
30

success, Star Oil Works was renamed California
Star Oil Works Company (CSOW), and had become
an attractive candidate for acquisition by a com-
pany with the financial acumen and capability to
bring the products to market. That organization was
Pacific Coast Oil Company (PCO), Chevron’s ear-
liest predecessor, which acquired CSOW in 1879.

In the late 1880s, Standard Oil Co. (Iowa) —
part of John D. Rockefeller’s Standard Oil conglom-
erate — had become a leading marketer on the
U.S. West Coast. By 1900, Rockefeller’s Standard
Oil Company (New Jersey), the holding company
of the conglomerate, acquired PCO, adding pro-
duction to its preeminent position in marketing.
Six years later, it fully integrated the operations of
PCO and Iowa Standard to create Standard Oil Co.
(California). Over the next two decades, Standard
Oil (California) became the marketing leader in its
five-state West Coast area, driven by strong brand
awareness, aggressive marketing, and an impres-
sive roster of products, including Royal Crown
gasoline and Zerolene motor oil. 

Flush with the acquisition of Pacific Oil Co.
in 1926, the company reincorporated as Standard
Oil Co. of California, or Socal. In the 1930s,
Socal formed three joint ventures that sparked its
international expansion. Two of these ventures
involved exploration rights extending from the
deserts of Saudi Arabia to the jungles of
Indonesia. The third involved the birth of a his-
toric partnership with The Texas Co. (later,
Texaco) to form California Texas Oil Co. Ltd., or
Caltex, with marketing operations from Africa to
Asia and a small refinery in Bahrain that would
become the first of a widespread global network. 

In the decades that followed, the company con-
tinued to focus on global operations, from the
development of the Minas and Duri fields in

THE MARKET
Originally derided as a “horseless carriage”
when it was invented more than 100 years
ago, the automobile soon captured the pub-
lic imagination and transformed daily life.
This worldwide love affair with the auto-
mobile has created an ever-expanding mar-
ket, not only for the fuels and products to
keep cars running, but also for the network
of retailer service stations and convenience
stores for supplying customers.

From the first oil wells found in
Pennsylvania, California, and Texas in the
second half of the 19th century to today’s
exploration operations that span the globe,
energy companies like Chevron supply
refined petroleum products to marine, avia-
tion, and lubricants industries to keep the
world moving. In addition, Chevron-branded prod-
ucts and services like the unsurpassed Techron®

engine deposit cleaning additive, Chevron credit
cards, and Chevron convenience stores have
become an established part of the automotive prod-
ucts market.

ACHIEVEMENTS
As one of three brands owned by Chevron Corpor -
ation, which is the second-largest U.S.-based
energy company and the fifth-largest in the world,
the Chevron brand can be found at over 7,500 retail
outlets in 29 U.S. states, primarily in the West,
South, and Southwest, and in western Canada. 

Capitalizing on the success of Chevron’s
ExtraMile convenience stores, the program is now
available to retailers in Washington, California, and
Oregon as an award-winning franchise offering.
Chevron earned the 2008 Convenience Store Chain
of the Year award from Convenience Store 

Deci sions, and for the second year in a row,
ExtraMile was named Best Overall Convenience
Store by Convenience Store Petroleum magazine. The
outstanding quality and convenience of ExtraMile
complements the quality that customers have come
to expect from Chevron gasolines with Techron®.

Chevron’s proprietary gasoline additive,
Techron® is widely recognized throughout the
industry as providing unsurpassed intake system
cleanliness on vital engine parts, helping deliver
improved vehicle driving performance, optimal
fuel economy, and reduced emissions. In fact,
Chevron became the first marketer to have its fuel
approved as meeting performance criteria set by
BMW, GM, Honda, Toyota, and Volkswagen/
Audi for TOP TIER Detergent Gasoline — a stan-
dard for gasoline detergency significantly higher
than that established by the U.S. Environmental
Protection Agency. All grades of Chevron gaso-
line with the Techron® additive meet the TOP
TIER Detergent Gasoline criteria. Chevron also
became the first marketer in Canada to have its
fuel approved as meeting the TOP TIER standard. 

HISTORY
In the 1860s, spurred by memories of the gold rush,
hordes of prospectors descended on California
seeking another kind of bounty: black gold. It took
more than 10 years before anyone succeeded, but
in September 1875, Alex Mentry of Star Oil Works
overcame rattlesnakes, wasps, mud, and underbrush
to strike oil in California’s Pico Canyon. Two years
later, this remote portion of the rugged Santa
Susana Mountains of San Joaquin County yielded a
greater find when Mentry drilled Pico No. 4,
which, when deepened in 1877, became a gusher
yielding 70 barrels of oil per day, establishing
California as an oil-producing state. Soon after its
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