Market

Nowadays, Lek is a Sandoz company that
is the #1 generic market player in
Central and Eastern Europe and second
largest generic pharmaceutical company
in the world, holding one of the three
leading positions on the key markets (e.g.
USA, Germany, France, Russia etc.). Today,
Sandoz offers its products to patients in
more than 120 countries all over the
world.
Lek is the first generic pharmaceutical
company in former Eastern Europe to
react to the demanding American market
with an end product. It is present on the
American market, successfully competing
with other global generic companies. The
merger with Sandoz meant an increase
in the sales of Lek's products on the new
markets with the Sandoz global sales network.

Achievements

Being a part of the Sandoz Group, Lek has
become one of the pillars of the leading global
generic company. It functions as a global
development centre for products and
technologies, as a global production centre for
ingredients and medicines, as a competent
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centre for the development of vertically
integrated products and as a competent Sandoz
centre for the development and production of
biopharmaceutical products.
The health and safety of the employees and
others affected by their production and the
safety for the environment, are the priorities of
Lek's operation.

developing its own ingredients. At this
time, Lek first appeared on the markets
of Western Europe and USA.
At the end of 1980s, Lek's operations
were marked by the start of
development and production of
clavulanic acid in Lendava, an important
ingredient of the antibiotic Amoxiclav.
This is still the leading product of the
company.
The 1990s were marked by the rapid
internationalization of the marketing-sale
network in Central & Eastern Europe
and Former Yugoslavia. Lek entered the
new millennium with more than 20
companies all over the world. Until 1991,
Lek was present on Macedonian market

History

"Lek - the factory of medicines in Ljubljana" was
officially
founded in
October 31,
1946.
The 1960s
were marked
by a very rapid
development
of the
company. At
that time, Lek
intensified its
correlation
with foreign
pharmaceutical
companies in
order to
ensure the
latest products
for the market.
The license
cooperation
with Western
innovative
pharmaceutical
companies
enabled Lek a
firm position
on the home
market and the
development
of export on
the markets of
Eastern
Europe.
The second
half of 1970s
was marked by
an important
Lek's
orientation to

as a representative office of Lek Ljubljana. In
2000, Lek Skopje was established as a Ltd.
company and a regional centre for Albania and
Kosovo (Serbia). The year 2002 was a breaking
point for Lek: in November it became a part of
the business club Novartis. In May 2003, several
national brands within Novartis Generics
formed the global brand Sandoz, whose part
today is Lek, as well.
The development of Lek in Macedonia
continues within the group Sandoz in
accordance with the role of Lek in the global
organization.
In 2004, Lek took a decisive step on the way
of pharmaceutical future, the way of
biopharmaceuticals. A new plant was set up in
Mengesh for the production of
biopharmaceuticals, the first of its kind in Middle
and Eastern Europe.

Product

Lek pays a special attention to the planning of
modern and affordable medicines for improving
health and quality of life of people all over the
world, which sets Lek as one of the key pillars
of development in the generic company Sandoz.
In its products Lek is focused on some
leading indications of groups of medicines: antiinfection medicines, medicines for the
cardiovascular system and medicines for
gastrointestinal system. To this are added also
medicines of other indication areas, depending

on the demands of separate markets.
The leading position among the products in
2008 was held by Amoxiclav (wide-spectrum
antibiotic), which is a globalised product,
appearing on a number of markets in several
sale routes and it holding one of the leading
positions in Sandoz, as well. Among the leading
products or brands are also Kornam (for
treatment of benign prostate hyperplasia),
Ketonal (with an analgetic and anti-inflammatory
effect) and Linex (for regulating physiology
balance).
Sandoz is the first generic company in the
world that managed to obtain a licence for
training in biosimilars under the centralized
procedure of the registration of the European
Committee, which happened in April 2006.
The first biosimilar is the recombinant
growth hormone which is registered in, EU,
USA and Australia, for treating growth hormone
disorder. The second biosimilar is recombinant
erythropoietin which entered the market in
October 2007.

Recent Developments

For more than six decades, Lek has strived to
maintain health and improve the quality of life.
Their goal is to work for the well-being of
public. Special attention is given to the
communication with the employees, since they
are the creators of Lek's success. Together with
Novartis, Lek shares a high degree of social
responsibility, investing considerably in the
environment it functions in.
Most recourses, both monetary and in the
form of medicines, are intended for health and
humanitarian purposes, without neglecting the
cultural, developmental, research and education
areas and sports. The audience for which Lek's
health is primarily intended are those who need
health the most: children, disabled and elderly
people.

Brand Values

Lek's vision and mission are strongly reflected in
the value of the brand, as well. Lek gains respect
as an innovator, a trustworthy partner and a
company with first-class talents and team. The
company constantly monitors its reputation in
the eyes of the expert public with numerous
researches, analyses and questionnaires - which
all indicate a high level of satisfaction. The work
of Lek's experts is especially important in this

area, since they contribute to the image of the
company.
Values focus on three main components:
Speed and Simplicity; Customer and Quality;
Trust and Mutual Respect.
Lek measures and continuously enhances
the employees’ satisfaction Thus, the Lek brand
has a very high reputation among the
employees. Lek is an established, highly valued
and respected brand on all markets where it is
present.
Lek, being a Sandoz company, has a vision to
be the main provider of high-quality and
affordable medicines, helping secure long-term
access to healthcare for people around the
world by going beyond the traditional generic
products and bringing innovative technologies
and delivering systems to the market, making a
world of difference in generics. Our vision is to
lead the industry, outperforming the market and
conveying the care and passion of our
employees for their work towards our
customers, patients and communities.

www.lek.si
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patients, wider society and environment,
partners, employees and owners. They believe
in the right of all people to health. To achieve
this, they develop and produce modern, efficient
and high-quality medicines that enabled a large
number of people in the world to improve their
health and quality of life. This would not have
been possible without extensive investments.
In the development of biosimilars, Lek
employed experts from the fields of
microbiology, biology, biochemistry, chemistry,
pharmaceutics and other natural sciences,
whose knowledge is a key contribution to the
development of these medicines for the global
Sandoz markets.

Promotion

As a modern and successful pharmaceutical
company, involved in the local and global
environment, Lek uses the most advanced
communication routes, thus obtaining the
awareness about its strategy, vision and mission,
both among the employees and the outside

Lek a Sandoz company
How diverse and inclusive are we globally today?
- 48% of our workforce is female and nearly
50% of our new hires are females
- 21% of our Senior Executives are females and
55% of our successors for executive positions
are females
- 75% of our employees are working outside
the US and Germany, 20% of our workforce
comes from Eastern Europe and nearly 30%
are employed in Asia and Latin America with
an increasing trend
- Employees from more than 40 different
countries have participated in our
development courses
- 37% of the participants in the Corporate
Learning Programs are female
- Our Senior Executives belong to 50 different
nationalities
- Average number of service years with the
company is 8
- Average age of workforce is 37
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