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HISTORY

At age 22, George J. Mecherle started farming his
land near Bloomington, Illinois. After he and his
wife Mae Edith had farmed for 20 years, Mrs.
Mecherle’s health began to fail, and the couple
moved to Bloomington, where George Mecherle
accepted a job selling insurance for a small com-
pany. He was successful as a salesman, but he did
not feel that the rates or business practices of the
company suited the needs of farmers.

Mecherle believed that farmers should pay
less for insurance because they drove less and had
fewer losses than people who lived in cities.
When he informed his employer of his approach
to insurance pricing, his employer laughed and
said, “If you think you’ve got such a good idea,
why don’t you start your own company?”

Mecherle started State Farm in 1922 as a
mutual automobile insurance company owned by
its policyholders.

In 1924, some farmers in Indiana asked if
they could buy policies, and in 1925 State Farm
began selling there and in other states. In 1926,
State Farm started marketing and providing poli-
cies to people living in cities as well as on farms.

State Farm Mutual Automobile Insurance
Company has grown from a small farm mutual
auto insurer to one of the world’s most respected
insurance and financial institutions. Even with
the growth at State Farm, Mecherle’s original phi-
losophy has remained: insurance coverage at a
fair price, coupled with fair claim settlement.

Ed Rust Jr., the company’s CEO, celebrates
his 20th anniversary as chairman in 2007. He is
nationally recognized as a leader of the business
community’s efforts to improve the quality of edu-
cation in the United States. In addition to many
other achievements, he currently serves on the 

THE MARKET

State Farm® has been the auto insurance market
leader for three-quarters of its 85-year history and
the leader in homeowners insurance for 42 con-
secutive years. State Farm Life Insurance
Company is ranked third in number of paid-for
policies for ordinary life insurance among all U.S.
companies. State Farm also offers a wide variety
of financial services. State Farm and its 16,000-
plus agents serve the United States and three
provinces of Canada with over 75 million auto,
life, and health policies in force. As a mutual com-
pany, State Farm policyholders are the stakehold-
ers. It is the only company in the top ranks of the
Fortune 500 that is not publicly traded.

ACHIEVEMENTS

State Farm is consistently recognized with 
top ratings for financial strength and claims-
paying ability.

Recognized as an employer of choice, State
Farm is committed to fostering diversity and
inclusion. Agents and employees come from
diverse backgrounds, and are encouraged to use
their prior experiences to build business strategies
for the future. Black Enterprise magazine honored
State Farm by naming it one of the Top 40 Best
Companies for Diversity. State Farm was also rec-
ognized by that publication among the 15 Best in
Marketing Diversity and the 15 Best in Senior
Management Diversity. Hispanic Magazine has
feted State Farm for 15 consecutive years as one
of the Hispanic Corporate 100. Hispanic Trends

named State Farm one of the Top 50 Corporations
for Supplier Diversity in both 2007 and 2006. In
2007, the Black Collegian Magazine recognized
State Farm as “one of the most active recruiters of
college graduates” in the Top 100 Employers edi-
tion. DiversityBusiness.com honored State Farm
for its “commitment to and continued support of
women- and minority-owned companies.”

The State Farm Good Neighbor Citizenship®

program was born out of the company’s historical
promise and continues to celebrate and support the
nonprofit organizations, partnerships, and people
that make homes and neighborhoods truly great. In
2006 alone, State Farm gave more than $54 million
through donations and grants to help further the
efforts of the Good Neighbor
Citizenship program.

Through the State Farm
Companies Foundation, State
Farm supports programs that
improve teacher quality, pro-
mote service-learning, and
improve overall effectiveness
in the education system. In
2006, State Farm announced
its first-ever Youth Advisory
Board of 30 students from
across the United States and
Canada, charged to assist
State Farm in designing and
implementing a $5 million-
a-year signature service for
learning initiative. 
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