
MARkET
The Guardian Ltd currently publishes two dailies: 
The Guardian and Nipashe newspapers, and four 
weeklies: The Guardian on Sunday and Nipashe 
Jumapili, both coming out on Sunday; Taifa Letu 
on Friday; and Sema Usikike on Monday.

The brand’s English publications target 
corporate customers while all Kiswahili 
publications target the general public and cater 
for all age groups. All these publications carry 
a rich mix of news articles, features, analyses, 
photos, politics, economics, education, sports and 
entertainment and other issues.

The publications serve all segments of the 
community targeting both top and bottom ends 
of the market by taking into account the different 
needs of each segment.

The market shares for the publications are:-
•	Nipashe	-	30%

•	Guardian	-	35%
•	Sema	Usikike	-	5%
•	Taifa	Letu	-	4%

AChIEvEMEnTS
On 15th March 2000 the brand 
emerged as Runner- Up in the 
Institutional Print category of the mass 
media competition on HIV/ AIDS held 
between October and December 
1999 and organised by the Ministry 
of Health, the National AIDS Control 
Programme and the United Nations 
Joint Programme on HIV/AIDS 
(UNAIDS).

On10th February 2001 it was 
awarded a certificate for being at the 
front line in the Growth, strengthening 
and honouring of Kiswahili by National 
Kiswahili Council (BAKITA).

hISToRy
The Guardian Limited is under the 
Chairmanship of Mr Reginald A Mengi, 
a businessman with a long proud 
history of conspicuous presence in 
media, soft drink manufacturing, mining 
and other sectors. Reginald Mengi’s 
long experience and resounding 
success in doing 
business in 
Africa has seen 
him participate 
in a large 
number of 
national and 
international 
businesses and 
take a keen and 
active interest 
in private 

sector development. He 
has, in the process, 
been a long-time 
advocate of the 
promotion of good 
governance in 
Africa and the 
enhancement 
of technical and 
managerial skills in 

the private sector 
as key mechanisms 
for improving the 
business environment 
and attracting direct 
foreign investment to 
the continent.

In his strategic capacity as 
a leading media owner and 

publisher, he has frequently called on the African 
press not to follow the international media’s 
inclination to portray only the negative aspects 
and constraints of doing business in Africa. He 
argues, these only reinforce certain stereotypes 
and overshadow the business opportunities that 
exist in the continent, resulting in a detrimental 
effect on potential foreign investors.

The Guardian Limited, widely acclaimed as 
‘The Home of Great Newspapers’, is part of 
the IPP Group of Companies, one of the leading 
groups in the private sector with a dignified 
presence in the print media, television and radio 
in Tanzania.

The IPP Group, which started as a small-
scale, hand operated ball point-pen assembly 
plant in Dar es Salaam, has expanded and 
diversified over the years to become one of the 
largest industrial groups in East Africa. It boasts 
a financial consulting firm (IPP Consulting); a 
soft drink bottling company in joint venture 
with Coca-Cola (Coca-Cola Kwanza, Bonite 
Bottlers and Kilimanjaro Spring Water); Tanzania’s 
leading manufacturer of soaps, detergents and 
toothpaste (IPP Bodycare Ltd); as well as a 
media unit (IPP Media) comprising a string of 
newspapers, three radio stations and three 
television channels, one of which operates 
in Tanzania, Kenya and Uganda (IPP Media). 

These include The Guardian Ltd., which 
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publishes some 
of Tanzania’s 
leading daily 
and weekly 
newspapers:- 

The 
Guardian, The Sunday Observer, The 
Daily Mail and the Financial Times in 
English; and Nipashe, Nipashe Jumapili, 
Alasiri, Kasheshe, and Taifa Letu in 
Kiswahili.

The television channels and radio stations it 
operates in are Independent Television Ltd. (ITV), 
East Africa Television (EATV) and Capital TV, 
Radio ONE, Capital Radio and East Africa Radio.

Since its establishment, The Guardian Ltd 
has achieved a wide presence throughout 
Tanzania through its regional offices. These are 
strategically positioned to facilitate distribution to 
remote areas in Arusha, Dodoma, Iringa, Moshi, 
Morogoro, Mwanza, Mbeya, Tanga and Zanzibar.

