Market

Zlaten Dab – the leading beer of Prilepska
Pivarnica and the second highest selling beer on
the Macedonian market. As soon as it was
launched, in June 2000, it immediately became
serious competition on the beer market, and
within only 6 months, it managed to take over 20%
of the market.
Today, Zlaten Dab successfully maintains its
position despite the numerous domestic and
foreign beers available on the Macedonian market.

Achievements

Zlaten Dab is a Macedonian beer assessed by the
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Berlin Institute as a beer that can compete with
high-quality light German beers.
Following the technological and world-wide
innovations enables Zlaten Dab to continuously
build its positions on the market, to preserve the
top quality of the product, and to please the tastes
of the consumers.

History

From the time Zlaten Dab was launched, Prilepska
Pivarnica has consistently kept pace with the
contemporary world-wide achievements in the
areas of techniques and technology in the beer
industry and has been investing in the technological

development of its existing as well as new
products. The selfless investments in equipment
have managed to meet even the highest criteria
in the country best known in the world for its
beer production – Germany.
At the time when Dab emerged on the
market, a professional team from the brewery,
in cooperation with experts from equipment
manufacturing firms GEA Tuchenhagen from
Buchen, and Ziemann from Burgstaadt, and
under constant supervision of a consultant
from the Brewing Institute from Berlin,
installed the equipment thus ensuring
complete and automated monitoring of the
beer fermentation process, fully sterile
production of beer yeast and automated
CIP (cleaning in place) of the entire
equipment and installations.
Within a short period of time,
the brewery faced problems: how
to provide the necessary
quantities for the rise of Zlaten
Dab while keeping the promise it
made to the consumers from
the very beginning - consistent
quality.
The solution was simple.
Phase two of the investment
project, planned for 2003, that
applied to the expansion of the
capacities, had to be
implemented immediately. The
expansion required 6 new
fermentors, additional equipment
in the Brew House and additional
new packaging.
With the utmost engagement
and dedication of the
shareholders and the employees,
Prilepska Pivarnica enabled
Zlaten Dab to have 60 million
social meetings with the
consumers yet always with the
same and consistent quality as
the first time they met.
In 2007, Prilepska Pivarnica
performed an overall
reconstruction, expansion and full
automation of the beer brewing
department, in order to maintain
the quality of the product, but
also to meet the demands for
constant supply to the market.
The same year, Prilepska
Pivarnica commenced the
process of introducing and
implementing the quality
management systems (ISO
standards 9001/2000) and the
food safety control system
(HACCP standard). Both systems
were successfully evaluated by
SGS thus officially providing
Prilepska Pivarnica with the
certificates ISO 9001/2000 and
HACCP, and Prilepska Pivarnica
joined the family of companies
that have implemented the
international systems and

standards that are essential if one is to enter
the international market.

Product

Zlaten Dab is a light beer with top
quality, moderate carbonation, lightgold colour, easily drinkable and
refreshing beer.
The four elements required
for a good beer: water, malt, hop
and yeast, in ideal ratios and in
special order give the perfect
taste of the best beer – Zlaten
Dab.
The fully automated
production processes, use of
high-quality standard raw
materials, expert teamwork and
impeccable professional
communication, continuous
analysis and verification of the
processes and constant market
monitoring are the basis for
consistent high quality of the
product.
Zlaten Dab is filled in glass
bottles with 0.33l and 0.5l
volume, in 1.5l PET packaging, as
well as in 25l and 30l kegs.

Recent
Developments

In early 2009, Prilepska Pivarnica
invested five million Euros to
procure 16 cylindrical-cone
tanks with total capacity of

500,000 hectolitres to store beer during its
stabilisation and maturity phase of the production
process. The investment presents a roundup of the
entire process for beer production – fully
automated and computerized. the capacity of the
summer cellar is also being expanded thus
providing the possibility for higher production and
standard high quality. The equipment has been
procured from renowned firms, i.e. the tanks were
procured from the world-renowned German
company ZIEMANN, and the automatization again
from GEA Tuchenhagen that guarantee high quality.

(oak)”, old saying from the Prilep region. In 2005,
the slogan was cut to “Grab a Dab”, and in 2007
the new slogan was launched - “So Good” - that is
appropriate to the perfectly pleasant taste of the
beer.
Zlaten Dab is a frequent sponsor of various
music, film and sport events in the country,
including the big music festival Taksirat, the Skopje
Film Festival, Theatre plays Vojdan Cernodrinski,
motorcycle rallies of Night Wolves, TV broadcasting
of the Premier League, etc. as some of the ways to
be close to its consumers…

Promotion

Brand Values

From the time Zlaten Dab was launched, it has
been constantly present, in the media, as well as in
actions unrelated to the media.
The advertising campaigns for Zlaten Dab are
recognisable by their particular brand of humour,
specific for the region where the beer is
manufactured, thus exemplifying the unique nature
of the brand, and whilst focusing on the top quality
of the beer.
At the time of launching the beer, the Dab
team chose an unusual way to promote the
product. Specifically, Dab cooperates with the
famous musician, Zoran Madzirov, with whom
several TV spots were shot, where he plays an
instrument named "Dabophone", comprised of
various Zlaten Dab bottles, that the musician uses
to play various music compositions, including the
jazz composition Take Five by the world-famous
jazz musician Dave Brubeck.
From the time of its emergence on the market
in 2000, Zlaten Dab has been recognisable by its
slogan "If you want to grab something, grab a Dab

The company is worth as much as its brand. In
order to enhance this value, the manufacturer
constantly affects the physical properties of the
brand, and uses the accompanying activities to
build the brand.
Zlaten Dab is a beer for those who know what
they want and intended for those who can
recognise its uniqueness and top quality.

www.zlatendab.com

THINGS YOU DIDN’T KNOW ABOUT...

Zlaten Dab
The slogan "If you want to grab something, grab a
Dab (oak)” is an old saying from the Prilep region,
recorded in the work of Marko Cepenkov.
Zlaten Dab is a beer assessed by the Berlin Institute
as a beer that can compete with high-quality light
German beers.
The eminent musician, Zoran Madzirov, played a
number of jazz compositions on an instrument
named "Dabophone", made of Zlaten Dab bottles.
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