Buskerfest

Serbia, Bosnia, Croatia, Bulgaria, South Africa,
Australia, Israel and Russia.

History

Market

Buskerfest Skopje is a unique international street
festival on the Balkan that strives to be the biggest
Busker festival in the region. From the beginning
to this day it has successfully been present on the
Macedonian, Serbian, Montenegrin, and Croatian
market. This ten day event, brings Skopje diversity
each year, enriches the life in the city, delights
audience, and pleases the traditional sponsors.
‘Busking’ is a way of providing fun for the
people in different ways, spontaneous and
available to all, and the ‘Busker’ is the performer
who entertains people in public places who for
the performance only asks for tips from the
audience. A ‘Busker’ can be a dancer, a mime, a
juggler, an acrobat, a clown, a comic, a magician, or
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a musician. It is difficult to describe the
performances if they are not seen or felt.

Achievements

Because of its uniqueness, inventiveness and
innovation, Buskerfest becomes more successful
each year. Along with the local development,
Buskerfest grew into a tour which started in
Budva, Montenegro, the same year in Sibenik,
Croatia, and since 2010 in Split, Croatia. All these
locations have become traditional for the
development of the festival.
As proof of the success of Buskerfest is the
interest for participation of performers from the
whole world: America, Canada, Argentina, France,
Spain, Netherlands, Poland, Portugal, Hungary,

In 2006, a civic association was formed in Skopje
which started the organization of a festival for
street performers called Buskerfest – first
international festival of street performers on the
Balkan. The festival organizers have rich
international experience and were part of a circus
organization and a festival production company in
Canada, and it is where the idea for this festival
actually came from.
The festival becomes bigger each year, offers
more, the number of participants is bigger and
bigger, and the interest of the audience as well.
This year, 2012, the audience will have the chance
to attend the seventh edition of their favorite
Buskerfest.
The most extreme Bukserfest performance
happened in 2006, when a professional from the
Chinese circus, by walking on a wire crossed the
river Vardar at a height of 30 meters above water.

Product

Buskerfest is a free festival for the whole family –
there is no admission, there are no tickets, and the

only price is the tip for the artists at the end of
the performance. With presentations of some of
the best street artists of the world, and at the
same time artists from Macedonia, the festival
offers great fun in which the viewers are as active
as the performers.
Buskerfest is a type of circus-like event where
all kinds of artists participate – acrobats, high
wire-walkers, pyrotechnicians, jugglers, puppeteers,
mimes, magicians, fakirs, fire eaters, air acrobats,

trapeze acrobats, German wheel acrobats, and all
performances are extreme and specific and each
performance has a unique and extreme beauty.
In this way, the city where Buskerfest takes
place becomes innovative, energetic and offers
long-lasting fun, which resembles a European city
and becomes an attractive tourist destination for
visitors from all over the world.

Recent Developments

The huge popularity of Buskerfest in Macedonia,
triggered interest in the other countries of the
region, and since the beginning it has been
taking place in more countries. Among Bosnia,
Montenegro and Croatia, the newest member
of Buskerfest is Serbia, where the festival was
first organized in 2010.
In the next few years, because of the huge
interest of participants of different countries,
Buskerfest has a tendency to expand even to
other markets in the region, such as: Greece,
Bulgaria, Albania and Kosovo.

Promotion

Being aware of the importance of marketing in
promotion of a brand, Buskerfest each year is
promoted through all media – press, TV, and
radio commercials. In the last two years, a PR
company was hired to send information to
media, internet portals, to organize appearances
on TV and radio shows, and interviews in daily
and monthly magazines.
The most important promoter of Buskerfest
is the satisfied visitor of the festival, because a
good word goes a long way. The faithful
audience that attends the festival each year and
waits in anticipation for the new edition of
Buskerfest is the confirmation of the success of
this festival.

Brand Values

The basic value of the brand comes from its
power to grow from a local brand to a regional
brand in a period of few years. The fast
development, big popularity and the huge
interest for this festival, make Buskerfest a true
superbrand.
Those are the values that gave Buskerfest
the trust of its big supporters who help the
realization of the event – it is under the
auspices of the City of Skopje, and traditional
sponsors are the Ministry of Culture,
Municipality of Cair, Municipality of Aerodrom,
Skopsko, T-Home, Zi-Va, Frikom, Uniqa, Vero,
and others.

www.buskerfestmakedonija.
com

Things you didn't know about...

BUskerfest
Annually the number of visitors is from 40,000 to
100,000 in ten days.
Since 2006 this number has gradually increased,
and in the seven years of the existence of
Bukserfest from 700,000 to 900,000 visitors have
attended this festival.
In 2006 there were 50 different types of events,
with a total of 175 performers;
In 2007 there were 20 events with 120
performers;
In 2008 there were 30 events with 65 performers;
In 2009 there were 35 events with 70 performers;
In 2010 there were 35 events with 82 performers;
In 2011 there were 25 events with 79 performers.
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