
THE MARKET
With a history stretching back 100
years, Caterpillar is a powerhouse of
industry, with products and services
helping to build the world’s infrastructure.
Caterpillar is a leading player in the diesel
engine and power generation markets, with
engine sales accounting for approximately one-
third of the company’s total sales and revenues.

The company is also the world’s leading
manufacturer of construction and mining
equipment, as well as industrial gas turbines.
Caterpillar is involved in and leads numerous
industrial sectors, spanning construction, trans-
portation, mining, forestry, energy, logistics, elec-
tronics, financing, and electric power generation.
With more than 75,000 employees, 90,000 dealer-
employees, and thousands of suppliers doing
business on six continents, Caterpillar has nearly
280 operations in 40 countries. Approximately
half of its sales are to customers outside the
United States, solidifying its position as a global
supplier and leading U.S. exporter.

In 2004, Caterpillar posted sales and revenues
of $30.25 billion and a record profit of $2.03 bil-
lion. The company manufactures its products and
components in 50 U.S. facilities and in 65 other
locations in 23 countries around the globe.

ACHIEVEMENTS
Caterpillar is a remarkable American business
success story, with the company sustaining an
annual compounded growth rate of 7.65 percent

each year
since 1929.

If an investor
bought just one share

of Caterpillar Tractor
Company at $56.25 in 1929,

today that investment
would be worth $14,173.20.

The company’s success across its wide range
of activities has been recognized with numerous
high-profile awards. For example, its financial
services arm, Caterpillar Financial Services
Corporation, was recently awarded the Malcolm
Baldrige National Quality Award, America’s top
award for performance excellence and quality
achievement. President George Bush presided over
a ceremony honoring recipients of the 2003 award,
with Caterpillar financial president Jim Beard and
Caterpillar, Inc., chairman and CEO Jim Owens
accepting the award on the company’s behalf. 

Caterpillar is regularly recognized for its lead-
ership in corporate responsibility. Caterpillar has
been named on the Dow Jones Sustainability
World Index for four years in a row and was one
of just 317 companies from 24 countries on the

prestigious list in 2004. An example of Caterpillar’s
award-winning CSR work is in South America,

where in 2003 Caterpillar Brazil earned its fifth
Brazilian Public Affairs award for development

of the “Whispers in the Forest” project — a re-
creation of the Brazilian rainforest, which has

been visited by over 80,000 Brazilian students.
Caterpillar has also won plaudits for its achieve-
ments in providing education. Caterpillar has built
a reputation for its efforts to protect the environ-
ment and launched the Caterpillar Environmental
Excellence Awards to honor Cat facilities that are
becoming more environmentally friendly. To date,
these awards have recognized projects that have
resulted in significant reductions of landfill waste,
hazardous waste, and wastewater discharge.
Caterpillar has been able to reduce direct green-
house gas emissions from its facilities by 35 per-
cent since 1990 in the United States alone. Several
of the company’s largest facilities are in the process
of converting from coal-based power to alternative
energy sources.

HISTORY
The story of Caterpillar began over 100 years ago,
in Stockton, California, when Benjamin Holt first
demonstrated his innovative design for a new type
of tractor, moving on self-laying tracks, on
Thanksgiving Day, November 24, 1904. The
machine was revolutionary and ultimately led to
the formation of Caterpillar Tractor Co., the pred-
ecessor of Caterpillar, Inc. Regarded as one of the
20th century’s greatest inventions, track-type trac-
tors have cemented their place in history by being
at the forefront of massive and majestic projects
such as the Hoover Dam, the U.S. Interstate
Highway System, the Golden Gate Bridge, the
Trans-Alaska Pipeline System, the St. Lawrence
Seaway, the Channel Tunnel, and the Three
Gorges Dam in China. In 1931, the company cre-
ated a separate engine sales group to market
diesel engines to other original equipment manu-
facturers. This group was replaced in 1953 with a
sales and marketing division to better serve the
needs of a broad range of engine customers.

Following a boom period in the 1970s, the
worldwide recession of the early 1980s forced
Caterpillar to look at long-term changes to lessen
the adverse impact of future economic downturns.
Among the changes was a $1.8 billion moderniza-
tion program, launched in 1987 to streamline the
manufacturing process. Caterpillar also diversified
its product line to meet a greater variety of customer
needs and to reduce sensitivity to economic cycles.

Over the course of time the company has
grown and diversified to incorporate many other

32

A-H_01-21  6/17/05  6:28 AM  Page 32



areas, including Caterpillar Financial Services
Corporation and Caterpillar Insurance, both
established for the benefit of Cat dealers and end
users. Meanwhile, Caterpillar Service Technology
Group provides Cat dealers with a single source
for tools, supplies, and shop equipment.

