
which then changed its name to 
‘Safaricom’.

Following a successful IPO 
(initial public offering) in March 
2008, the GoK ceased to have a 
controlling interest in Safaricom. 
Today, Safaricom is a public 
company listed at the Nairobi 
Stock Exchange with over 700,000 
shareholders. 

PRODUCT
Safaricom’s vision is to be the 
Best Company in Africa. In a 
country with limited infrastructure, 
and limited access to power, 
Safaricom has empowered people 
to communicate and stay in touch 
by having the widest coverage in 
Kenya, covering most major towns 
within the 8 provinces and highways. 
Safaricom has also managed to sign 
up a group of strategic partners in 
order to operate roaming services in 
over 220 countries worldwide. 
To extend coverage and in line with 
the company pursuit to remain 
green, Safaricom has had to innovate 
installing solar and wind powered 
base stations to reduce reliance 
of diesel powered base stations 
and hence reduce environmental 
pollution. 
Customers can buy any Safaricom 

product from dealers around the country, as well 
as through more than 30 Safaricom retail outlets 
across the country. 
PrePay scratch cards are available in numerous 
outlets and over 32,000 M-PESA outlets ranging 
from supermarkets down to road-side kiosks for a 
minimum of Kshs 5 and a maximum of Ksh.1000, 
giving subscribers choice and flexibility.

Safaricom is also connected to two of the 
pioneer undersea cables in Kenya, TEAMS and 
SEACOM, underlining its status as the biggest 
investor in data infrastructure in Kenya. This has 
greatly improved the speed of internet and data 
services as well as the quality of international 
voice services. This has also allowed us to retire 
the bulk of expensive satellite capacity, thereby 
increasing bandwidth and reliability and lowering 
our underlying related costs

ENTERPRISE BUSINESS UNIT (EBU)
Safaricom’s Enterprise Business Unit (EBU) is 
the go-to market arm of Safaricom that services 

THE MARKET
With a growing subscriber base of over 
17 million subscribers (July 2011) and 
a market share of over 76.7 percent, 
Safaricom continues to be Kenya’s 
leading total communications company. 

ACHIEVEMENTS
Safaricom’s position as a heavy achiever 
has been buttressed through a number 
of awards over the years. Safaricom’s 
M-PESA bagged a hat-trick of awards 
at the 2010 Mobile Money Transfer 
(MMT) Global Forum. The widely-
acclaimed service received recognition 
in two categories.

Also celebrated at the MMT Global 
Forum, which was held in Dubai 
between October 24 and 27th, was 
former Safaricom CEO Michael Joseph 
who was feted for his contribution to the 
mobile money transfer industry through 
a lifetime achievement award. 

Since launch in March 2007, 
M-PESA has evolved beyond money 
transfer into a total mobile commerce 
solution. To further deepen its 
functionality and value to subscribers, 
Safaricom has partnered with various 
utility providers cutting across various 
sectors of the economy. 

The awards won by M-PESA add 
onto a growing cabinet which includes 

the Global Mobile Awards 2010 (Best Mobile 
MMT service), UN Habitat Business Award 
2009 (Winner for Best Practices) and Mobile 
Content Award (Best MMT service).

In June 2010 Safaricom won the coveted 
‘African Telecom of the Year Award’ awarded 
in London at the annually held African 
Business of the Year Awards.

Safaricom was also the first to pilot the 
launch of a 3G network in Kenya in 2007, 
putting it in a position to provide better and 
faster mobile data products and services to 
corporate, medium sized enterprises and 
individual customers. 

 
HISTORY
Safaricom was established in 1997 as a fully 
owned subsidiary of Telkom Kenya, then a state 
owned corporation, and it then operated with the 
tagline the ‘Telkom Vodafone Connection’. 

In May 2000, Vodafone Group PLC 
acquired a 40 percent stake, and took on 
management responsibility for the company 
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corporate, SME’s, Government as well as the NGO 
and Diplomatic community. We offer solutions 
that range from Managed Voice, Fixed and Mobile 
Data Solutions and recently moving into Cloud 
Computing Solutions.

