


which was awarded on June 16, 1903. 
The Pepsi-Cola Company was one of the first 

companies in the United States to switch from 
horse-drawn transport to motor vehicles. 

Pepsi had the first advertising jingle to be aired 
nationally in the United States. 

During World War II, Pepsi advertising was 
patriotic and uplifting. The company even 
adopted a new red, blue, and white colour 
scheme for its bottles. 

During its first 65 years, Pepsi-Cola sold only 
one product – Pepsi. 

By 1976 Pepsi-Cola became the single 
largest-selling soft drink brand in American 
supermarkets. 

By 1985 more than 600 Pepsi-Cola plants 
were operating in 148 countries and territories 
throughout the world. 

Pepsi Cola is one of the first brands that 
were produced by Crown Beverages Limited 
(CBL). Crown Beverages Limited was initially 
a parastatal (state-owned) called Lake Victoria 

Bottling Company Limited. It started its 
operations in early 1950s and was privatised 
in 1993 under the United Nation’s Structural 
Adjustment Programme of privatisation. 

PRoduCT
The main product under the brand is soda. It is 
packaged in 300ml, 500ml, 1litre returnable glass 
bottles. Pepsi Cola is also available in 500ml, 1 
litre and 2 litre PET bottles. 

Pepsi Cola is designed to offer a great 
refreshing and stimulating taste.

RECEnT dEvEloPMEnTS
Pepsi Cola has a long history and close 
association with football which is well rooted in 
its brand campaigns, but more importantly in its 
signature social responsibility projects focused on 

building the skills of youth in the field of football.  
Pepsi Cola is the official sponsor of Beach Soccer 

in Uganda. An MOU with the Uganda Beach 
Soccer association was signed early this year. 

In line with its association with Football an 
MOU was also signed with the National University 
Sports Federation of Uganda for Pepsi Cola to be 
a sponsor of the University Football League.

PRoMoTIon
The brand uses an integrated approach for 
advertising. Radio, TV, print, Social media, outdoor, 
POP displays are done. Radio Stations like Sanyu, 
Touch Fm, Radio City and Radio Simba are used. 
Television stations used are NTV, UBC and NBS. 
Stand alone ads for both radio and TV are used.

On a global level Pepsi Cola has an association 

with music and football. This is evident in the 
numerous sponsorships the latest being with 
Manchester United. Musicians like Michael 
Jackson (RIP), Rihanna, Beyonce, Shakira, Britney 
Spears, Akon, Nicki Minaj and more have all been 
ambassadors for the brand. Pepsi has worked 
with some of the world’s best footballers like 
Lionel Messi, Cristiano Ronaldo, Didier Drogba, 
Kaka, Fernando Torres and Frank Lampard 

This formula is replicated in Uganda with 
the numerous music and football sponsorship 
deals. The music sponsorships include Konshens 
and Alaine concert, album launches for all of 
Uganda top artistes, Beach soccer and University  
Football League. 

Pepsi Cola has a number of promotional 
activities behind it. For example the annual 
Uganda Manufacturers Association trade show 
has Pepsi Cola as one of the major participants.  
This trade show lasts for a week and over 
100,000 visitors get a chance to taste and engage 
with the brand.

All the brand’s sponsorships e.g the Pepsi 

Beach Soccer League, Pepsi University Beach 
Soccer Championship, Pepsi Girls Schools Cricket 
week, Pepsi Boys Schools Crickets week are all 
used as promotional activities.

The brand produces several posters every 
year. The most successful poster is probably 
the poster it produced in 2010 for the football 
extravaganza that was held in South Africa. It had 
all of the world best footballers like Lionel Messi, 
Fernando Torres, Drogba,Kaka. It was loved by 
Ugandans.

All of Pepsi Cola’s slogans have been 
successful. This is attributed to the aggressive and 
smart marketing plans that go to support them. 
Dare For More, Unleash Your Passion and the 
newest - Live For Now are such slogans.

The brand is supported with a massive sales 
team. They are charged with ensuring that 
the brand is not only in the trade but its well 
displayed and bought. A number of tactics like 
telemarketing are used by this team.

Highly active Facebook, Twitter and instagram 
pages are existent and are used to engage with 
their audiences.

BRAnd vAluES
The brand promises to be the ‘catalyst’ for 

now moment:-
Curator of fun experiences that make people feel 
excited, inspired, carefree.
Facilitator for people to embrace ‘living in the now.’
Champion of a movement round living in the now.

The brand is committed to being the ultimate 
and quality soda for its audiences while enabling 
them to show case their true personalities. 

The Pepsi Cola logo is consists of probably 
the most recognisable and vibrant colours in the 
world. More Blue, Less red divided by white. The 
word pepsi is written in lowercase to depict the 
coolness and fun that the brand is about.

All suppliers of Pepsi Cola raw materials are 
selected by Pepsi International. They have to pass 
stringent quality tests before they are confirmed 
as suppliers. Food safety standards are then 
instituted and regularly checked through audits. 

www.pepsiworld.com

Things you didn’t know about
Pepsi

Pepsi Cola was the first soda to be bottled in Uganda. 
In 1952 the first Pepsi Cola bottles were sent out to 
the market.

Pepsi Cola enjoys over 10% market share in the 
carbonated Soft drinks industry in Uganda.

PepsiCo was ranked number three in the Consumer 
Food Products category among Fortune’s World’s 
Most Admired Companies in 2012.
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