


was founded in 1997, the company moved swiftly 
to establish itself into other Southern African 
countries before moving into East, West and 
Central Africa. Rapid growth of the brand, and 
market domination, was achieved through both 
organic growth and the acquisition of existing 
local companies. This included the purchase in 
Kenya of Eagle Outdoor, One Stop Media and 
various other local players. Over the last two 
years the company has moved into the Indian 
Ocean Islands, where it now holds a dominant 
position in Mauritius through the offering of new 
large format spectacular billboards, which are a 
first for the Island nation. 

PRoduCT
The Alliance Media brand is known as a“premium 
brand”in the industry as the billboard structures 
owned by the company are easily recogniseable 
by their light blue columns and their distinctive 
red Alliance Media logo branding plates. The 
structures are known as large, innovate and more 
imposing than other structures. This provides a 
premium ‘look and feel’ to clients who want their 
own brands to be showcased in the best  
possible manner.

RECEnT dEvEloPMEnTS
Alliance Media has recently set up operations in 
the Indian Ocean Islands of Mauritius, Madagascar 
and Reunion. The introduction of large format 
spectacular billboards has been well received 
by the market and the opportunities have been 
taken up by both local and international brands, 
including Barclays and Emtel. The company has 
invested heavily into Africa over the past ten 
years through building billboards and media 
structures and this capital injection is planned 
to increase in the next five years as product 
innovation and better-informed consumers 
require higher standards.

PRoMoTIon
The Alliance Media brand promotes itself 
by having advertising structures that stand 
out from those of competitors. This being in 
size, innovation and location. By vir tue of the 
advertising structures being on the roadside, 
and in busy public locations, the Alliance Media 
brand has become well known by not only the 
clients of the company, but the public at large 
too. In some instances, the company makes use 
of its own media structures to advertise its own 
brand. This has been both successful and cost 
effective in creating awareness for the Alliance 
Media brand across the continent. The company’s 
tag line, “BE SEEN ALL OVER AFRICA!” has 
embodied the unique selling feature of the 
company, which is to offer uniform advertising 
campaigns across multiple countries through a 
single point of contact. This has been a first in the 
Outdoor Advertising field and global brands such 
as Visa, Coca-Cola and Standard Chartered Bank 
have been quick to take up this opportunity.

BRAnd vAluES
The Alliance Media brand is known and 
recognised for its superior product, its product 
innovation and product location. The local 
market and industry knowledge, known by the 
Media Specialists at Alliance Media through their 
workshops and training, have ensured that they 
provide solutions to their clients and this has 
kept Alliance Media ahead of their competitors. 
All these items are critical for advertisers who 
want to portray their own brands as superior 
choices to their consumers.

The brand promises to give exposure to its 
clients, hence the tag line, “BE SEEN ALL OVER 
AFRICA!”

The brand is committed to providing exposure 
in a premium product and to be investing in 
Africa for its clients. The logo itself was designed 

to portray this, and Africa can be seen in the 
“eye” or rising sun within the logo, which 
represents the growing opportunity of Africa. 

The brand ensures consistency of the products 
through a strict quality control process whereby 
all media structures in each country have the 
same designs and technical specifications. This 
means that billboards in Zambia are the same as 
the billboards in Ghana, which are the same as 
those in Rwanda. In each country of operation 
the company has an operations and maintenance 
team that monitors and maintains the advertising 
structures in accordance with the group policy.

www.alliancemedia.com

Things you didn’t know about
AllIAnCE MEdIA

A true African Success Story. Founded in 1997, in 
Zimbabwe, the shrinking Zimbabwean economy 
forced the company to look for revenue and thereby 
new markets.  The company’s African expansion 
began in Southern Africa and through organic and 
acquisitive growth, Alliance Media spread across the 
continent - becoming a leading African brand.

Largest billboard company in Africa, offering over 
25,000 billboards in 23 African Countries.

Largest Airport Advertising Company on the African 
Continent, offering advertising in over 50 Airports.

The company has been awarded leading billboard 
company for four consecutive years and was awarded 
“top performing company” in 2011.

Alliance Media has become an anchor media partner to 
Africa’s largest homegrown and international brands.

The company has set up the “Alliance Media Foundation” 
which serves to empower local communities 
through education and training in order to provide 
sustainable entrepreneurial skills.
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