
MARKET
Baroda provides a full array of products 
and services ranging from Savings Bank 
account, Current Account, Time Deposit, 
Forex, Treasury, Trade Finance, Remittances, 
Lockers, Brokerage and investment 
advisory besides value added services like 
collection of URA taxes, water payment of 
NWSC, NSSF contribution UMEME Power 
Bills, School Fee collections across all the 
branches.

The Bank facilitates investment in the 
Capital Market through its wholly owned 
subsidiary “Baroda Capital Markets (U) 
Ltd.” and also facilitates opening of SCD 
account of the investors for purpose 
of investment/trading in Capital Market 
Securities.

Baroda is a pioneer in Agriculture 
Finance with 27% of its total loan portfolio 
dispersed to the Agriculture sector 
in various businesses like Sugar, Dairy 
Products, Cotton, Tea/Coffee processing, 
Food processing, and Floriculture Industry.

Manufacturing is another important 
sector in which the Bank has an exposure 
of 29% of its total loan portfolio consisting 
of major business like Iron and Steel, 
Aluminium, Textiles, Cables, Plastic/Plastic 
products, Paper/Paper products etc. 

Financial needs of other sectors like ICT, 
Service Industry, Education, Health and 
Hospitality are also being catered to by 
the Bank.

The Bank targets the entire spectrum 
of its customers’ profile so as to diversify 
income generation. This policy has seen the 
Bank catering to the needs of all segments 
of customers. Continuation of these 
policies will enable the Bank to achieve 
its aims of expanding and to bring more 
Ugandans within the fold of the Banking 
services.

ACHIEVEMENTS
Baroda has had an uninterrupted presence 
in Uganda since 1953. The Bank was 
serving the nation even during the most 
difficult times.

The Bank was the first Financial 
Institution to be listed on the Uganda 
Securities Exchange. The Bank has 
facilitated very good capital growth for its 
shareholders.

The biggest contribution Baroda is 
making to the community is employment 
generation and value creation. The Bank 
employs Ugandans and is one of the few 
companies that maintain a permanent 
centre for training of staff which is 

dedicated to up skill/re-skill the staff on a 
continuous basis.

Due to its customer centricity and 
flexible approach the Bank is today a 
trusted name across the classes all over 
the Country. It is amongst the Top 50 
Brands in Uganda since 2012.

HISTORY
Bank of Baroda (India) was founded in 
1908 by H E Maharaja Sayajirao Gaekwad 
III in the Princely State of Baroda in 
Gujarat, India.

When the visionaries of Bank of 
Baroda (India) decided to expand its 
reach beyond Indian boundaries and step 
into the Overseas/International Market 
their first choice was Africa, guided by 
the presence of successful investors/
businessmen of Asian origin as well as 
tremendous growth potential available in 
the African continent.

Bank of Baroda (Uganda) Ltd. started 
its operations by opening its first 
branch in Kampala on 18th December 
1953. Later on it was incorporated as 
a subsidiary of Bank of Baroda (India) 
with 49% shareholding of Government 
of Uganda. Under the privatisation 
program of the Government of Uganda, 
the parent bank became the sole owner 
by taking over 49% shareholding of the 
Government on 7th June 1999 and 
thereafter the Bank divested 20% of 
equity to the general public in September 
2002 which was the first of its kind by any 
Bank and was a thumping success.

The Bank is well patronised by 
Ugandan and Asian communities. The 
Indian Diaspora are fully aware of the 
history and strength of the parent Bank 
and supported the Bank in many ways. 
However, gone are the days when Baroda 
was seen as a “Bank for Rich Asians only”. 
Today the Baroda is successfully catering 
to the varied financial requirements of 
the entire community across the country; 
which is clearly exemplified by the 
customer base of around 100,000. Baroda 
is an established bank in Uganda and has 
further proven this by being nominated 
among the top 50 brands in Uganda 
successfully since 2012.

Baroda successfully implemented 
computerisation process over time which 
was today culminated into the Bank having 
the best of the breed Core Banking Solution 
platform –“Finacle” whereby customers can 
transact their banking business from any of 
the branches in Uganda. 
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Presently the Bank has 36 outlets, 16 branches 
and 20 ATMs. All 16 branches are having on site 
ATMs. The main branch in Kampala has two on 
site ATMs. In addition to this Bank has 3 offsite 
ATMs. Alternate delivery channels like ATM and 
Internet Banking allow our customers to have 
24x7x365 days hassle free banking services from 
Baroda.

