
Ramco Printing’s track record is all about 
‘firsts’:
• It was the first Kenyan company to be featured 

in the globally recognized publication 
Heidelberg News, which is the trade journal 
of the international print industry, appearing 
in 90 countries worldwide

• It was  the first company in East Africa 
in 2008 to install a state-of-the-art Heidel-
berg 8-colour/large format/perfecting press, 
which represented an investment of 
220 million Kshs

• Ramco Printing was the first company in 
Kenya to install a variable-data digital print 
press, thus revolutionizing the capability of 
the local print industry

HISTORY
Ramco Printing began its meteoric rise to 
precedence in 1995 as a small printing press 
in downtown Nairobi with a staff of only 17. 
Limited by its single colour capability, Ramco then 
invested in a two colour press, which allowed for 
the signifi cant expansion of their product range. 

By 1998, such was the rate of Ramco’s 
expansion that the decision was made to move 
to a 15,000 sq ft facility in Nairobi’s Industrial 
Area. Soon, this too proved limiting, and the 
company expanded once again into a 40,000 sq 
ft industrial unit. 

Finally, in 2008, Ramco invested 1.2 billion 
Ksh in the construction of an additional custom-
tailored 100,000 sq ft print facility on Mombasa 
Road. 

THE MARKET
Ramco Printing Works Limited is a member of 
the Ramco Group of Companies, which is one of 
Kenya’s leading industrial conglomerates. 

A trend-setting market leader, Ramco Printing 
is a print-solution company, producing a uniquely 
diversified stable of goods ranging from print and 
packaging solutions to promotional items. 

Ramco prides itself on the elasticity of its re-
sponse to the fast-evolving demands of a dynam-
ic regional economy. With a turnover of Kshs 1.3 
billion as at end March 2010, the company is a 
recognized and respected market leader, with a 
growing client base that includes multi-nationals 
NGOs, publishers, manufacturers, promotional 
agencies and government agencies alike. 

Focusing on three core areas of production: 
print, packaging and promotional, which blend 
seamlessly into Kenya’s first ‘one-stop print 
solution’, Ramco offers a diversity of expertise 
unmatched by its competitors. Thus its present 
market share stands at 15-20 percent in each 
product category. 

Responsive to the dynamism of the times, 
Ramco Printing has also positioned itself so as 
to offer a uniquely fast turn-around capability, 
while simultaneously ensuring that the quality of 
its work is never compromised. Keenly aware of 
the importance of regional trade, Ramco Printing 
anticipates a fast growing export market that 
will mirror the expansion of the East African 
Community. 

ACHIEVEMENTS
From humble beginnings, Ramco Printing has risen 
to become one of the most respected companies in 

the region whilst enjoying a world-class reputation 
as one of the most innovative and dynamic players 
in the print sector. The company has a team of 220 
staff members and a customer base of over 800. 

From a single-colour press in 1995, Ramco 
now has the single largest offset print capacity 
in East Africa. Initially located in one small unit, 
the company now operates from two custom-
constructed facilities with a total floor area of  
over 145,000 sq feet. Named ‘Top 100 mid-size 
company’ by KPMG in 2008 and 2009, in 2010 
Ramco’s Kshs 1 billion annual turnover took 
them into the KPMG Club 101.
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There, firmly established as the region’s 
most dynamic and rapidly growing print 
solutions the company spread over two units, 
Ramco consolidated its competitive lead via 
the systematic investment in the very latest of 
cutting edge technology,  the establishment of a 
dedicated research and development team and a 
promotional arm. 

Today the company stands at the forefront 
of its industrial sector and enjoys an unrivalled 
reputation for the extent of its technical capability, 
the quality of its work, the speed of its turnaround 
time and the viability of its rates. 

THE PRODUCT
Ramco’s product capability includes the 
following:
• Broad spectrum printed goods - corporate 

and computer stationery, marketing and 
point-of-sale materials and calendars 

• An extensive range of packaging materials- 
inner cartons, speciality boxes and branded 
paper cups

• A comprehensive range of labels  (including 
wet-strength labels for beverages)

• Promotional branded items - caps, pens, 
T-shirts, corporate uniforms, mugs,  mouse-
mats, umbrellas, leather goods, executive 
gifts, golf giveaways, diaries, scratch cards 
and more

• Digital print - allowing for affordable ultra-
small print runs to optimum quality with 
variable data on every run. Ideal for eg. 
invitation cards, reports, brochures

• Publishing of newsletters, magazines, annual 
reports, textbooks and coffee-table books

• Out-sourced stationery management: a 
one-stop solution for those companies who 
prefer to outsource their print and stationery 
requirements ‘to the professionals’

• Promotional Items

RECENT DEVELOPMENTS
In 2010 Ramco was the first to introduce an 
offset quality digital press to the Kenyan market. 

Revolutionising both print run capability 
and turnover time, the new facility allows the 
company to offer unprecedented personalised 
print services with variable data. With the new 
equipment, the company can print a single book 
to the same high quality as it can print 500. 

2010 also saw Ramco launch their 
revolutionary new website, which allows its 
clients to upload their artwork online, thus saving 
both time and travel costs. The company has also 
invested in 2011 an automated T-shirt production 
line capable of printing 10,000 shirts a day (five-
colour/double sided). Additionally, Ramco has 
commenced its ISO recognition process, which is 
scheduled for completion in 2011. 

PROMOTION
As a marketing and branding professional, Ramco 
maintains exceptionally high-profi le promotional 
coverage while utilising an innovative broad range 
of intuitive media options. They include; standard 
media advertising, e and web-marketing, brochures, 
audio-visual media, trade show participation and 
fl eet vehicle branding. The company also makes 
extensive use of its own promotional giveaways 
and seasonal promotional items. Additionally, 
the company hosts ‘open house’ days, which are 
designed to promote optimum client interface.

BRAND VALUES
The Ramco brand revolves around its ethos of 
innovation, quality and punctuality. Committed 
to achieving escalating world-class recognition, 
the company places great emphasis on ensuring 
unwavering client loyalty, while using its dynamic 
profi le to attract an ever more demanding client. 
Encapsulated by the corporate mission statement, 
‘To provide printed and promotional materials 
that conform to our clients’ expectations on time, 
every time’, the company holds true to its simple, 
but effective core values: integrity, teamwork and 
unfailing customer care. Finally, the iconic red and 
black logo has been designed to ensure immediate 
brand recognition, while suggesting both reliability 
and modernity. 

THINGS YOU DIDN’T KNOW ABOUT 
RAMCO PRINTING

 Ramco Printing is part of the Ramco 
Group, which has over 24 companies in 
East Africa

 Ramco Printing was chosen to provide 
the technology and materials for 
the Kenya Census 2009, which was 
widely acknowledged to have been an 
unprecedented success. As part of its 
service, the brand created a tailor-made 
computer facility, which acted as the 
nerve centre of the operation under the 
surveillance and monitoring of a team 
of US officials

 Ramco Printing has the single largest 
offset print capacity in East Africa

 Ramco Printing is the only print 
company capable of producing mouse-
mats in Kenya

 Ramco Printing was the first company 
in Kenya to install a variable-data digital 
print press, thus revolutionizing the 
capability of the local print industry

 Ramco has commenced its ISO 
recognition process, which is scheduled 
for completion in 2011
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