
The MarkeT
Simba Cement is one of the leading brands of 
Cement in East Africa with a product range 
that encompasses composite Portland cement in 
two grades: Simba Imara for 32.5 strength and 
Simba Bora for 42.5 grade. Simba Imara is a 
general purpose cement while Simba Bora is a 
cement ideal for construction works requiring 
higher compressive strength such as 
foundations for high rising buildings, 
columns, beams, slabs and industrial 
floors.

Simba Cement is a premium 
cement, targeted at the top-end of the 
market for engineers and contractors 
requiring a high quality cement, who 
are willing to pay more for a higher 
quality product.

Simba Cement enjoys a market 
share of 35 percent – 40 percent in 
the Tanzanian market. The annual 
turnover was 130 million USD in 
2011. 

The demand for cement in East 
Africa is expected to grow at a 
steady pace.  With the East African 
economy doing better than other 
Sub-Saharan economies and with a 
lot of focus on infrastructure in East 
Africa, the future for the cement 
industry is bright.

 
achieveMenTs
The company owns one of the largest 
reserves of high quality limestone 
not only East Africa but probably 
the whole of Africa. This ensures 
ample raw material is available for 
another 150 years, placing the brand 
in an excellent position to cater to a 
growing demand for its product for 
years to come.

The Company boasts a modern 
state of the art factory and uses the 
latest quality management systems; 
ensuring customers get the best 
cement available in the market.

Quality is one of the Simba Cements strengths 
and to maintain this, only the best quality raw 
material is used. The company’s manufacturing 
facilities are ISO 9001:2008 certified and have 
stringent quality management systems in place, 
which ensure the cement quality is strictly 
controlled at every stage of its manufacturing 
process. These controls guarantee a high level of 
product consistency, which the Simba brand is 

well known for. 
Simba has held a long term commitment to 

the environment and sustainable development.  
and the brands Environmental Management 
System (EMS) program - put in place since  
2004, continues to meet the requirements of the 
ISO14001:2008 standard.

Simba was the first cement company to be 

listed in the Dar es Salaam Stock exchange.  It 
was also the first cement brand to get an ISO 
9001 and 14001 certification.

hisTory
The construction of the Company was started 
by the Tanzanian Government in Tanga in 1978 
where most of the funding came from the 

Danish Government.  In 1980 the factory was 
commissioned and the first bag rolled out in 
November 1980.  In 1989, Holcim, the world’s 
second largest cement company, took over a 
contract to manage Tanga Cement Company.  
Holcim later in 1996, through its company 
Holcim Mauritius acquired a majority stake in 
the company.  Today the company remains a 

Holcim Associate company, but the 
majority shareholder is South African 
company, AfriSam. 

In the early years, cement sales 
were purely price driven and were 
sold in Tanzania as a commodity, 
with nothing much differentiating 
it from other cement brands.  The 
brand turned this perception around, 
changing cement from being purely a 
commodity item into being a branded 
product.  Customers have grown to 
recognise Simba as a brand apart from 
others, are loyal to the brand and will 
pay extra knowing they are receiving 
a product of consistent quality and 
strength bag after bag.

The producT
The history of this iconic brand is 
intertwined with the development of 
the foundation of society. Whether it is 
homes for people, roads and building, 
schools, offices or dams, Simba is 
the brand of choice for many. The 
brand’s tag line “Inayojenga Tanzania” 
(Building Tanzania) illustrates this.

Because of product’s premium 
quality, Simba Cement has over the 
years, become a brand of choice 
for engineers and contractors.  The 
consumer knows that if he wants to 
build a simple dwelling, any cement 
would do, but if you care about 
your house, or if you want to build 
a high rise building, airport or major 
highway, Simba is the cement of 
choice, which will make  structures 
last for generations to come.

recenT developMenTs
In 2010, Simba Cement increased its cement 
production capacity from 750,000 tons per annum 
to 1.25 million tons per annum. This increased 
capacity has allowed the brand to   successfully 
enter neighbouring markets in Rwanda and 
Burundi, where the brand has become a leading 
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market player.  The company has offices and 
depots in both Kigali and Bujumbura. 

proMoTion
Simba brand’s main customers are Engineers and 
contractors and most of the brand promotion is 
channelled through media used by Engineers. 
Trade journals and construction magazines are 
Simba’s main form of print advertising. The 
also brand regularly sponsors conferences and 
trainings for the construction sector.  Direct 
mailing to engineers and contractors is another 
form of advertising the brand utilises.

Brand values
Simba is an iconic household name in Tanzania 
that has maintained an image of strength and 
quality from inception. The Company’s key values 
are: 
 •  Strength
  • Passion 
  • Excellence.

The corporate colour is red, signifying passion 
in whatever the brand does. The logo depicting a 

THINGS YOU DIDN’T KNOW ABOUT 
SIMBA CEMENT

lion signifies strength and the clean simple font 
reflects excellence.

To guarantee these benchmarks of quality, 
strength and consistency the brand strictly 
adheres to the ISO14001- 2008, Quality 
management system in every stage of production 
and delivery.

m Simba has an impressive pedigree – it 
is an associate company of the world’s 
second largest cement company – Holcim 
of Switzerland

m The quality of limestone in the company’s 
quarry is one of the best in the whole of 
Africa

m The company’s foundation stone was laid 
by the late Mwalimu Julius Nyerere, the 
country’s first President

m Simba was the first cement company 
to be listed in the Dar es Salaam Stock 
exchange.  It was also the first cement 
brand to get an ISO 9001 and 14001 
certification

m The company spends one percent 
of its net profit on Corporate Social 
Responsibility
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