


gained and, most importantly, growth took place.
Fuelled by the desire of Tanzanians wanting to 

know more about this new and innovative tool, 
the Internet, they soon became a household name.

Their main philosophy was, and has always 
been, to serve their clients with the optimum 
- turnkey, reliable, high speed and cost effective 
Internet and related solutions. Their work was cut 
out for them and research commenced to find 
a system that was faster and more reliable than 
the dial-up services that they then offered. Once 
again they broke new ground and they were the 
first to launch the Wireless Broadband solution, 
thus the inception of RAHA.COM

Introducing the Wireless Broadband solution 
enabled them to expand their services and 
provided the users with unlimited Internet 
services. 

PRoduCT
All raha’s products are designed to achieve fast, 
reliable and affordable internet connectivity to 
suit each and every user’s needs. Product specific 
targets include:-
Wimax – to provide internet facilities within a 
hassle free and wireless environment.
Fibre – to provide the fastest and most reliable 
connectivity service available in the country.
Satellite - to provide internet technology at any 
place and at any time.

Raha pledge to bring you the best possible 
Internet and connectivity experience, as they 
employ their combined knowledge, creativity and 
innovation to continuously deliver comprehensive 
solutions that are of high quality, speed, reliability 
and greater coverage, while offering outstanding 
customer support to achieve profitability, brand 
respect and a dominant market share.

RECEnT dEvEloPMEnTS
The company has launched its  fibre product in 
May 2013.

The company also has partnered with Infinity 
Africa, the only ka-band satellite provider in Tanzania.

The company has set up a new office in 
Arusha, Moshi and Tanga; whilst laying the ground 
work to open more offices in other regions of 
the country including Mwanza, Mtwara etc.

 
PRoMoTIon
The brand consistently appears in print 
media with articles regarding the internet 
technologies in the country and press 
releases as well as plain features with 
the company’s products. The print media 
involved includes; The East African, 
The Citizen, The Daily News and The 
Guardian. The brand used to appear 
on television adverts on the national 

television such as DTV 
over ten years ago. The 
company however has 
placed billboards in many 
areas of Dar-es-Salaam and 
the regions in which they 
have presence whilst also 
being involved in online 
campaigns.

The company is engaged 
in promotions at various 
rahaspots, giving out 
promotional items in return 
for information exchange 
that enables in market 
analysis.

The company slogans 
have become quite catchy 
and are solely attributed to 
the brand.

The slogan “We love 
broadband” has become 
quite synonymous with the 
brand and has achieved 
great market appeal. There 
have also been various 
spin-offs around the “We 
love” slogan.

The company is involved in social media 
such as Facebook, with users able to follow the 
work, milestones and other company updates 
through pictures, videos and text. The brand is 
also engaged in mass mails to all their clients and 
other users at least twice a month. The company 
handles a large number of phone enquires a 
month and a lot is done to ensure leads are 
converted to sales.

BRAnd vAluES
Love is the essential quality that can be 
associated with the brand. The love for the 
products; for their co-workers; for the company. 
The brand that serves internet facilities naturally 
desires qualities such as speed, reliability and 
affordability. Love for what they do with passion 
and obsession. 

The brand promises to provide the consumer 
with the best connectivity solution that will 
maximise their business potential, partnering and 
fuelling their success.

The brand is committed to high value 
connectivity services that provides the 
most reliable connection as well as 
optimum support not only in the face 
of breakdowns but also proactively 
with their well-established Relations 
Department that ensures customers 
views are expressed fully and their needs 
taken into consideration.

The companies “We love” slogan 
signifies the passion with which they are 
committed to ensuring their products 

are at the apex of internet connectivity. Their 
logo and rebranding provides the essence 
of a forward thinking organisation with a 
creative aspect that is flexible in ensuring one’s 
internet connectivity needs are taken care of 
comprehensively.

The company is a service related industry but 
generally requires hardware that would support 
their services. Sourcing the most reliable equipment 
and components would ensure their services are 
always up and running. The expertise of raha’s 
engineers and technicians also plays a great role in 
promoting their service and thus human resources 
is an important aspect of the brand.

www.raha.com

Things you didn’t know about
raha

The brand is the pioneer internet service provider in 
Tanzania, beginning operations in 1996.

The brand is the first to provide free wi-fi spots 
throughout the country.

All raha’s products are designed to achieve fast, reliable 
and affordable internet connectivity to suit each and 
every users needs. 

The brand was the first to launch wireless in 1997 and 
4G WiMax in 2010.T

The only internet service provider to provide 24 
hour online and onsite to its corporate clients.
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