


sought after newspapers in Tanzania and to 
encourage the collection and dissemination of 
reliable and trustworthy news.

RECEnT dEvEloPMEnTS
IPP Media is also a wide content provider for 
the publishing of East African news on the 
Internet. Via its website, ippmedia.com, it presents 
credible, high 
quality and 
easily accessible 
information 
about Tanzania 
to the world. 
The success 
of the website 
is largely due 
to the high 
standards 
maintained 
since its launch. 
With millions 
of hits a month, 
it is the most 
accessed Tanzanian-based site on the web. www.
darhotwire.com is a news, entertainment and 
education web portal focusing on the youth of 
Tanzania. It has a unique combination of upbeat, 
attractive and user-friendly designs, daily news 
updates, a careful selection of useful and relevant 
information and a casual blend of Kiswahili and 
English that is proving increasingly attractive to its 
readers.

PRoMoTIon
The Guardian Limited channels its promotion 
through its sister media companies ITV, Capital 
TV, Radio One, 
Capital radio, 
EATV and Radio, 
Capital TV and 
Radio.

The promotional 
posters with the 
slogan: ‘Subscribe 
now, get free 
home delivery,’ 
produced as part 
of an ongoing 
campaign, have 
resulted in a good 
number of new 
customers subscribing to the newspapers. Their 
ongoing door-to-door subscription campaign 
aims at increasing the number of subscribers all 
the more.

An annual coupon competition known as 
‘Amka na Nipashe Promotion’ offers its readers 
cash prizes and mobile phones to be won.

BRAnd vAluES
The brand is proud of its unreservedly respected, 
ethical corporate practices and always strives 
to abide with all laws and regulations and to 
operate transparently, fairly and accountably.

With respect to the reporting of news, its 
publications seek to deliver current, reliable news 
in a quality format that gives its readers good 

value for money.
The brand promises 

that the publications:-
•	 Are always 
ahead of others
•	 Have a clear 
and reader-friendly 
layout
•	 Provide good 
coverage of the major 
points of news
•	 Give 
in-depth editorial 
content to unravel the 
deeper issues

Realising the 
importance of CSR to communities both in 
the area in which it operates and nationally, the 
company has continuously invested in education 
and training, health, environmental management 
and protection, assistance to people with 
disability, and the creation of youth employment.

These involvements have developed local and 
national economic conditions which contribute 
to poverty alleviation and enhanced health 
security, as well as enhancing the purchasing 
power of communities.

The company has always confidently faced 
competition and met various challenges because 

it pays attention 
to its most 
valuable asset: its 
employees. They 
are respected 
and made to 
feel they are 
indeed part and 
parcel of the 
company.

The IPP 
motto states: 
“The human 
mind is our 
fundamental 

resource. Our business is composed not of land 
or buildings, not even of the capital invested, 
but of the calibre of our people. The result is 
a group of people who work a little better 
everyday in products, services and ideas”. The 
company acknowledges that it owes its success 
to its employees, regulatory authorities and larger 

society, which comprises all their customers, 
suppliers and all those contribute in one way or 
another to the enhancement of their reputation 
and brands.

www.theguardian.com

Things you didn’t know about
The Guardian 

The Guardian has a larger readership than any other 
English newspaper in Tanzania.

The Guardian has a wide range of reasonable advertising 
rates for its customers.

The Guardian started with a small workforce that has 
grown to comprise a team of 271 highly qualified 
and motivated personnel competently handling all 
manner of media activities.

The Guardian endeavours to consistently produce and 
deliver newspapers of the highest possible quality in 
the belief that its customers have already set their 
quality standards and it is the company’s duty and 
responsibility to meet them.

The company has put a number of quality control 
procedures in place to ensure that its readers 
always come back and not newspapers in the 
form of returns or unsold copies. 
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