Market

EUROFARM is a synonym for a modern,
recognizable, dedicated, loyal, innovative, socially
responsible brand from the pharmaceutical
industry in the Republic of Macedonia and the
region, which in the past 15 years looks after
the needs and requirements of its permanent
as well as future patients on a daily basis. The
presentation and conduction of the “face-toface” concept, which overcomes all physical and
communicational barriers, provides mutual,
proximate and trustworthy contact between
the patients and their pharmacist. Thanks to that
trust among patients, the well-developed
strategy, the innovative vision and the
permanent investment, EUROFARM is
continually being awarded and improved as a
certain, revisioned and confirmed brand.
Its developing path started at the end of
2000 with the opening of its first pharmacy
from the pharmacies’ chain under the same
name so as to become a leader in the
pharmaceutical sphere with more than 90
modern pharmacies around the country.
As the business sector kept on spreading,
the wholesaler EURO-FARM became part of
the company which, for a relatively short period
of time, succeeded in promoting exclusive
partnerships and was recognized as one of the
leading and most successful companies in the
wholesale trade for pharmaceutical products in
this country, and in this region, too.
The successful Eurofarm story is rounded
up with the magazine “Semejno Zdravje”
(Family Health) and the Eurofarm Family Club
with 100 000 users to possess it.

Achievements

The successful adjustment to the modern
market challenges, the following of the global
pharmaceutical trends, the acceptance of the
modern organizational trends, the longstanding
politic in investing, the implementing of the
expense oriented strategy,..., are the
foundation of the continual development,
upgrading and expanding of the EUROFARM
brand, which is also witnessed by the unique
brand politic, loyal patients, satisfied
collaborators, achieved results and numerous
awards and recognitions.

One of them is also the ranking
of EUROFARM on the list of top
200 biggest and most successful
companies in the Republic of
Macedonia based on its profitability,
increased liquidity, market position,
internal organization and other
economic factors.

History

On 9th, December, 2000 in the
city of Skopje, a new-born and first
EUROFARM pharmacy appeared on
the market, which, thanks to the
endeavouring enthusiasm, the
productive visionary, the built-up
strategy, the dedication, knowledge and
patience of Tatjana Sterjeva, Bachelor of Science
Pharmacy and Master of Human Resource
Managment, and her team, started as a small
brand and was soon turned into one of the
leading pillars of the pharmaceutical sector in
the Republic of Macedonia
In the ensuing years, the number of
pharmacies has been increased and the
number of patients, respectively, the ones that
succeeded in acknowledging the world quality
on the Macedonian market.
The brand’s development expended
gradually, in accordance with the steps and
trends in the pharmaceutical industry, the
needs and requirements of the patients, as well
as the possibilities and plans of the company
for a continual and long-lasting growth and
advancement. Thus, the enlargement of
Eurofarm pharmaceutical family noted 3
meaningful years of expanding, i.e., 2010, 2014
and the last and biggest expansion in 2015, all
continuing the tradition that was being built in
the past 15 years. Today, the dedicated and
highly-qualified staff following the high quality
standards, the prompt service and the easy
accessibility on the territory of the whole
country is provided by the 90 pharmacies that
carry this brand’s sign.
Simultaneously, as the brand succeeded in the
pharmaceutical sector, the wholesaler was
developing, growing and upgrading, it gradually
and devotedly built professional relations and
partnerships with eminent, world and domestic

pharmaceutical and cosmetic brands. All of the
abovementioned resulted in collaboration with
over 20 exclusive dealerships on the territory of
the Republic of Macedonia and the Balkan region,
as well as being at disposal with almost half of the
registered pharmacies in this country.

Product

Acting as a synergy of quality and tradition,
EUROFARM is a recognizable brand whose
mosaic is consisted of 90 modern pharmacies, a
well-known wholesaler, the “Semejno Zdravje”
(Family Health) magazine, Eurofarm club card,
numerous family of loyal club cards members,
professional staff and abundant number of satisfied
patients and collaborators.
The pharmacies having EUROFARM sign are
conceptualized and work for the interests of their
permanent and future patients, on attractive
locations throughout the cities, more importantly,
on easily reachable places in the rural areas in the
whole country. On those shelves, there is a wide
palette of products from domestic and foreign
pharmaceutical companies which meet the needs
and requirements of all the patients.
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Taken into consideration the current trends
and fashions, EUROFARM is constantly
dedicated to offer new and quality products on
the Macedonian pharmaceutical market every
year, yet it also upgrades its regular production
lines with novelties of the world most eminent
manufacturers in the sector of drugs, food
suppliers, cosmetics and decorative cosmetics
etc. Therefore, today, the wholesaler EUROFARM is an exclusive representative of more
than 20 eminent pharmaceutical brands.
As a trusted par tner in the pharmaceutical
industry, EUROFARM encounters its loyal
patients by implementing the Eurofarm
club card whose promotions,
discounts and additional
advantages reached a number
of around 100 000
Eurofarm Family Club
members in a period of
four years.
To end all ends,
the developing path
of this brand was
rounded up in 2011
when the first
number of the
magazine “Semejno
Zdravje” (Family
Health) was
released as a
bimonthly magazine
with informational and
educational character,
as well as a magazine for
health, beauty and culture
of living, a magazine that
deals with current and
interesting topics of prevention,
education and creation of healthy
life habits.