PRODUCT
The basic aim of the Bank is to be part and 
parcel of the growth and development of the 
country, create investment and employment 
opportunities by catering to the financial 
requirements of their existing and potential 
clients in the following ways:

The bank believes in providing timely, hassle 
free and cost effective financial support to all 
its clients. Baroda provides an array of products 
and services ranging from Savings Bank account, 
Current Account, Time Deposit, Forex, Treasury, 
Trade Finance, Remittances, Lockers, Brokerage 
and investment advisory besides value added 
services like collection of URA taxes, water 
payment of NWSC, NSSF contribution UMEME 
Power Bills, School Fee collections across all the 
branches.

The Bank provides services to enable general 
public to invest in Government Securities 
(Treasury Bills and Bonds).

RECENT DEVELOPMENTS
The Bank is soon rolling its VISA enabled 
Debit Cards and ATMs which will enable our 
customers to withdraw their money from VISA 
affiliated ATM machine of any other Bank 
and other Bank’s customers can also 
withdraw money from our ATMs.

Besides this various other initiatives 
are under process and will be rolled out 
soon:
• Rapid Funds to India through 

Alternate Delivery channel products 
like ATM, e-Banking, Mobile Banking 
which enables customer to send 
money to any Bank in India within 
24-hours.

• M-Passbook which enables the 
customer to know their account 
balances by using the application on 
their mobiles.

• Mobile Banking which enables the 
customer to do most of their banking 
transactions through application on 
their mobiles.

PROMOTION
The brand is promoted through 
various media such as Billboards, 
Print (New Vision/Daily Monitor), and 
radio (Capital FM and Simba Radio). 
Baroda participates in Trade Expo and 
also through one to one interactions 
with existing and potential clients and 
personal contacts by their Marketing 
Team. The Bank carries out direct mailing 
activities by sending latest information 
about the products and services to 
customers through emails.

The Bank sets up campaigns at 
different branches with special focus 
on account opening which has varied 
success rates but the most important 
aspect is that such campaigns lead to 

increase the visibility of the Bank.
The Bank participates in prestigious exhibitions 

wherein visitors are sensitised to the various 
products/services offered by the Bank.

Proactive one to one meetings are also held 
by the Top Management with the existing and 
potential clients which has given tremendous 
boost to garner business from the said clients.

Baroda network of branches spans 
geographical and cultural boundaries and rural-
urban divides. Their customers come from a wide 
spectrum of industries and backgrounds. 

BRAND VALUES
• Safety, Security, Trust and Transparency
• Hassle free and Cost effective services
• Flexibility in approach and charges
• Continuous focus on customer satisfaction is 

at the centre stage of the bank’s operations 
and they have rededicated themselves to the 
same.

During interactions with the new generation 
customers they are surprised to know that the 
bank was present in the country much before 
their Bir th and that it has survived the onslaught 
of the difficult times. Various Corporate Social 
Responsibility initiatives are being undertaken 
by the Bank wherein the Bank is donating to 
various causes and also supporting the efforts of 
the government/NGOs, Educational Institutions 
and other Organisations in form of donation/
sponsorships etc. Notable among them are:
• Financial Assistance for financially incapacitated 

students of Nalango Secondary School and 
Busoga High School, Kamuli.

• Donation for the New Rotary Blood Bank at 
Mengo Hospital and the new Mukono Rotary 
Hospital Projects.

• Donation to needy and underprivileged 
members of the society 

• Fundraising program organised by Ministry of 
Foreign Affairs and Patron Uganda Council on 
Foreign Relations

• Sponsored Annual Wuhan International 
Marathon, Entebbe

• Sponsored CPS Kampala Sports Gala
• Contribution to Labour Day Celebrations on 

19th May2017 at Busoga Square in Jinja
• Donation to Buddo Junior School for Pioneers 

Day Function
• Contribution towards plantation of 1300 Tree 

Saplings in conjunction with National Forestry 
Authority Uganda

• Sponsorship to Uganda Brahma Samaj for 
Heart Surgery of Ugandan Children in India

• Sponsorship for National Prayer Breakfast
• Sponsored education of indigent students 

through other NGOs 
• Supported cultural activities of various 

organisations

www.bankofbaroda.ug
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• Baroda is the oldest Commercial Bank of 
Uganda. 

• Baroda has had an uninterrupted presence 
in Uganda since 1953. The Bank was open 
even during the most difficult times.

• Baroda was the first Financial Institution 
to be listed on the Uganda Securities 
Exchange.

• Baroda was nominated among the top 50 
brand in Uganda in 2012.

• Baroda is the only Bank in Uganda to 
be conferred the International Award for 
Business Excellence 2013.

Things you didn’t know about
Bank of Baroda


