
MARkET
Manji has been a household name in the region 
for over six decades, it is a celebrated name in 
the realm of Biscuit manufacturing. The name 
evokes tradition and quality and has remained 
the country’s leading manufacturer of 
high quality, wholesome biscuits and 
cookies. Baking high quality 
Biscuits is their passion.

The current market is 
changing every day in its 
dynamism and  Manji has to 
embrace and work around it 
for, unlike the past, consumers 
now are more informed and 
abreast of things and they know what 
they want, how they want it and when 
they want it.

Manji has become a pillar in the biscuits 
industry over the years and a prestigious iconic 
brand irrespective of what segment of the 
market that you are looking at. They target all 
market segments with their various products 
under the one brand.

Manji, as a Brand, evokes traditional 
characteristics and quality in biscuits and, over 
the years, they have managed to make the brand 
a house hold name, hence their punch line …. 
Kenya’s favourite biscuits traditionally…

With modern retailing tehcniques Manji has 
managed to reach all corners of the country, 
even the very difficult to penetrate interiors.

Manji Biscuits has, over the decades, managed 
to achieve the position of market leader in 
the industry and the popularity of the brand 
goes beyond the frontiers of Kenya extending 
into Uganda, Tanzania and Rwanda. Currently 
the brand enjoys a 30% market share in the 
Kenyan Biscuit market. The brand has prestigious 
products that have stood the test of time 
and some have been acclaimed by winning 
international awards.

AChIEvEMEnTS
Being the first Biscuit brand in East and Central 
Africa, Manji has grown to be a product and 
employer of choice. They take pride in being the 
first Biscuit Company to be admitted into Kenya’s 
Top 100 companies, a club from which they have 

graduated.
Manji’s transparency 

in operations, 
especially 
taxation 

and 

financial 
reporting, has 
seen them win the Fire 
Award.

They have continued to provide employment 
opportunities and revenue to Government and 
are now in the Large Tax Payers Bracket.

Manji takes pride too in being the first 
biscuits company to be awarded the prestigious 
Superbrands status in Eastern Africa.

The brand is ISO 22000: 2005 certified, which 
ensures product traceability.

hISToRy
Manji Foods has humble beginnings 
as a bakery in Ngara manufacturing 
bread. The business flourished for quite 
sometime until wheat rationing during 
world war two and the proliferation 
of similar businesses made business 
more and more difficult to run but 
the founder saw a niche in the market 
for biscuits and thus Manji Foods was 

born. From these 
humble beginnings 
the brand has 
now grown into 
95 SKU’s, earning 
itself a household 
name under the 
leadership of  Dr 
HP Dawda, Manji 
has continued 
to maintain 
its leadership 
position in the 
market.

Manji Foods 
factory is set up 
at the industrial 
Area, Nairobi and 

was officially inaugurated by none other than 
the governor of Kenya, Sir Evelyn Baring, during 
a colourful and extravagant ceremony with an 
attendance of more than 2,000 guests. Some of 
Manji’s products still bear the name ‘Baring’ in his 
honour.

Manji grew in leaps and bounds to become 
a household name greatly enjoyed in Kenya and 
the East African region. The “Family” and “Marie” 
biscuits went on to win the prestigious La 
Monde selection gold medal awards in Brussels, 
Belgium.

Manji also produces “Fambiks” biscuits for 
the United Nations sponsored 

relief effort in Central Africa 
and for many years also 

supplied the armed forces 
with service biscuits for 
their combo rations.

The brand name 
“Manji” has never 

looked back. Under the 
new proprietors, Manji Food 

Industries Limited, who took over the mantle 
from November 2002 under the chairmanship 
of Dr H P Dawda the company regained its 
prominent position.

Manji Food Industries has increased brand 
presence in the market with the introduction of 
new products that are manufactured for every 
pocket while maintaining the essential quality 
that has stood the test of time.
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PRoduCT
In line with Manji’s mission and vision, they 
provide their customers with value for their 
money, ensuring a product for every pocket. 
The brand consists of sweet biscuits, sugar frees,  
cookies, wafers, cakes and now whole grain 
cereal biscuits.

Manji products are grouped to target mass 
market, middle earners, high end market special 
categories like sugar free and whole cereal based 
for health conscious consumers. 

Manji as a brand prides itself on quality 
products and consistency ensuring an unmatched 
freshness in all the products that go to the 
market.

They also have mini 
and trendy packs that 
are convenient for 
carrying around and are 
the favourite of those 
who really love snacks.

RECEnT 
dEvEloPMEnTS
Manji believes in constant product 
development as part of innovative ways 
to satisfy the very changing consumer 
preferences. They have introduced a 
cakes segment in the brand in a trendy 
pack.

In staying abreast with consumer 
needs, the brand now has a cereals 
segment too, after introducing a 
whole grain cereal biscuit. 

Manji is always developing 
something in response to their 
consumer’s needs.

PRoMoTIon
The brand engages in all forms 
of promotion in order to reach 
all the segments in the market 
working with BTL (Below The Line), ATL 
( Above The Line) and TTL(Through 
The Line).

They also engage their consumers 
through giving them free gifts of their 
very own products which, over the 
years, have proved to be an excellent 
avenue for introducing new product 
ranges to their consumers and also as a way 
of reminding them that Manji has unsurpassed 
quality of biscuits.

All Manji fleet vehicles are 
branded which is also another 
avenue of promoting the brand.

Manji Food Industries also 
engages in road shows from 
time to time to stay abreast 
and in touch with consumers 
from across the country and 
gather information or insights 
on their various products in the 
market.

As a brand they also partner 
with various supermarkets 
during the festive seasons or 
other special occasions and 

events. 
The brand 
also has 
scheduled 
factory 
visits 
to offer 
consumers, 
most 

specifically schools, an 
insight of what Manji 
Food Industries is all 
about and this has really 
helped in promoting the 
brand among the young 
generation.

BRAnd vAluES
Manji as a brand 
is committed to 
various values that 
have become their 
core and inner 
soul.
Quality... Manji’s never ending 
commitment to improvement and 
the consistency of their products 

quality.
Value… Manji makes biscuits bearing in 
mind that they must give back value for 
money in every purchase that consumers 
make.
Relevance and Innovation… Manji is always 
guided by these two principles so as to stay 

in touch with their consumers they must 
also provide what they need and exceed their 
expectations.

Manji Food Industries is committed to remain 

the pillar of the biscuit industry in the region 
and maintain unmatched quality and freshness of 
the product and continue having innovative and 
dynamic products to make their consumers spoilt 
for choice, while at the same time giving them 
value for their money.

 
www.manji.co.ke

Things you didn’t know about
Manji

Manji was the first biscuit  brand to be manufactured in 
East Africa.

That brand is available in the whole of East and Central 
Africa.

Manji has been in the market for 61 Years and are still 
growing stronger and better.

Family and Marie biscuits have been awarded the prestigious 
La Monde gold medal awards in Brussels, Belgium.

Manji is also in high end markets that they take pride in 
and are enjoyed also in planes en route around the 
world.

Manji was the first to produce army biscuits.
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