
Market 
Stopanska Banka AD – Skopje is a Bank with the 
longest tradition on the Macedonian market. 
Established as the first bank in the Republic of 
Macedonia in 1944 Stopanska Banka set the foun-
dations of banking and is still the leader in the 
development and implementation of the most sop-
histicated financial products and services for the 
retail and corporate segment operation in the 
Republic of Macedonia. 

In the constantly changing world, where needs 
and dreams change, customers know more, want 
more, Stopanska Banka strives to provide new 
opportunities by introducing financial products and 
services that go hand-in-hand with these changes 
through its advanced and easy-to-reach distribution 
channels.

By offering wide range of innovative and consu-
mer focused products and services, Stopanska 
Banka aims to be a reliable partner to its custo-
mers, supporting their growth and satisfying their 
needs in easy and efficient ways, so they are ena-
bled to realize their potential and get the most of 
life, every day. At the same time, SB is dedicated to 
creating value for its shareholders and a rewarding 
environment for its employees.

Achievements
The Bank additionally reinforces its competitiveness 
through intensive restructuring, implementing sop-
histicated information systems and a new organiza-
tional structure, quality credit portfolio, standardi-
zed procedures for credit decision, risk and costs 
management, improved structure of employees and 
leadership in corporate management. 

As a pioneer in the banking sector, Stopanska 
Banka AD – Skopje introduced for the first time 
housing loans, credit cards, the e-banking service 
and from more recent history, the first alternative 
payment channels (Phone banking, ATM payments, 
e-commerce etc.) 

Today with over a million individual clients, and 
over 50% of the active companies in the Republic 
of Macedonia as clients, it can be said that 
Stopanska Banka is a Bank for every family and a 
partner to almost every company in the country. 
By exceeding the assets of over 1 billion Euros it 
became a part of the group of the largest banks in 
the region and the largest bank in the Republic of 
Macedonia. 

History
Stopanska Banka AD – Skopje was established by 
the Resolution of the Second Plenary Session of 

ASNOM on 29.12.1944 under the name 
Makedonska Stopanska Banka. With its establishing, 
the foundations of the banking in the Republic of 
Macedonia were set and in the years to come, 
Stopanska Banka has supported almost every signi-
ficant facility, investment or development project. 
The history of the Bank is marked by memories of 
building hydro electric power plants, infrastructural 
facilities, factory halls, bridges and motorways, 
memories of the growth and development of the 
Republic of Macedonia and with it the deve-
lopment of Stopanska Banka. 

In all the years of development and growth, the 
Bank adapted to all the specifics of the society and 
the economic structure, starting as a bank of muni-
cipal banks, then in an associated bank organized in 
branches, until it was transformed into a joint stock 
company in 1990. At the beginning of the new 
millennium, Stopanska Banka became a private pro-
perty and a part of the Group of the National 
Bank of Greece, one of the largest and most 
successful banking groups in Europe. Just as the 
everyday life is comprised of challenges, success 
and difficult moments, so was the case with the 
Bank in its many years of tradition faced many 
challenges. At the beginning, the challenge was to 
rebuild a country devastated by war, later to conti-
nue the economic and social development and in 
the new millennium the Bank faced, perhaps the 
greatest challenge so far, to be transformed and 

restructured into a modern financial institution 
organized in accordance with the top banking 
practices, and in this way support the transformati-
on of the Macedonian economy

Product
Stopanska Banka AD – Skopje has been present 
on the Macedonian market with a wide range of 
products offered to the clients in its 65 branches. 
In the frames of the portfolio of products for indi-
viduals, the most attractive ones are the payment 
cards (credit and debit), the consumer loans and 
housing loans. As some of the more successful of 
the products are the housing loan (every third 
housing loan is issued by Stopanska Banka), 
SB&Vero Visa credit card which has constantly 
rewarded the clients for 6 years with a regular 
monthly discount from every purchase, the depo-
sit 12/13 which for a time deposit of 12 months 
has an interest calculated for 13 months, i.e. 1 
month’s interest is a reward. Of course, there is 
the “Pchelka” deposit for children as well as OK, 
the open loan which has been completely adap-
ted to the needs of the clients with its specific 
terms and conditions. 

Stopanska Banka AD –Skopje through its pro-
ducts is present with the trade partners which 
offer products and services from the Bank- POS 
payment terminals, payment on installments with 
credit cards, purchasing by loan or with a card for 
which the request is sent to the traders themsel-
ves, sales of housing and car loans etc, are offered 
by the partner traders in their sales locations. 
With this the products and services are brought 
even closer to the clients and their free time is 
significantly increased as a result of the services of 
the Bank.  

In corporate lending, the bank offers a wide 
range of products for support of the current ope-
rations and for support of new investment pro-
jects.  In the frames of its operations, the Bank, 
historically viewed, is behind a large number of 
infrastructural and development projects by secu-
ring financial products adjusted for every project 
individually. At the moment, the corporate opera-
tions are executed by the Bank through its 
Business centers in Skopje, Strumica, and Bitola 
where the professionals work prepared to offer 
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THINGS YOU DIDN'T KNOW ABOUT...

