
THE MARKET
Paul Newman founded The Hole in 
the Wall Gang Camp in 1988 so that 
children coping with serious ill-
nesses could have a special hideout 
where they could simply be kids 
and, in his words, “raise a little 
hell.” The Camp, which served 288 
campers its first year, now provides 
“a different kind of healing” year-
round to more than 20,000 children 
and family members throughout the 
Northeast. All services are provided 
free of charge. 

ACHIEVEMENTS 
What started as a summer camp for 
children coping with cancer, sickle 
cell disease, hemophilia, and other 
serious illnesses is now a year-round 
organization serving the entire fam-
ily. Each year, 2,500 families are 
served onsite during nine weeklong 
summer sessions as well as at fam-
ily weekend programs during the fall and spring. 
In addition, more than 20,000 visits by the 
Camp’s Hospital Outreach Program bring the 
spirit of Hole in the Wall right to children’s hos-
pital bedsides and playrooms in more than 25 
locations throughout the Northeast. 

Hole in the Wall has also inspired a global 
movement. Thirty independent camps and pro-
grams all over the world now make up 

SeriousFun Children’s Network, united by their 
shared commitment to serving seriously ill chil-
dren and their families.

HISTORY 
Paul Newman announced his plans to build The 
Hole in the Wall Gang Camp in 1986; Camp 
opened in June 1988. When the campers arrived, 
they found a kid-sized Old West setting inspired 
by Butch Cassidy and the Sundance Kid, and 

Team Hole in the Wall, a grassroots fundrais-
ing program, is also critical in raising awareness 
for Camp through athletic and other community 
events. The Camp has also been featured in the 
media, with recent appearances on CBS Sunday 
Morning, CNN, the Hartford Courant, Westport 
Magazine, and other outlets.

BRAND VALUES 
Camp core values are the principles that guide 
strategic decisions as well as daily behavior rooted 
in the philosophy and vision of Camp’s founder:

Safety. The care of children with serious ill-
nesses is both a serious responsibility and a seri-
ous privilege. Physical and emotional safety is 
paramount in all Camp does.

Camaraderie. Camp creates a community 
that fosters fun, friendship, inclusivity, a little bit 
of mischief, and a whole lot of laughter.

Possibility. All aspects of Camp’s commu- 
nity are designed to allow every individual 

inspired by Camp to believe that the impossible 
can be possible.

Appreciation. Camp recognizes the generosity 
and gratitude of others and intends to exemplify 
that in all decisions and actions. Camp remains 
grateful for the original dream of its founder to 
pair good fortune with misfortune, and cherishes 
the friendships it has with all inspired by Camp.

Summer Program. Held at the 
Camp’s 344-acre facility in Ashford, 
Connecticut, Camp’s signature sum-
mer programs consist of eight week-
long sessions for seriously ill 
children ages seven to 15, and one 
session for their healthy siblings. 
Camp activities include horseback 
riding, archery, sports and recre-
ation, swimming, boating and fish-
ing, theater arts, music, tennis, 
miniature golf, arts and crafts, 
cooking, adventure and high-ropes, 
and woodworking.

Hero’s Journey. Hero’s Journey 
is a seven-day wilderness-based 
program that is specially designed 
to serve young adults coping with 
serious illness. Participants learn 
self-reliance, positive communica-
tion, teamwork, and leadership by 
becoming an on-call search-and-
rescue team in a simulated setting. 
They receive daily training in wil-

derness first aid and search techniques by staff 
and professionals in the field, with a culminating 
mock rescue experience that is highly realistic 
and motivating. 

Fall and Spring Weekend Retreats. Running 
from September to May, weekend retreats con-
tinue the healing power of Camp beyond the sum-
mer months and create a memorable experience 
for the entire family. Programs include camper 
reunions and family weekends, which often serve 
as a family’s first introduction to Camp. 

COPE (Change of Pace Experience). COPE 
extends the magic of Camp to camper parents 
and caregivers by providing a healing exper- 
ience in a fun-filled, relaxed setting. Current 

camper families share their experiences with 
new families, creating a community of accep-
tance based on a common understanding of the 
unique challenges faced by families coping with 
serious illness. 

