THE MARKET
In a world that expects women to juggle a
successful career, be a loving mother, take care
of the home and look fabulous, the female
population of Hong Kong have their work cut out
for them. However, those in the know enlist the
help of a secret weapon.

Lo Hong Ka presents Instant Bird’s Nest,
Instant Aloe Vera and Pearl Anew Pearl Powder.
These three entirely organic products embody the
elements of convenience, nature, care and trust,
making them the obvious choice for women of
any age. In fact, the company has developed such
a following over the years that it occupies an
impressive 70 percent market share when it comes
to instant bird’s nest without excess water.

But rather than resting on its laurels, Lo
Hong Ka recognises that there is still room
to grow, and invests constant effort in
developing new products and services
catering not only to the female market,
but for both men and women who are
concerned about their health and well
being.

ACHIEVEMENTS

Over the years Lo Hong Ka has
been rewarded with a long list of
accolades, both locally and ~
internationally. In 2002, the
company was presented with an
Enterprise 50 Award in Malaysia and given The
Third Global Golden Rim Award 2002 in the
Superior Award category, which it also won in
2001. The year 2002 saw Lo Hong Ka
congratulated among the Hong Kong Top Ten
Brandnames, an accolade also bestowed on it the
previous year.

In 2000, Lo Hong Ka was named the best
selling instant bird’s nest concentrate in Hong
Kong by Next Magazine, and also became a
recommended brand name at the 2000 Taiwan
Golden Horse Award ceremony.
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All Lo Hong Ka products boast the STC
Tested Mark and the company has a Quality
Tourism Services Award from the Hong Kong
Tourism Association in recognition of the quality
service it provides.

HISTORY

Lo Hong Ka was born from the mind of Lee Seng
Siew, who wanted to create a range of health
products that not only enhanced vitality, but also
contributed towards the well being of society by
developing more natural health food for
consumers. In 1998, he established Lo Hong Ka
Bird’s Nest Conglomerate, opening branches in
both Hong Kong and Malaysia. In the five short
years since then, the company has grown into one
of the most widely recognised bird’s nest

manufacturers in the region, with 31 outlets in
Hong Kong, two in Macau and over 30 in
Malaysia.

Initially only a producer of bird’s nest, Lo
Hong Ka has introduced Instant Aloe Vera in 2001
and Pearl Anew Pearl Powder in 2003.

THE PRODUCT
Lo Hong Ka has created a range of products that
are made from only natural and pure ingredients,
which are combined in a unique formula to
prevent chronic disease and illness. Designed
from the innovative ideas of the professional
research team, the company offers only the
highest quality products, all of which have been
thoroughly checked to ensure that they meet with
world health and safety regulations.

The Instant Bird’s Nest Concentrate is made
of high-valued glycoprotein and is rich with
amino acids, carbohydrates, calcium, sodium and
potassium to name but a few. It is particularly
beneficial to pregnant women who wish to
strengthen the immune systems of both mother

and child. It can also assist with lung and

respiratory disorders. But far from simply
a medical phenomenon, bird’s
nest can also slow the aging
process and return elasticity to
the skin, encouraging a more
youthful, healthy and beautiful
image. Unique in a market of
traditional products, Lo Hong Ka was the first
company to produce an instant bird’s nest in bulk
and without excess sugar water.

Lo Hong Ka launched its innovative Instant
Aloe Vera to much applause. Differing from
standard aloe vera in that it comes in a solid-state
gel that is easily assimilated into the body, the
product helps those suffering from gastritis,
lowers the risks of duodenal ulcer, strengthens
the functions of the liver, promotes better gastro-
intestinal functions, relieves constipation,
promotes better blood circulation and reduces
cholesterol. It will even cure a hangover.

Lo Hong Ka’s Pearl
Anew Pearl Powder is
considered a medical
treasure with valuable




benefits, and the Compendium of Materia Medica
said, “Pearl mainly calms the heart, soothes the
nerves, and is able to beautify the complexion.”
Modern scientific research has proven this by
indicating that the pearl consists of 18 types of
amino acids and 15 types of trace elements that
are required by the human body including iron,
copper, zinc, cobalt, manganese, chromium,
selenium, iodine, germanium and molybdenum.
It is also an excellent source of calcium and is
recommended for men and women of all ages. It
is particularly beneficial to children, who need it
to build healthy bones and teeth. Pearl Anew Pearl
Powder comes as a very fine, dissolvable powder,
and is free from an outer shell, lead or bleaching
materials. Thanks to extensive research and the
latest technology, Lo Hong Ka’s pearl powder’s
molecule is just 5.2, making it 100 percent pure
pearl powder, which is easily absorbed into water
or juice for drinking, or even in lotion for skin
care.

