
THE MARKET
For 25 years, Iomega products have been helping
individuals, businesses, government, and educa-
tional institutions manage and protect their digital
information. The explosive growth in personal com-
puting, the Internet, digital photography, and digi-
tal music have created a demand for easy-to-use,
reliable storage solutions. Iomega is addressing this
growing market and tackling new challenges in
intelligent data management — data backup,
archiving, creating, sharing, organizing, and data
access. Iomega’s goal: to create simple and reliable
solutions that individuals and businesses need to
manage their digital content now and in the future. 

ACHIEVEMENTS
In 2005, Iomega Corporation celebrates its 25th
anniversary and joins a short list of elite compa-
nies in the high-tech industry that have reached
this milestone. During its first quarter-century,
Iomega has established itself as a leader in data
storage and computer peripherals. Today, its prod-
ucts are embraced by millions of computer users
worldwide, it has received hundreds of industry
awards, and its patent portfolio includes over 500
issued patents and 100 patents pending.

The overnight sensation of the Zip® drive, one
of the most successful storage platforms in history,

helped make Iomega a global brand.
Today, Iomega Zip drives are avail-
able in capacities ranging up to
750MB. As the Zip product line 
celebrates its 10th year in distribu-
tion, Iomega has shipped more
than 55 million Zip drives and over 
350 million Zip disks to date.

In 2004, Iomega continued to
deliver innovation in removable stor-
age with the launch of the Iomega®

REV™ drive and 35GB REV disk.
Smaller than a pack of cards, this
rugged disk holds an amazing 35GB
of data — the equivalent of 350 Zip
disks! To date, the revolutionary
Iomega REV 35GB removable stor-
age system has received 17 product
awards and is gaining momentum in
the marketplace.

As of spring 2005, Iomega’s
market share leadership includes
the number-one position in exter-
nal aftermarket CD-R/RW drives,
the number-two position in exter-
nal aftermarket DVD-R/W drives,
the number-two position in NAS
(network-attached storage)1 ($500– 

$2,000 range), and the number-three position in
external hard drives.2

Iomega’s most important achievement is
ongoing: the dedication to making data manage-
ment simpler, safer, and more affordable. 

HISTORY
It all began in 1979 at an IBM
facility in Arizona where
four engineers came 
up with a radical new
approach to an old
problem: how
to keep the
read/write
heads of a mag-
netic storage device
from crashing into its rotat-
ing platter and causing data loss.
After being turned down by IBM, the team
of engineers received permission to take their idea
and form their own company. Iomega was born on
April 2, 1980. 

The Iomega Alpha-10 Bernoulli drive was the
first product of their labors. When it launched in
1982, the Bernoulli drive was the first magnetic
storage product to offer built-in protection from
disk crashes, and its 10MB removable disks were

an impressive technological leap. Users could
now add unlimited capacity by adding more disks
as well as transport large files and store them
away from the computer for security. These
advantages are still core features in many Iomega
products today. 

In March 1995, Iomega shipped the first Zip
drive and changed the course of computing his-
tory. The Zip drive itself was housed in a startling
blue enclosure, a departure from the basic com-
puter beige. That same year, Iomega announced
its next proprietary technology: the 1GB Jaz®

drive and disk with high capacity and high per-
formance, making it a hit with design profession-
als worldwide. In 1999, Iomega extended its
consumer storage line to include external hard
drives, USB flash drives, and even external floppy
drives — all designed to meet the changing stor-
age needs and preferences of computer users. 

It’s not just hardware devices that have built
the Iomega brand, but the value-added software
that turns Iomega products into solutions. From
the award-winning Iomega Automatic Backup
Pro, to Iomega HotBurn® Pro software and Active
Disk technology, Iomega’s software overlay have
made the Iomega brand synonymous with easy-
to-use storage solutions. 

THE PRODUCT
Today, the range and depth of Iomega’s products
have never been greater — from bytes to terabytes,
Iomega covers it all. Small and medium-sized

businesses around the
world use Iomega REV

35GB drives and Iomega NAS servers.
And consumers use Iomega DVD burners,

network hard drives, and USB flash drives for
everything from managing finances and collect-
ing music to transporting school files and creat-
ing home videos.

Iomega became a ubiquitous brand in the dig-
ital storage market with the launch of its revolu-
tionary and wildly popular Zip drive in 1995. It
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was the ability to add infinite storage and the
removability, durability, high capacity, and con-
venience of the Zip disks that made the product
line extremely popular. These attributes have been
at the cornerstone of Iomega’s products from the
very beginning, with the original Iomega Bernoulli
drives in the 1980s, the Zip and Jaz drives of 
the 1990s, and the Iomega REV drive of today.
With these innovative technology platforms,
Iomega has established its brand as a leader in
removable storage.

