has five Skin 
and Beauty Care Cntres in 
Kenya.

PROMOTION
NIVEA carries out in store 
promotions in more than 150 
outlets in Kenya. 

BRAND VALUES 
The essential qualities 
associated with NIVEA’s 
product range are quality and 
trust: The brand is seen as 
expert in skin care.

Guaranteed quality and 
delivery on product perform-
ance are promised to the 
consumer and product con-
sistency is key. Raw materi-
als are imported from vari-
ous destinations in Europe 

THINGS YOU DIDN’T KNOW ABOUT 
NIVEA

 Nivea Cream was the first moisturiser in 
the World

 Shortly after its invention in December 
1911, NIVEA Crème was sold in a yellow 
tin.

 The first advertisement for NIVEA was 
created by the famous poster artist Hans 
Rudi Erdt who designed the poster “With 
the likeness of a Lady” in 1912.

 In 1919 the NIVEA product line grew to 
incorporate the first NIVEA Soap.

 One of the first animated NIVEA 
cinema advertisements, called “Eulalias 
Verjüngung” (“Eulalia’s rejuvenescence”) 
promotes the NIVEA Crème available in 
a tube.

 In 1980 NIVEA broke new ground in the 
men’s cosmetics market when the After 
Shave Balm was developed.

 NIVEA branded products are 
dermatologically tested and not tested on 
animals.

and finished products are also sent to Hamburg 
for testing.
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