Lo Hong Ka continues in its efforts to develop
new products for its customers, who have always
formed the main focus of the
business. The company takes a
proactive approach, launching
survey initiatives to make sure
they are meeting customer
expectations, listening to what
they would like to see on the
market and exchanging views. Lo
Hong Ka pays special attention
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to their needs and continues to improve
its standard of service based on their
requirements.

RECENT DEVELOPMENTS
Aware of the benefits of strategic
store planning, Lo Hong Ka outlets
are located in prime areas throughout
Central, Tsimshatsui and Mong kok.
New outlets have recently been
established in both the West Rail
station and the Kowloon Tong and
Kowloon Bay MTR stations,
bringing the total number of stores
to 31 in Hong Kong. The company

" also ventured into China for the first
time in recent years.

In addition, the company has recently enlisted
the help of several new celebrities to demonstrate
the benefits of using Lo Hong Ka products,
enhancing the brand image and
association along the way. Actress
Esther Kwan has been endorsing
Instant Bird’s Nest Concentrate
since 1999, and was joined by
model and actress Pauline Yeung
in 2003. Fellow actress Catherine
Hung Yan also joined the team in
2003 when she endorsed the
company’s Pearl Anew Pearl
Powder.

PROMOTION

While much of Lo Hong Ka’s
success is due to the fantastic
word-of-mouth referrals it receives
from its satisfied clientele, the company also
advertises to promote its products and services
via different media channels including television,
radio, newspaper, magazines,
events, seminars, sponsorships
and joint promotions with other
companies. In fact, a recent
television commercial that was
shot in Malaysia and features
Esther Kwan is already running
on TVB Jade.

In an exercise designed to
promote health and beauty to consumers, 2001
saw Hong Kong introduced to the slogan “Fit for
Life”, which perfectly sums up the company’s
attitude towards personal well being.

Also in 2001 was the introduction of Lo Hong
Ka’s Aloe Vera product and following its smash
success in Hong Kong, Aloe Vera has since been
promoted throughout the region in places such
as Malaysia, Taiwan, Singapore and Indonesia.

Lo Hong Ka also recognises the value of
inventive contests in promoting the brand name,
and launched the Innovative Dessert Competition
in April 2004. Judged by celebrities including
singer Rain Lee, actress Chan Yin Hang and actor
Mak Cheung Ching, the competition received
over 100 delicious and unusual dessert recipes
from the people of Hong Kong.

Committed to educating the public, Lo Hong
Ka recently organised a seminar covering topics
such as respiratory illness, diabetes, being over-
weight, asthma and osteoporosis. The seminar
was extremely successful, attracting over 1,000
people.
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Lo Hong Ka demonstrates a
strong public conscience and as
such is an active supporter of local
charities including the Hong Kong
PHAB Association, which aims to
promote the concept that both
physically handicapped and able-
bodied people can co-participate
in all kinds of social, recreational,
educational, training and
community service. In August
2003 Lo Hong Ka organised an
event in aid of the association,
with singers Maggie Fu and Yu
Man Lok performing and playing
games with its members.

BRAND VALUES
Since its inception, Lo Hong Ka has stood for
vitality, health and beauty. And because
prevention is better than cure, the company has
long invested its time and resources in making
sure it presents only the highest quality products
and services to the people of Asia.

Its unique logo in Chinese calligraphy — &17
% — implies expertise founded in a rich historical
background, and explains the combined elements
of convenience, natural products, care and trust.
In fact trust is one of the most important values at
Lo Hong Ka because every relationship, be it
business or pleasure, is based on it.

THINGS YOU DIDN'T KNOW ABOUT

LO HONG KA

O Lo Hong Ka will soon launch a new
product called Biolyn, which contains a
special formula containing biolyn
peptides that nourish the hair follicles and
prolong their life cycle

O Hong Kong celebrity Esther Kwan has
graced the TV and print commercials for
Lo Hong Ka’s Instant Bird’s Nest
Concentrate for more than four years,
becoming something of an icon in health
and beauty. The company was the first of
its kind to feature celebrity product
endorsement
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