RECENT DEVELOPMENTS
M-PESA PrePay Visa Card
In early 2011, M-PESA partnered with I&M 
Bank to launch the fi rst ever VISA PrePay card 
that can be topped up with M-PESA. It is an 
international prepaid VISA card that needs to be 
pre-loaded with funds, in Kenya Shillings, that can 
then be withdrawn in any currency from over 1.6 
million Visa ATMs worldwide, as well as to make 
purchases at over 28 million VISA-branded shops 
and other merchant outlets worldwide.

PROMOTION
Safaricom uses both above and below – the – line 
advertising in its marketing communication. There 
have been several successful campaigns, including 
the hugely successful Masonko na Safaricom.

Masonko na Safaricom, the biggest consumer 
promotion ever in Kenya, was aimed  at 
rewarding Safaricom’s over 17 million Safaricom 
subscribers as the company celebrated its 10th 
anniversary last October. 

In November 2010, Safaricom unveiled a 
major brand campaign aimed at further cementing 
its connection with the Kenyan market. The 
campaign, which builds on the existing Niko 
na Safaricom tagline has been hailed for its 
resonance with the firm’s subscribers and other 
Kenyans, is by scope and outlay the biggest 

brand commercial ever executed in 
the country. 

The commercial, shot with a 
huge cast of Safaricom staff, who are 
members of the Safaricom Choir, was 
relayed through a fully integrated 360 
degree execution on TV, radio, retail 
units, press, billboards, websites, 
cinema screens and digital media 
platforms. 

The new campaign was timely 
in crowning Safaricom’s 10 year 
anniversary in celebrating the journey 
to get where Safaricom is today.

BRAND VALUES
Safaricom is Kenya’s leading company 
and all its products and advertisements 
cultivate a Kenyan image utilizing the 
beauty of the Kenyan landscape and 
Swahili words (M-KESHO, Okoa 
Jahazi, Skiza etc.) to reinforce the 
company’s authentic Kenyanness. 

Safaricom’s responsibility stems 
from core values and principles 
and for this reason we do not see 
our corporate responsibility as an 
adds-on but rather at the heart of 
everything we do. We recognize the 
critical role the private sector plays 
in development that is why we continue to play 
a leading role in supporting the communities in 
which we operate..

Safaricom Foundation, started in 2003 as the 
corporate giving wing of the company, aims to 

deliver genuine and long-lasting 
benefits to our community 
partners and to support our 
employees to actively participate 
in their local communities to 
help build a healthy social and 
economic environment in which 
to do business. The Foundation 
seeks to respond to issues 
of countrywide significance 
through community-based 
partnerships.

During 2009/10, Safaricom 
spent Sh100 million on a 
number of sponsorship activities 
all over Kenya, while the 
Safaricom Foundation funded 
over Sh270 million  for 165 
projects countrywide that were 
in line with the Foundation’s 
focus areas. Total disbursements 
by Foundation since launch in 
2005 has totalled to over Sh1.2 
billion.

The Foundation funds 
projects in Education, Economic 
Empowerment, Health, Envi-
ronmental Conservation, Arts, 

THINGS YOU DIDN’T KNOW ABOUT 
SAFARICOM

 Customers can relate to the brand 
because it understands them and 
respects them, and their needs

 The brand believes that its services 
can make a real difference to their 
customers by making it easier for them 
to communicate with the communities 
that are important to them, by giving 
them access to information and by 
presenting our services in a way that 
is tailored for them, and enriches their 
lives.
Niko Na Safaricom

  Safaricom was the first mobile operator 
in Kenya to introduce per second billing 
and subscriber value on off-peak hours, 
hence making communication more 
affordable for Kenyans. The scratch 
card notion was also made cheaper 
in two distinct ways; the ‘Bamba 50’ 
scratch card was introduced

Culture and Music and Sports. The Foundation 
has also been at the forefront of responding to 
disaster relief efforts within the country. 

Culture and Music and Sports. The Foundation 
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