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Spectraflame® paint jobs the cars
sported. By polishing the car bodies
down to an almost mirror shine and
spray-painting them with a transpar-
ent colored paint, the result was a
candy-colored, metallic finish, the
likes of which had never been seen
before. Red lines were added to the
wheels of each model to make them
easily identifiable if mixed in with
other die-cast cars. Indeed, the term
“redlines” refers to the era of Hot
Wheels cars from 1968 until 1977,
before the lines were removed from
the basic assortment. 

When Hot Wheels cars were
finally released in 1968, 16 cars
were in the inaugural assortment.

Stores couldn’t keep them on the shelves. Within
a year, Mattel had established itself as the indus-
try leader in the die-cast category, with sales
reaching more than 10 times the first year’s pro-
jection. Handler’s vision had become a reality.

THE PRODUCT

After the runaway success of the first Hot Wheels
cars, modular track sets were soon put on the
market, easily identifiable due to their brash,

bright orange color. Utilizing gravity to propel
the cars, and a tabletop C-clamp to hold

the starting point in place, boys took
great delight in modifying their

track creations to achieve
the greatest velocity out of

their cars. A variety of new
Hot Wheels track sets is created

each year, often incorporating elec-
tronic boosters and fantastic envir-

onments that capture the imagination 
of kids worldwide.

The 1970s saw the introduction of the
Sizzlers® line of rechargeable cars, which ran on
a three-lane Fat Track™ oval, allowing the cars to
run in a free, competitive fashion. It has been said
that the 90 seconds needed for a Sizzlers car to
fully charge became “the longest minute and a

THE MARKET

In the United States, the car is king.
Each is a reflection of its owner,
symbolizing individuality and the
freedom to go wherever one wants.
Indeed, the automobile plays into
America’s pioneering spirit, fulfill-
ing the desire to travel long distances
in the shortest space of time. 

This fascination with speed,
styling, and automotive performance
transcends age, with kids wanting to
play with cars as much as fathers
have wanted to push them to their
limits. Thus the die-cast toy market
appeals to everyone who’s ever
wanted a sporty car that looks cooler
and drives faster than anything else
on the road. 

Fulfilling this desire, Hot Wheels® was born
out of the spirit of California’s custom car culture
of the late 1960s, with cars and track sets that
have ignited the imaginations of millions of kids
and adults around the world. For four decades,
the fantasy-inspired designs of Hot Wheels cars
have brought to life the speed, power, perform-
ance, and attitude for which the brand is known. 

ACHIEVEMENTS

By 2008, Hot Wheels will have produced more
than 4 billion vehicles — more than Detroit’s Big
Three have manufactured, combined, since the
start of the automotive industry. The brand is the
No. 1 vehicle property in the United States, selling
more than 275,000 basic 1:64 scale cars per day.

Central to the brand’s success are the collec-
tors who covet their childhood Hot Wheels
cars and pass that passion on to
their own children. So avid 
is the network of adult col-
lectors that local area chap-
ters have formed in cities
throughout the United States
and around the world, with
numerous collector newslet-
ters being published and dis-
tributed internationally on a
quarterly basis. 

The official Hot Wheels collector Web
site, HotWheelsCollectors.com, is the largest die-
cast collector community on the Internet with
more than 350,000 registered users. In addition,
collector conventions are held nearly every week-
end nationwide, drawing thousands of people
each year. Some of the largest Hot Wheels collec-
tions are valued at more than $1 million. 

HISTORY

Mattel Inc. cofounder Elliott Handler realized that
the play value of die-cast cars of the day would be
greatly improved if they could roll faster and
showcase more modern California styling. 

Handler immediately saw an opportunity and
purchased a die-cast manufacturing plant in
Hawthorne, California. He assigned Jack Ryan, a
former navy missile engineer and head of research
and development at Mattel, to create a line of die-
cast cars for the toy company. Ryan, in turn, hired
one of the top auto designers at Chevrolet, Harry
Bradley, to lead the design team.

When Handler first saw Bradley’s classic
Southern California hot rod in the parking lot he
said, “Man, those are some hot
wheels!” The phrase caught

Ryan’s attention,
and a world-famous

brand was born. 
The design team knew

that the key to the brand’s success
lay in the speed of the cars. Boys

want their cars fast, and that’s what
Handler, Ryan, Bradley, and the rest of the

team were going to deliver. The suspension on the
cars utilized a thin-gauge music wire as the axle,
which, when lubricated and coupled with a unique
plastic bearing, allowed the wheels to roll and spin
freely with minimal friction.

Another key design component was to make
the cars eye-catching, accomplished through the
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