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5 a.m. workout sessions at Gold’s Gym . . .
the Muslim woman in Maryland who
comes to Gold’s Gym’s women-only
workout room so she can remove her
hijab and enjoy her routine in comfort.
The brand’s biggest achievement is the
stories of success, happiness, and health
from within the gyms’ walls.

HISTORY
Gold’s Gym opened its doors in Venice,
California, on Pacific Avenue in 1965

and featured homemade
equipment crafted by Joe
Gold. (Even back then,
Gold’s Gym offered a
one-of-a-kind workout
experience.) With little
money to be made in
bodybuilding, it was
not uncommon for Joe
to let struggling body-

builders sleep on the roof at night.
This passion for fitness and dedication to the
sport attracted bodybuilders from around the
area. In 1977, Gold’s received international fame
in the movie Pumping Iron, which starred Arnold
Schwarzenegger and Lou Ferrigno. 

In 1980, Gold’s Gym recognized a need for
serious fitness facilities worldwide, and the
Gold’s Gym Franchising Program was created.
That year, the first franchisee opened a gym in

THE MARKET
Fitness has become as much a part of
the American culture as the arts, sci-
ences, and entertainment. It has grown
into a $14.1 billion industry and has
more than doubled in size in the last 10
years. Currently, more than 40 million
people in the United States are health
club members, and that number is
expected to reach 50 million by 2010. 

Even with this explosive growth, the
fitness industry’s potential remains
untapped. Despite a wealth of research
and information pointing to fitness as a
key to living a longer, healthier life, an
astounding 88 percent of the American
population has yet to join a gym. And
with America facing a rising obesity crisis, fitness
has become more important than ever. 

Consider this: Today, nearly two-thirds of
adults and 15 percent of children and adolescents
in the United States are overweight. An estimated
70 percent of diabetes risk in the United States
can be attributed to excess weight, and more than
18 million Americans suffer from the disease.
Heart disease is the leading cause of death in
American women, killing six times as many
women as breast cancer, and as many as 300,000
adult deaths in the United States each year are
attributable to unhealthy dietary habits or physi-
cal inactivity. 

The good news is that all of the conditions
above can be managed or prevented through
proper diet and exercise. And as millions of
Gold’s Gym members have found, joining a gym
and reaching one’s fitness goals can be a life-
changing experience. 

ACHIEVEMENTS
Gold’s Gym has become the world’s most recog-
nized fitness icon. Starting out as a small gym in

Venice, California, Gold’s
Gym has grown to more than
620 gyms in 43 states and 30
countries, making it the largest
co-ed gym chain in the world. 

Over the past 40 years,
Gold’s Gym has gained a reputa-
tion for being the preferred gym of bodybuilders,
entertainers, professional athletes, and the military.
Countless stars, such as Arnold Schwarzenegger,
Jodie Foster, Morgan Freeman, The Rock, and
Hilary Swank, have trained at Gold’s Gym. Some
of the most recognizable names in sports, includ-
ing Michael Jordan, Lance Armstrong, Tiger

Woods, and Albert Pujols, have come
to Gold’s Gym to stay at the top of their
game. Finally, Gold’s Gym has added
Capitol Hill to the family as the offi-
cial gym of the Presidential Inau gural
Committee, the House of Represen -
tatives, the FBI, and the CIA. 

In addition, Gold’s Gym Fran chising
has become one of the most respected
franchising operations in the world. The
company has attracted a who’s who of
franchisees, including former congress-
men, professional athletes, entertainers,
and international entrepreneurs. 

Gold’s Gym’s biggest achievement,
however, is not its global success or high-profile
clientele; it’s the members . . . the retired police
officer in California who was told he would never
walk again after a debilitating stroke and has just
celebrated taking his first 20 steps unassisted,
thanks to months of working with his Gold’s Gym
trainer . . . the diabetic in Georgia who no longer
needs his medication thanks to his new, healthy
lifestyle . . . the mother-daughter duo who aim to
lose a combined 200 pounds in one year with their
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