


“China Desk” in Tanzania in 
order to facilitate the emerging 
business opportunities resulting 
from the growing trade and 
investments between China and 
Tanzania. The Desk will act as a 
‘single window’ to support all 
banking businesses related with 
Chinese investors/exporters/
importers in Tanzania/Burundi 
and Tanzanian/Burundian 
Exporters and Importers doing 
business with/in China.  

The Bank was the first local 
bank to cut across borders 
and open a subsidiary 
and branch in Burundi 
which was launched in 
December 2012 and 
His Excellency, Pierre 
Nkurunziza President of 
Burundi was the guest 
of honour. Also in 2012 
the Bank opened five 
new branches to increase 
convenience of services 
to existing and potential 
customers.

Recently the Bank has entered into a 
contractual agreement with Tanzania Post 
Cooperation to use over 146 outlets of theirs 
in an agency banking business. Also the Bank has 
entered into cooperation with Bank of China and 
HSBC in serving its newly created China Desk. In 
addition the Bank has entered into partnership 
with Vodacom Tanzania in a project where 
customers whose institutions have entered into 
memorandum of understanding with the Bank 
will be able to get Smart Phones from Vodacom 
while paying by monthly instalments through 
their salaries channelled at CRDB Bank.

Recently the Bank has launched Agent Banking 
service branded Fahari Huduma. Through this 
service, selected agents will be offering banking 
services on behalf of CRDB Bank. This is another 
milestone which is expected to add value in the 
existing delivery channels of the Bank and bring 
services even closer to customers.

PRoMoTIon
The Bank promotes itself through wide range of 
media channels such as print, radio, TV and social 

media. Swahili newspapers such 
as Nipashe. Majira, Mtanzania 
and Tanzania Daima are being 
used while Dailynews is used 
for English newspapers. For 
radio Clouds FM, Radio One 
and Radio Free Africa are 
more often used while Channel 
Ten, TBC and Star TV serve 
TV aspect. Websites such as 
the Bank’s website, Higher 
Education Student Loans Board 
website, Millard Ayo website 
and blogs such as Michuzi na 
Mo Dewji are also contracted 

to promote the brand 
as well as products and 
services. The Bank also 
owns facebook, twitter and 
LinkedIn accounts which 
are used as marketing 
communication channels 
for promotion.

The Bank conducts 
promotional events 
for its products such 
as SimBanking and 

Tembocard MasterCard. The promotion normally 
covers the whole country since the Bank has 
branches across the whole country and they 
tend to take up to three months. Most of the 
Bank’s campaigns are received well by customers 
and the results can be seen through the 
performance of the Bank over recent years.

The TemboCard, which is a brand name for 
CRDB Bank debit card, is popular and some 
of its marketing promotional materials, such as 
banners has led customers from other banks to 
mention it when referring to another bank’s card

The Bank uses its call centre for upselling and 
cross selling of its products as well as direct 
mailing and bulk text messages.

BRAnd vAluES
The tag line of the Bank is the “bank that listens”. 
This is the promise that the Bank has made to its 
existing and potential customers - that the Bank 
listens to customers’ needs and find the best 
solutions to satisfy them.

The commitment of the Bank is stipulated 
on the vision of the Bank which is to be the 
leading bank, which is customer need driven with 

competitive returns to shareholders.
The brand logo, through the tag line, “the bank 

that listens”, shows that the Bank is customer 
need driven through listening to customers’ 
needs and find best solutions to serve them. 
But it is not only about listening to customers’ 
needs but also needs of other stakeholders, 
particularly shareholders, whose primary need is 
to get competitive returns for the money they 
have invested in the Bank. Therefore the tag 
line covers many stakeholders of the Bank from 
customers to shareholders of the Bank.

The Bank has developed procedures, policies 
and Service Level Agreements to support quality 
control of different products and services. 
Apart from that the Bank, through Department 
of Marketing, Research and Customer Service 
conducts mystery shopping and customer survey 
to assess among other issues, quality of products 
and services delivered to customers.

www.crdbbank.com

Things you didn’t know about
CRdB BAnK

CRDB Bank is the leading Bank in Tanzania in terms 
of market share, deposit, assets and loan portfolio.

CRDB Bank is the only bank in Tanzania to reach 
Superbrand status for three consecutive years.

CRDB Bank is the first local Bank to cut across the 
boarders and open a subsidiary and branch in 
Burundi.

CRDB Bank has become the first bank in Tanzania to 
have a dedicated China Desk which facilitate ever 
growing trade between Tanzania and China.

SimBanking, offered by CRDB Bank, is the first 
mobile banking service to link bank account and 
mobile operators’ accounts particularly M-PESA. 
SimBanking was the first mobile banking service to 
offer a service branded “Cardless” which enables 
CRDB Bank customers to send money to other 
people who have no account with any bank.
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