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the parent company of Embassy Suites
became the Promus Companies Incor -
porated and acquired the Park Suites hotel
chain in 1991. In 1993, Embassy Suites
marked its 10-year anniversary as the lead-
ing all-suite hotel chain in the nation. Just
six years later, Hilton Hotels Corporation
and Promus Hotel Corporation completed
their merger, making Embassy Suites part
of the respected and successful Hilton
Family of Hotels. 

As a part of the Hilton Family of
Hotels, Hilton HHonors® provides the
backbone for customer loyalty. Hilton
HHonors is the only guest reward pro-
gram to let members Double Dip® to earn
both hotel points for free nights and air-
line miles for free flights for the same
stay — at more than 3,000 hotels world-
wide. The loyalty program has made large
strides in terms of customer satisfaction
and has helped solidify the bond between
Embassy Suites and its core patronage.

THE PRODUCT
Embassy Suites Hotels is the only hotel
brand built around the notion that people
function better, rest easier, and have a
more satisfying stay when they have

more room to live. With 200 locations in the
United States, Latin America, and the Caribbean
and more total suites than any of its competitors
in North America, the brand was a pioneer in the
all-suite concept and is today an industry leader.

Embassy Suites was conceptualized with the
notion that guests deserve more: more space, more
amenities, more comfort, more everything. Each
morning, guests are invited to enjoy a complimen-
tary cooked-to-order breakfast with a wide variety
of delicious items, including the brand’s signature
customizable omelets with 10 ingredients. Treated
again in the evening at the Manager’s Reception,
guests are offered snacks and favorite beverages
over a two-hour time span. Complimentary 24/7
facilities like the BusinessLink™ Business Centers
and newly upgraded fitness centers, featuring
Precor® equipment, are also available to guests.

For business travelers, Embassy Suites is a place
to recharge and reinvigorate after a long day on
the road. Leisure travelers see Embassy Suites as a
place that understands families and demonstrates
that understanding with spacious two-room suites
that offer plenty of room for every member of the
family to spread out with space to call their own. 

Embassy Suites Hotels offers an unconditional
100 percent Satisfaction Guarantee at all of its

THE MARKET 
Evolving and anticipating the needs of
guests are vital to success in an ever-
changing industry. The hotel industry is
a fluid one, and hotel guests’ wants and
needs are constantly progressing. Embassy
Suites Hotels is a brand that recognizes the
need to evolve and remain relevant in the
face of change, making intuition and inge-
nuity key to building a reliable and loyal
customer base. 

A host of new hotels have opened in
recent years, representing new markets
and hotel designs. From Mexico City to
Honolulu to Minneapolis to Atlanta,
these properties exhibit a new way that
guests can experience Embassy Suites
Hotels in a variety of markets. 

Along with the traditional Embassy
Suites architectural design, featuring a
soaring atrium atmosphere, is a new
design option that takes full advantage of
space, minimizes land costs, and contin-
ues to maximize the value that guests
count on. This design is ideal for smaller
markets as well as urban hotel projects
and adaptive reuse buildings. 

ACHIEVEMENTS
Throughout the brand’s life span, accolades have
poured in from some of the biggest names in the
industry:
• J.D. Power and Associates recognized Embassy

Suites with its Highest Guest Satisfaction Among
Upscale Hotel Chains award in 1999, 2000, 2001,
2002, 2003, 2007 and again in 2008, giving the
brand a record-breaking seventh year of winning
this high honor. 

• Nick Jr. Family Magazine’s 2003 Playful Travel
Award for Suite-est Hotel Chain for Families. 

• Best Practice Corporate Champions in Quality
recognition from the Center for Hospitality
Research at Cornell’s School of Hotel Admin -
istration.

• Top brand in the Brand Excellence Awards
(2006 and 2008), according to the City Business
Journals Network. The American Brand Excel -
lence Awards are based on surveys of 1,800
small- and medium-sized business owners. 

Consistently innovative and ahead of the curve,
Embassy Suites is the only hotel brand to offer

complimentary cooked-to-order breakfast
and and offer USA Today to every guest. 

HISTORY 
Embassy Suites Hotels was launched 25
years ago, and has since reinvented the
upscale hotel experience by creating 
a superior all-suite lodging value,
enabling guests to control their own
time/experience to meet their individual
needs for specific travel occasions. 

In February 1983, the Embassy Suites
hotel division was created by Holiday
Corporation and acquired the 24-hotel
Granada Royale Hometels chain just over 
a year later. After seven years of success, 
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