THE PRODUCT
Caterpillar’s product line comprises more than
300 different models of earthmoving machines,
diesel engines, and gas turbines. Caterpillar
engines power everything from trucks, buses,
ships, pleasure boats, and locomotives to earth-
moving, construction, and material-handling
equipment. Caterpillar is the world’s largest man-
ufacturer of medium-speed engines, as well as
one of the world’s largest manufacturers of high-
speed diesel engines, with ratings available from
54 to 13,600 hp (40 to 10,000 kW). Through gen-
erating systems, Cat engines supply power to
areas inaccessible to utility power grids, includ-
ing off-shore oil drilling rigs, remote mines, and
isolated communities. Cat generator sets provide
emergency power to hospitals, schools, factories,
office buildings, and airports. Caterpillar is also
the leading supplier of industrial gas turbines
through its subsidiary Solar Turbines Incorpor-
ated, purchased in 1981.

Caterpillar’s global dealer network is an
important aspect of its product offering, provid-
ing a key competitive edge. Cat dealers serve
equipment, service, and financing needs for cus-
tomers in more than 200 countries. Rental serv-
ices are offered through more than 1,400 outlets
worldwide. Almost all dealerships are independ-
ent and locally owned, with many having long-
standing relationships with their customers. 

Caterpillar is also one of the world’s largest
remanufacturers, handling more than 2 million
units annually and recycling tons of used products
in the process. Caterpillar Remanufacturing
Services allow clients to leverage Caterpillar’s
technology, scale, and global reach while at the
same time lowering its warranty costs. 

As a major provider of logistics, Caterpillar’s
Logistics Services division provides world-class
supply chain solutions and services to its parent
company, Caterpillar. Inc., and more than 50 other
leading corporations throughout the world.
Headquartered in Morton, Illinois, Caterpillar
Logistics operates more than 100 offices and
facilities in 25 countries on six continents and
serves companies in diverse market sectors,
including automotive service parts, industrial
service parts, consumer durables, technology and
electronics, manufacturing logistics, and aero-
space service parts.

RECENT DEVELOPMENTS
In 2003, Caterpillar became the first engine man-
ufacturer to offer a complete line of diesel engines
fully compliant and certified by the U.S. Envir-
onmental Protection Agency (EPA). Caterpillar’s
breakthrough emissions control technology is
designed to comply with EPA standards without
sacrificing performance, reliability, or fuel effi-
ciency. The company used its proprietary
ACERT® Technology to realize this achievement.
ACERT Technology is an innovative performance
enhancement and emis-
sions reduction solution
for diesel engines, which
Caterpillar developed as
part of a long-term effort
to create cleaner-running
engines that maintain
performance, efficiency,
and service life.

Cat engines with ele-
ments of ACERT Tech-
nology for road vehicles
were first introduced in
October 2002. That same
year, Caterpillar became
one of North America’s
largest suppliers of
school bus engines with
the signing of a long-term
engine supply agreement with Blue Bird Cor-
poration, North America’s leading school bus
manufacturer. ACERT Technology is now being
introduced in off-road applications. By meeting
EPA Tier 3 emissions standards, Caterpillar has
reduced emissions in off-road machines by 70
percent since 1990. By 2014, Caterpillar plans to
reduce emissions by an additional 90 percent.

PROMOTION
Caterpillar’s use of trademark-licensed merchan-
dise has historically played, and continues to play,
a very important role working with Caterpillar
business units and dealers to support marketing
efforts, special events, and promotions. Scale
models of Caterpillar products, an important part
of this licensing program, have been in existence
for more than 35 years, servicing Caterpillar busi-
ness units, dealers, and the general public. With

over 100 models in the range, they help broaden
awareness of the types of real equipment
Caterpillar manufactures and markets, ranging
from track-type tractors to landfill compactors.

In the early 1990s, Caterpillar expanded this
merchandise strategy to embrace consumer-ori-
ented branded products. Rugged work boots have
become a particularly successful line, with obvious
relevance to the core brand. The strategy has paid
dividends, with over 56 million pairs of Cat
Footwear sold through 2004, providing the com-
pany with the opportunity to positively influence
new consumers who may or may not have direct
experience of Caterpillar products. Most recently,
Caterpillar is using its association with construction
to develop construction-themed toys, such as bull-
dozers, big trucks, loaders, and excavators, and a
new range under the brand of Equipped to PLAY™.

Another opportunity for brand awareness is
through sponsorship. The year 2005 is Caterpillar’s
12th as a NASCAR sponsor in the United States,
and in Australia, Caterpillar has teamed up with
Ford Performance Racing to field a team on the
V8 Supercar Circuit — the CAT FPR Race Team.
With three-time series winner Craig Lowndes at
the wheel, the CAT FPR Race Team is becoming
a regular sight on Victory Lane.

BRAND VALUES
For more than 75 years, Caterpillar, Inc., has been
building the world’s infrastructure, and in part-
nership with Caterpillar dealers, is driving 

positive and sustainable change on every conti-
nent. Caterpillar has a vision to be the global
leader in customer value and has created a brand
for which the watchwords are ruggedness, dura-
bility, and reliability.
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❍ Caterpillar invested nearly $670 million in
research and technology in 2003.

❍ Worldwide, Caterpillar’s employees have
earned more than 3,700 patents since 1997.

❍ Caterpillar participated in the first crossing
of the North Atlantic in an open inflatable
boat powered by a Cat Marine engine. 

THINGS YOU DIDN’T KNOW ABOUT
CATERPILLAR
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