Iomega has also grown beyond hardware to
provide intelligent data management solutions.
For users who need anytime, anywhere access to
their data, Iomega offers iStorage™ secure online
storage. For data protection and sharing at home
and at work, Iomega software applications include
the award-winning Iomega Automatic Backup Pro
software for hassle-free backups and Iomega
HotBurn® Pro software for CD and DVD record-
ing. For secure file transfers and file syncing
across the Internet, Iomega
offers FolderShare™

software, and Iomega’s
data recovery services help users of all
brands and types of storage devices recover lost
data due to hardware failure, file corruption, or
media damage. 

Today, Iomega products are distributed in 78
countries, are available in over 12,000 retail out-
lets around the world, and can be found in a vari-
ety of other channels including catalogs, online
stores, resellers, system integrators, distributors,
and direct through www.iomega.com.

RECENT DEVELOPMENTS
In April 2004, Iomega launched the Iomega REV
35GB drive, the highest-capacity removable 
storage platform in its history, representing the

essence of world-class Iomega engineer-
ing. In addition to offering the speed and
ease-of-use of a hard drive, and the
removability and portability of a tape
drive, Iomega REV drives provide ran-
dom access to data, can back up data at
rates of up to 25MB/sec, and are eight
times faster than a comparable tape solu-
tion. Iomega REV disks are extremely
durable, with an estimated million
rewrites, and have none of the mainte-
nance requirements inherent to tape. The
included software enables up to 90GB of
compressed data to fit on a single REV
disk. Altogether, it gives businesses and
advanced home users a complete solution
for backing up, protecting, transferring,
and archiving large amounts of data. 

PROMOTION
Iomega builds the brand, generates aware-

ness, and creates demand for its solu-
tions through integrated marketing
plans. In 2005, Iomega will reach its
broad base of consumers and busi-
nesses with targeted print advertising,
online initiatives, channel programs, direct mar-

keting, public relations, industry events, and
even grassroots initiatives.

Central to the communications strategy
is a focus on promoting the broad product line

and specific usage scenarios through product-
based ads featuring a full range of storage solu-
tions and testimonial ads.

Demand stimulus programs include channel
incentives, end-user rebates, and product bundles.
Iomega is fortunate to have a large and loyal base
of customers and markets directly to them to pro-
mote the full line of Iomega products and services.

In addition to end-user initiatives, Iomega
markets to our reseller channel to promote the
company’s professional storage solutions, its risk-
free 30-day product placement program, and its
award-winning ioLink™ reseller program.

BRAND VALUES
Iomega has consistently delivered upon its brand
promise by providing reliable, easy-to-use, and
innovative computer storage solutions for indi-
viduals, families, and small offices. Therefore, it

is no surprise that consumers trust
the Iomega brand and that it enjoys
very positive brand equity. The
core attributes of the brand are
ease-of-use, reliability, high qual-
ity, and uniqueness. 

Iomega ensures that the brand
promise is enforced in all customer
touch-points through a closed
looped marketing process. It begins
with obtaining customer insights
to drive the development of solu-
tions to meet end-user needs and
address pain points. Awareness and
demand is generated with one
brand voice through integrated
marketing efforts including adver-
tising, direct marketing, public
relations, and event and channel
marketing. At the first moment of

truth, the shopping experience, Iomega presents 
a product consistent with its brand values. At 
the second moment of truth, the out-of-box 
experience, Iomega delivers on its ease-of-use
promise through extensive user-centered design
testing to ensure a positive setup and installation.
The brand experience continues as customers 
utilize Iomega solutions and build a relationship
with the company through customer registration,
support, and direct marketing. Delivering on the
Iomega promise of high-quality, easy-to-use,
and reliable data solutions is paramount for build-
ing and maintaining Iomega brand equity and 
customer loyalty. 

1. Gartner Q404, $500–$2000 Range NAS Products
2. NPD and Gartner 2005
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❍ Contrary to folklore, Iomega’s name doesn’t
stand for 10 megabytes; the name “Iomega”
was chosen because it sounded cool!

❍ Iomega drives and disks have appeared on
the big screen, including Ben Stiller’s com-
edy Zoolander, Will Smith’s I Robot, and
Tom Cruise’s futuristic Minority Report. On
the small screen, Iomega products have
been seen on Sex in the City, NYPD Blue,
Crossing Jordan, 24, Alias, and CSI. And
for additional trivia, the Bernoulli Transpor-
table drive was seen on the sitcom Night
Court in the 1980s, sitting on the desk of
Judge Harold T. Stone. 

❍ The Russian Aerospace Agency certified
Zip drives for use in the Russian segment of
the International Space Station.

❍ Shortly after its debut, an Iomega REV disk
was run over by a truck and then baked in a
pie by a UK reporter. Even after this unusual
torture test, the disk still worked.

THINGS YOU DIDN’T KNOW ABOUT
IOMEGA
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