
States. It was one of the first major
U.S. mutual insurance companies to
convert to public ownership, form-
ing Unum Corporation in 1986.
Over the years, Unum’s strategy
evolved to one with a clear focus on
disability and specialty risk products
as it became the leader in group dis-
ability and a prominent force in the
specialty risk insurance market.
Through the acquisition of Colonial
Life & Accident Insurance Com-
pany in 1993, Unum became an
industry leader in the voluntary ben-
efits market, where insurance prod-
ucts are sold at the worksite.

With roots dating back to 1887,
Unum’s other major predecessor,
Provident Life and Accident Insur-
ance Company, became a leader 
in personal (individual) disability
insurance and pioneered new ways
to help disabled individuals return to
work. In 1997, Provident acquired
the Paul Revere Corporation,
another leading provider of disabil-
ity insurance.

Unum, headquartered in Portland,
Maine, and Provident, headquartered
in Chattanooga, Tennessee, merged
in 1999 to form UnumProvident
Corporation, which immediately

became the largest provider of group and indi-
vidual disability insurance in the United States —
as well as the largest provider of group income
protection in the United Kingdom. In early 2007,
after several months of brand research,
UnumProvident shortened its name to Unum 
to reflect its growing emphasis on group
employee benefits. 

Today, Unum is traded on the New York
Stock Exchange and is part of the Standard &
Poor’s 500 Index. 

THE PRODUCT

Today’s employers are under tremendous pressure.
Competition to recruit and retain talent is intensi-
fying, health-care costs are rising, workforce
demographics are changing, and time demands
created by administrative and regulatory tasks are
constantly expanding — all at a time when many
human resource departments are shrinking.

In this challenging environment, Unum’s 
better benefit plans can be strategic assets 
that help make companies more competitive. 
Its product offerings include employer-paid 

THE MARKET

Millions of Americans carry tradi-
tional health insurance to pay for
medical expenses. They also carry
insurance for their assets, such as
their home, their car, and even their
jewelry. But people often fail to pro-
tect what is their most valuable asset:
their families and themselves.

As one of the world’s leading
employee benefits providers, Unum
helps protect more than 18 million
people and their families in the event
of illness or injury. In the United
States, Unum is the market leader in
both group and individual disability
insurance and one of the largest
providers of voluntary workplace ben-
efits and group life and long-term
care insurance. The company’s mis-
sion is an important one: to provide
better benefits for employers and their
employees. Unum’s plans help more
than 100,000 employers get the most
from their benefit programs, ulti-
mately building stronger businesses
by building a stronger workforce.

ACHIEVEMENTS

Today, Unum is a Fortune 250 company
with annual revenues in excess of $10
billion. The innovations made possible
by its more than 10,000 employees have set stan-
dards for the industry and helped the company
grow into one of the nation’s leading benefits

providers. Among its many accolades, Unum has
been named the top disability insurance provider by
JHA for 31 consecutive years.*

As a testament to its focus on people, Unum
was named among the Best Places to Work in its
home states of Tennessee, Maine, and South

Carolina. The company
also received the Best
Employers for Healthy
Lifestyles Award given
by the National Bus-
iness Group on Health
and the 2006 Sloan
Award for Workplace
Flexibility.

HISTORY

Delivering better employee
benefits has been Unum’s
passion for more than
150 years. Unum’s earli-

est predecessor, Union Mutual Life Insurance
Company, was founded in 1848, making it one of
the first insurance companies in the United
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