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Ecolab also increased its ability to solve 
sanitation challenges in the dairy, institutional
laundry, and food and beverage businesses by
entering into new customer segments. Additional
strategic acquisitions further increased penetra-
tion into quickservice restaurants, health care,
janitorial services, pest elimination, and water
care — rounding out its current full-service port-
folio of offerings.

In 1986, the company changed its name to
Ecolab Inc. and began trading on the New York
Stock Exchange under the symbol ECL. A 1991
joint venture with German chemical manufac-
turer Henkel KGaA solidified the company’s
global presence, expanding its reach to Europe
and beyond. Today, Ecolab serves more than 
1 million customers, 24 hours a day, 365 days a
year, all across the globe.

THE PRODUCT
Ecolab has consistently been an industry leader
in designing products and services that help 

THE MARKET
Ecolab Inc. is the global leader in premium com-
mercial cleaning, sanitizing, food safety, and
infection prevention products and services. From
North America to Latin America, Europe to Asia
Pacific — and everywhere in between — cus-
tomers in more than 160 countries worldwide
depend on Ecolab solutions to help make their
operations cleaner, safer, and healthier.

Headquartered in St. Paul, Minnesota, Ecolab
innovations touch virtually every aspect of daily
life, including foodservice, food and beverage
processing, health care, hospitality, food retail,
textile care, vehicle care, and more. Many of the
world’s most recognizable brands rely on Ecolab
products and services to ensure product integrity,
protect their brand identity, and provide a consis-
tent customer experience.

ACHIEVEMENTS
With a company culture that values innovation,
integrity, partnership, and responsible citizenship,
Ecolab measures achievement by more than
merely financial performance. While the com-
pany’s steady financial growth is certainly impres-
sive, so too are the many accolades it has received
from industry sources and its own employees.

A long-standing commitment to innovation,
for example, has resulted in Ecolab being awarded
more than 4,000 industry patents for cleaning
products, as well as packaging and dispensing
designs. Ecolab’s commitment to ethical and
responsible business practices, meanwhile, has
earned the company recognition as one of CRO

magazine’s 100 Best Corporate Citizens, one of
Ethisphere magazine’s World’s Most Ethical
Companies, and a place on Forbes magazine’s
America’s Best Big Companies Honor Roll. And
the company’s employees consistently rate Ecolab
one of the Best Places to Work in the Twin Cities,

as well as one of the 50 Best Companies
to Sell For in the United States.

In addition, Ecolab has a strong
history of contributing to the commu-
nities where its employees live and
work. The company strongly
believes this involvement
benefits its overall economic
and social vitality, and
enhances the communi-
ties’ attraction for employ-
ees and neighbors. Over
the past 10 years, in fact,
Ecolab has contributed
more than $36 million
through its community
giving programs, spon-
soring everything from
classroom grants to edu-
cational fund-raisers.

HISTORY
Throughout its 85-year his-
tory, Ecolab’s approach has
focused more on providing
unique customer solutions
rather than merely selling prod-
ucts. The company was founded
in 1923 as Economics Labor -
atory, reflecting a mission to save
customers time, labor, and money
with economic solutions devel-
oped through laboratory research.
One of its f irst products was
Absorbit, a carpet cleaner that allowed
hotels to clean carpet stains on the spot, elimi-
nating the need to shut down while carpets were
being cleaned.

In the 1930s, the company’s sales force
evolved into consultants who not only sold prod-
ucts but also fixed and maintained customers’
dishwashers, trained kitchen employees, analyzed
dishwashing procedures, and recommended ways
to minimize dishware breakage. This consultative
approach to “circle the customer” with solutions
and service continues to be a hallmark of the
Ecolab business model today.

Throughout the latter half of the 20th century,
the company began to expand and diversify. The
1970s brought growth opportunities in Europe
and Latin America. In 1981, the introduction of a
patented, solid-form warewashing detergent —
offering unprecedented control, safety, and cost
savings — set the stage for a revolutionary line of
solid products that continues to expand in other
industries even today. 

Ecolab has consistently been an industry

leader in designing products and services

that help customers operate their businesses

more efficiently. The company invests mil-

lions each year in research and development

to create products and solutions that not

only meet government and regulatory stan-

dards, but that also help increase safety,

minimize customers’ water and energy use,

and reduce waste.
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