Recent Developments

Striving to leave a mark in the
pharmaceutical industry in Macedonia,
EUROFARM is a brand which follows its vision,
developing strategy, the patients’ needs, the
collaborators’ requirements and the current
market trends, the continual investment in
modernization and upgrading of its capacities,
implementation of new professional, security and
quality standards, training of the professional staff
as well as promotion and approach towards the
world’s novelties and practices on the market in
this country and the region.
EUROFARM development is constant in the
pharmaceutical branch and also in the wholesale

of pharmaceutical and cosmetic products, yet
the other segments like endurance, promotion
and upgrading of the brand itself do not fall
behind.
Therefore, in its last expanding in 2015,
Eurofarm pharmaceutical family was enriched
with new 19 pharmacies on the territory of the
country, pharmacies that were granted with the
quality and recognition sign. Nowadays, those,
together with the other 71, build a network of
90 EUROFARM pharmacies, in the city and rural

the mass media, as well as through active
par ticipation on numerous congresses,
seminars and fairs from the pharmaceutical
sphere in this country and abroad. Therefore,
EUROFARM, following the modern
communicational trends, pays special
attention to the on-line coverage for its
work, products, services and activities,
emphasizing the social media.
Yet, the best adver tisement for the brand
comes from the positive experiences by its
satisfied patients.

Brand Values

“We are here to take care of your health”
is the motto under which EUROFARM
works dedicatedly, responsibly and accurately
as a brand directed towards the healthcare
of the family as a whole. Thus, it creates a
story of a socially responsible company
which, through the constant investment,
development and quality services, respect
for the tradition, has built new values as a
trusted and loyal par tner to its patients.

www.eurofarm.com.mk
areas, meaning 54 in Skopje, 13 in Bitola, 4 in
Veles, 2 in Gostivar, Kavadarci and Struga, 1 in
Bogdanci, Gevgelija, Demir Hisar, Kicevo, Kocani,
Kratovo, Kriva Palanka, Krushevo, Kumanovo,
Makedonski Brod, Radovish, Strumica and Shtip.
During the same period, the wholesaler
EURO-FARM signed an agreement for
distribution and marketing of the eminent Swiss
manufacturer Roche on the territory of the
Republic of Macedonia.
The dedication, persistence, innovation and
loyalty of the brand keep on materializing its
mission, goal and vision on a daily basis.

Promotion

The care for the environment, the life
quality, the education, the cultural and spor ts
achievements elicit EUROFARM as a socially
responsible brand which, despite its goals and
requirements by the patients and collaborators,
it works on promotion of the values in the
society.
Cooperating with the Red Cross of the
Republic of Macedonia on different projects
and actions, the brand expresses its humane
dimension, placing forward the community
needs which is fur ther associated with
numerous projects of the public health
institutions, as well as many campaigns with
various non-governmental organisations, among
which are Borka and Movember Macedonia,
strive for prevention and creation of healthy
life habits. As a loyal friend to the culture and
spor t, EUROFARM is a long-term sponsor and
par tner of the Macedonian Handball Team and
many more manifestations are under its
auspice, such as the Skopje marathon.
Despite through the activities that are
socially meaningful, this brand’s promotion is
also conducted through various traditional and
modern marketing types and adver tisement in

THINGS YOU DIDN'T KNOW ABOUT...

EUROFARM
EUROFARM is a leader in the pharmaceutical
sphere in the Republic of Macedonia with 90
modern pharmacies all over the country.
The wholesaler EURO-FARM is an exclusive
representative and importer of more than 20
world known and reputable pharmaceutical
brands and companies.
On the list of 200 biggest and most successful
companies in the Republic of Macedonia,
EUROFARM is ranked as well.
Every sample of the magazine for health, beauty
and lifestyle “Semejno Zdravje” (Family Health) is
free.
EUROFARM is the first pharmacy chain in this
country to implement the loyalty programme
with the Eurofarm club card.
Eurofarm Family Club consists of 100 000
satisfied loyal users.
As a socially responsible brand, EUROFARM is a
long-term sponsor and partner of the
Macedonian Handball Team and many more
scientific, cultural and sport manifestations and
events are under its auspice.
Motto: “We are here to take care of your health”.
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