Hospital Outreach®. The Hospital Outreach 
Program brings the hopeful, playful spirit of The 
Hole in the Wall Gang Camp to children and fam-
ilies in the hospital setting. Offering Slime Days, 
arts-and-crafts, and other Camp-style activities at 
kids’ bedsides and in playrooms, the program 
helps restore joy and laughter in a time of fear, 
stress, and uncertainty. Camp Hospital Outreach 
specialists work collaboratively with hospital staff 
to create experiences defined by fun activities and 
enduring friendships. The full-time program 
operates year-round throughout the Northeast, 

with regional offices in Boston, Central New 
England, New York City, and Philadelphia.

CampOut. CampOut delivers the Camp spirit 
to current campers and their families right in 
their hometowns. The program helps the magic 
and connections of Camp continue throughout 
the year as a team of traveling specialists drive a 
tricked-out van filled with camp-style activities, 
crafts, and games to various locations through-
out the Northeast, including camper homes, 
schools, and other community venues.

RECENT DEVELOPMENTS 
The Hole in the Wall Gang Camp concluded its 
25th anniversary in 2013, which served as a time 
to celebrate the past while also embracing the 
promise of the future. In the previous year, the 
Camp expanded its Hospital Outreach Program 
into Philadelphia, with future plans to extend 
into New Jersey. The organization also recently 
launched the mobile program, CampOut. 

PROMOTION 
Before the first campers arrived, Paul Newman 
toasted the staff by saying, “I’ve taken it this far. 
Now you take it from here. Raise a little hell.” 
Paul knew early on that in order for the Camp to 
be successful, it would need a vibrant commu-
nity of support. Today, more than 25,000 donors 
annually — including individuals, corporate 
partners, foundations, and other friends — con-
tinue to make Paul’s dream their own.     

Camp is blessed to have a community that 
passionately supports its mission and growth 
while sharing their Camp experiences with oth-
ers. In addition to a charismatic founder, the 
Camp also has a long history of celebrity involve-
ment with many friendships enduring for 
decades and new friends who are eager to con-
tinue Paul Newman’s legacy. 
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m  Camp was built in just nine months during 
a brutal New England winter. Thirty-five 
buildings were simultaneously designed 
and built amid snow, ice, rain, and mud. 

m  Camp diagnoses include cancer, sickle 
cell disease, hemophilia, HIV/AIDS, meta-
bolic illnesses, and other blood disorders.

m  Camp maintains a ratio of one staff mem-
ber to two campers at all times.

m  More than 20 percent of Camp’s seasonal 
staff are former campers. 

m  Last summer, Hole in the Wall Gang camp-
ers, counselors, and volunteers con-
sumed more than 35,000 eggs. 

m  Last year, Camp received more than 
30,000 gifts to support its programming. 

m  Get involved! Visit: 
 www.holeinthewallgang.org. 

THINGS YOU DIDN’T KNOW ABOUT
THE HOLE IN THE WALL GANG CAMP

filled with traditional summer camp programs 
adapted so that children with physical and medi-
cal limitations could participate. The accessibil-
ity of the programs along with a significant, yet 
unobtrusive medical presence allowed campers 
to embrace possibilities and safely challenge per-
ceived limitations. Among kindred spirits facing 
similar challenges, they escaped isolation and 
found a community defined by acceptance.   

In 1989, the healing power of Hole in the 
Wall extended to families with the intro-
duction of a summer session for the healthy 
siblings of campers. In 1992, parents joined 
in on the fun when the Camp introduced the 
first Change of Pace Experience (COPE) 
weekend. Then in 2002, one charismatic 
counselor, armed with paints and craft proj-
ects, ventured into a Connecticut hospital 
and proved that the fun and friendship 
experienced at Camp were portable. Thus 
began the Hospital Outreach Program, and 
today more than 25 full-time specialists are 
serving more than 25 locations throughout 

the Northeast annually. 

THE PRODUCT 
The Hole in the Wall Gang Camp is dedicated to 
providing “a different kind of healing” to seri-
ously ill children and their families throughout 
the Northeast. It’s a community that celebrates the 
fun, friendship, and spirit of childhood — where 
every kid can “raise a little hell.” The Camp’s 
year-round programming includes the following:

“[Camp] is a place of refuge — a place I can hide from the rest of the world 

and forget unhappiness, stress, sickness, and death. Nobody there cares 

what disease you have. No matter who you are, what type of family you’re 

from, how sick you are, you will find pure, all-encompassing, no-holds-

barred love waiting to greet you. Illnesses are left at the gate. While 

you’re there, anything and everything is possible.”

—Former Hole in the Wall Gang Camper   


