
MARKET
For over 30 years KEN Tomato Sauce has cut its 
niche as Kenya’s leading food condiment that is 
enjoyed by consumers and trusted by hoteliers 
across Kenya. Diligently manufactured under 
the umbrella of Centrofood Industries Limited 
(cfi), KEN Sauce prides itself as a product made 
in Kenya, by Kenyans and using Fresh Kenyan 
farm produce. Centrofood Industries puts great 
importance in the nutritional value and taste 
of its products. Attractive packaging ensures 
that their products stand out. Behind the brand 
is a dedicated team comprising of regional 
distributors, wholesalers and general merchants 
who ensure that KEN Sauce is enjoyed by all 
consumers across the region. KEN Sauce is 
available in leading supermarkets and convenient 
stores in urban and peri-urban areas of over 40 
counties in Kenya. 

In addition to the retail outlets, the products 
have penetrated the Horeca – Hotels, 
Restaurants and Cafes - operating under the 
General Trade.

However, this market segment deserves a 
special mention as it targets the consumer 
indirectly and consumption varies on what is 
available in the mainstream retail segment.

KEN sauce products market share in 
both the General Trade and Modern Trade 
is impressive and it’s expected to acquire 
an even greater percentage with the ever 
increasing popularity of the product range.

ACHIEVEMENTS
The KEN sauce brand puts 
great importance to customer 
satisfaction as the company 
believes the only accolade needed 
is to have their products put 
smiles on their customers’ faces. 
That notwithstanding, cfi has made 
milestones in being recognised as;
• The First Tomato Sauce to 

be awarded the Superbrands 
Certification Year 2017/2018 in 
East Africa Region

• The First Tomato Sauce 
Company that piloted JICA 
training – KAIZEN

• The best exhibitors with 
outstanding personnel and 
staff category during the Kenya 
Association of Manufacturers (KAM) expo in 
Nairobi in December 2017.

HISTORY
The Journey to creating this highly 
irresistible product started 38 years ago 
upon the establishment of Centrofood 
Industries Limited as a home business 
processing and selling local salt and Joy 

juices. 
Soon after, the company realised 

an untapped manufacturing area 
of creating sauces from the largely 
available fresh tomatoes and 
creatively giving their products a 
uniquely natural blend of taste and 
nutrients to supplement the local 
diet. 

In 1988, cfi incorporated into a 
limited company and diversified its 
product range to include tomato 
sauce under the brand name KEN. 
Both Joy Juices and KEN Tomato 
sauce were the flagship names that 
paved the way for the variety of 

products that are currently offered.
Initially, both Joy and KEN products 

were packaged in 700gms glass bottles. 
However, with the consumers’ growing need of 
convenience, 
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KEN sauce initiated plastic bottling – easy to 
handle and less fragile compared to glass bottling.

KEN Tomato Sauce is packaged in polyethylene 
tetra phthalate (PET) bottles which are 
transparent, crack resistant, non-toxic, and 
classified as the number one plastic.

PRODUCT
The KEN sauce range of products owes success 
to the over 30 years existence in the market 
having evolved from meticulous innovation in 
the science of food processing. For years, KEN 
sauce has dominated family dining tables, and 
enjoyed in hotels, restaurants and other food 
establishments.

Since inception in to the market in 1988, 
Centrofood Industries has maintained the brand 
name KEN TOMATO SAUCE. Even with the 
introduction of other competitor sauces, jams 
and juices over the period in which the company 
has been in existence.

At the heart of each advancement of the 
sauces and products, lies a major innovative story 
that gives the product a rich and scrumptious 
taste which therefore leads to it being a staple 
in Kenyan homes. Each of the 
products reveals a passionate 
history. Their products range 
from Tomato Sauces, Plum 
Jams, Juices, Pure Drinking 
Water, White vinegar and 
Brown vinegar.

Centrofood Industries 
looks at convenience of 
product usage from the 
consumer’s perspective. The 
packages consists of 5Kgs, 2kg, 
1Kg, 700gms, 400gms, 250gms 
and individual 20gms sachets. 

Each product range has its 
own target consumers who 
are served by three market 
segments – distributors, 
general merchants and 
individual consumers. KEN 
sauce are the masters of food 
processing science.

RECENT DEVELOPMENTS
KEN Tomato Sauce –brings 
people and families together. 
The company is all about 
completing that meal and 
giving it that something 
special.

Centrofood Industries 
is always looking for new 
and innovative products 
to introduce into the 
market. There is a great 
understanding of consumers’ 
tastes, wants and needs which 
are constantly increasing and 
changing.

Centrofood Industries 
recently introduced Imara sauce 
(a vegetable sauce supplement 
suitable for family intake) 
and Vinegar into the market. 
They are currently developing 
drinking chocolate, cocoa and 
ready-to-drink fruit juices to 
add to their ever-growing 
nutritious product range.

PROMOTION
Centrofood Industries has always done 
advertisements and promotions that directly 
target the consumer. This is by mostly conducting 
below the line advertisements that focus on 
creating a relationship with the consumer. 

There are continuous activations on sampling 
and seasonal promotions such as;
• Back to school 
• Easter and Christmas
• Special Offers/ deal and discounts (etc.) 

In addition to this they sponsor events and 
give away plenty of promotional merchandise i.e. 
Pens, t-shir ts, aprons, dust coats, posters, flyers 
and banners.

KEN sauce cares and gives back to society 
through cfi Foundation in sectors such as: 
Education, Sports, Orphanage homes, and helping 
people living with HIV/AIDS.

So far, KEN sauce has given over 30 years of 
Product innovativeness to consumers. It remains 
the unrivalled and undisputed nutritious and tasty 
tomato sauce in Kenya.

KEN Sauce Products satisfy every consumer’s 
taste. Centrofood Industries has taken over 

the food processing Industry by focusing on 
that which consumers seek in a sauce, jam 
or juice. After all is said and done, KEN sauce 
products always create a buzz in the market, 
the company’s mission is accomplished when 
consumers savour the latest and best class of 
KEN sauce products.

BRAND VALUE
Mission
To provide high quality brands through continued 
development and improvement of human capital 
with process automation.
Vision
To be a market leader in manufacturing of high 
quality FMCG using advanced technology and 
maintaining high professionalism, ethics and safety.
Core values
• Quality
• Value
• Integrity
• Professionalism

www.cfikenya.com
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• KEN is a short form for Kenya, thus the 
brand name KEN denotes a Kenyan quality 
product.

• KEN sauce is a quality product indigenously 
manufactured in Kenya by Kenyans.

• KEN sauce uses fresh tomatoes grown in 
Kenya to process the sauces.

• KEN sauce consumers suppor t local 
farmers by consuming their products.

• KEN sauce gives back to society through 
cfi Foundation by donating to and visiting 
children’s homes, helping needy children 
pursue their educational dreams, helping 
the elderly and sponsoring sporting teams 
and events.

• KEN is the First tomato sauce to attain the 
No.1 Superbrands status in East Africa.

Things you didn’t know about
KEN TOMATO SAUCE