This development was made possible by 
the optimisation of business opportunities and 
by creating and implementing new ideas that 
take into account the needs of the people and 

priorities in the country’s economic 
and social development.

PRoduCT
These comprise a 
string of different 
newspapers in 
Kiswahili and English. 

With The Guardian and Nipashe operating 
as national newspapers. They are ably 
supported by the other publications, thus 
standing out as providing the most efficient 
and cost effective vehicle for advertising.

The Guardian Ltd. has its own printing 
unit that ensures prompt and excellent quality 

production of its publications. These printing 
services are also available to other interested 
publishing houses.

The brand works hard to publish the most 
sought after newspapers in Tanzania and to 
encourage the collection and dissemination of 
reliable and trustworthy news.

RECEnT dEvEloPMEnTS
IPP Media is also a wide content provider for 
the publishing of East African news on the 
Internet. Via its website, ippmedia.com, it presents 
credible, high quality and easily accessible 
information about Tanzania to the world. The 
success of the website is largely due to the 
high standards maintained since its launch. With 
millions of hits a month, it is the most accessed 
Tanzanian-based site on the web.

www.darhotwire.com is a news, entertainment 
and education web portal focusing on the 
youth of Tanzania. It has a unique combination 
of upbeat, attractive and user-friendly designs, 
daily news updates, a careful selection of useful 
and relevant information and a casual blend of 
Kiswahili and English that is proving increasingly 
attractive to its readers.

PRoMoTIon
The Guardian Limited channels its promotion 
through its sister media companies ITV, Capital 
TV, Radio One, Capital Radio, EATV and Radio, 

Capital TV and Radio.
The promotional posters with 

the slogan: ‘Subscribe now, get 
free home delivery,’ produced 

as part of an ongoing 
campaign, have resulted 

in a good number of 
new customers 
subscribing to 
the newspapers. 
Their ongoing 
door-to-door 
subscription 
campaign aims 
at increasing 
the 
number of 
subscribers 
all the 
more.

An 
annual 
coupon 

competition known as ‘Amka na Nipashe 
Promotion’ offers its readers cash prizes and 
mobile phones to be won.

BRAnd vAluES
The brand is proud of its unreservedly 
respected, ethical corporate practices and always 
strives to abide with all laws and regulations and 
to operate transparently, fairly and accountably.

With respect to the reporting of news, its 
publications seek to deliver current, reliable news 
in a quality format that gives its readers good 
value for money.

The brand promises that the publications:-
•	Are	always	ahead	of	others
•	Have	a	clear	and	reader-friendly	layout
•	Provide	good	coverage	of	the	major	points	

of news
•	Give	in-depth	editorial	content	to	unravel	

the deeper issues
Realising the importance of CSR to 

communities, both in the area in which it 
operates and nationally, the company has 
continuously invested in education and training, 
health, environmental management and 
protection, assistance to people with disability, 
and the creation of youth employment.

These involvements have developed local and 
national economic conditions which contribute 
to poverty alleviation and enhanced health 
security, as well as enhancing the purchasing 
power of communities.

The company has always confidently faced 
competition and met various challenges because 
it pays attention to its most valuable asset: its 
employees. They are respected and made to feel 
they are indeed part and parcel of the company.

The IPP motto states: “The human mind is our 
fundamental resource. Our business is composed 
not of land or buildings, not even of the capital 
invested, but of the calibre of our people. The 
result is a group of people who work a little 
better everyday in products, services and ideas”. 
The company acknowledges that it owes its 
success to its employees, regulatory authorities 
and larger society, which comprises all their 
customers, suppliers and all those contribute in 
one way or another to the enhancement of their 
reputation and brands.

www.theguardian.com

Things you didn’t know about
The Guardian 

The Guardian has a larger readership than any other 
English newspaper in Tanzania.

The Guardian has a wide range of reasonable 
advertising rates for its customers.

The Guardian started with a small workforce that has 
grown to comprise a team of 271 highly qualified 
and motivated personnel competently handling all 
manner of media activities.

The Guardian endeavours to consistently produce 
and deliver newspapers of the highest possible 
quality in the belief that its customers have already 
set their quality standards and it is the company’s 
duty and responsibility to meet them.

The company has put a number of quality control 
procedures in place to ensure that it its readers 
always come back and not newspapers in the 
form of returns or unsold copies.
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