STOPANSKA BANKA 

In the first Management Board of Stopanska 
Banka, established on 29.12.1944 a farmer, a 
trader, an industrialist and a craftsman were 
elected as members. 

Immediately after the earthquake in Skopje, the 
Bank formed the only mobile unit (branch) 
which assisted the citizens of Skopje in 
withdrawing and depositing money. 

The larger part of the managerial structure in 
the Bank is comprised of women. 

Over 365.000 transactions are realized monthly 
with the cards of Stopanska Banka in the trade 
network worldwide. 

The oldest client of Stopanska Banka AD -Skopje 
just turned 100 years, and thanks to the 
children’s savings we constantly get clients who 
are only a few days old. 

In the early 1950s the savings for underage 
persons was introduced on the Macedonian 
market and was soon built into a famous brand 
with the children’s song “Stopanskata banka 
moja”.

The bank traditionally organized art colonies in 
the hotel Borik in order to encourage the local 
and regional art. Thanks to these activities today 
the Bank has an impressive collection of 
artworks from Macedonian and regional artists 
displayed in the premises of the Bank. 

the clients advice on the management with the 
finances and the development of solid projects, in 
addition to the financial products. 

From the products intended for legal entities, 
there are of course the banking guarantees and 
credits and the brokerage services. 

Recent Developments 
As a part of the strategic determination of new 
and sophisticated banking products, Stopanska 
Banka in the last few years deepened its coopera-
tion with the clients offering them new deposit, 
lending products, payment cards and a completely 
new platform with alternative channels for use of 
the basic banking services. With the channels avai-
lable under the i-bank brand, the clients received 
a maximum 24 hour freedom to choose when, 
where and how to use the banking services 
(payment of bills, transfer of funds from account 
to account, review of the account balance, change 
of PIN etc.). The i-bank services are available thro-
ugh: 

• Phone banking through the 24 hours available 
contact center (02) 3100 109

• ATM payment (in over 100 locations in the 
Republic of Macedonia) with any payment 
card issued by the Bank 

• With the е-banking service which is constantly 
improved with new opportunities (advanced 
search, foreign currency payment, salary 
payments, predefined templates etc.) 
All the products which are developed arise 

from the fundamental knowledge of the banking 
sector, the needs of the clients and their preferen-
ces, the modern technologies and trends. And for 
the years to come the Bank also prepares nume-
rous novelties. 

Promotion
In the promotion part, Stopanska Banka AD- 
Skopje starts from its corporate identity as well as 
the identity of the brands which are built and 
developed. Due to the rich tradition behind the 
brand of the Bank, special attention is paid to the 
consistency in the presentation and promotion 
through the development channels for communi-
cation with the clients and the general public. The 
Bank in its operation 
integrates various 
communication 
channels – from its 
branches, ATMs, the 
Web-page, the trade 
partners, external 
suppliers, SMS, e-mail, 
telephone etc., which 
represents an additio-
nal challenge for the 
brand and its consi-
stency. 

The Bank histori-
cally uses promotional 

activities which in the past have been more orien-
ted towards education of the clients for the new 
products and services, building the trust and safety 
in the financial partner, but in the last few years it 
focuses on the values which represent the image 
of the Bank- family, success, progress, modern way 
of life. 

The slogan of the Bank, “On your side” is a 
result of the standpoint that the management 
integrated in the everyday operation of all the 
employees of the Bank. When the Bank is on the 
side of the clients and cares for their needs and 
demands, that is a true recipe for success. 

In addition to the classical way of promotion, 
the Bank is present in the society through various 
socially responsible projects, in order to contribute 
to the development of the society, especially in 
the segments which haven't been sufficiently deve-
loped- humanitarian actions, support of cultural 
and sports events, support of projects intended 
for gender and national equality, children, ecology, 
modern technology, public institutions etc. These 
projects help build the sustainable values for soci-
ety and resolve the problems which the commu-
nity, where the Bank operates, faces in the long 
run. 

Brand Values
As one of the older brands in the Republic of 
Macedonia, Stopanska Banka is a name which 
according to the research is recognized in 90% of 
the cases. The associations connected to the 
brand certainly arise from the values which the 

brand represents 
in the everyday 
operation. The 
common mission 
of the Bank and 
the employees is 
with the offer of 
the wide range of 
innovative pro-
ducts and servi-
ces completely 
oriented towards 
the needs of the 
client, Stopanska 
Banka strives to 

be a partner of trust for its customers, supporting 
their growth and satisfying their needs in an easy 
and efficient way, in order to provide realization of 
their own potential and maximum life achieve-
ments, from day to day. Simultaneously, SB is dedi-
cated to creating economic value for its sharehol-
ders, as well as a positive surrounding which inspi-
res the employees of the Bank. 

www.stb.com.mk


