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Services Inc. and started trading on the New York
Stock Exchange. 

In April 2004, Manulife Financial Cor poration
acquired John Hancock Finan cial Services Inc.,
adding to its leading global insurance franchise.
Manulife president and chief executive officer
Dominic D’Alessandro called the merger “a
unique strategic opportunity to combine two
exceptionally strong companies into a single, inte-
grated, global market leader.”

THE PRODUCT
Annuities. The John Hancock variable and fixed
annuity products provide innovative income solu-
tions for baby boomers and all individuals
focused on retirement planning. The annuities
division has consistently been a leader in the
industry because of its ability to create unique
products that address fundamental retirement
issues, such as market volatility and longevity
risk. Key features and benefits of these products
include diversified portfolio options from some
of the most prominent names in the investment
industry, and optional protection features that can
provide lifetime income and help preserve a
legacy. John Hancock’s integrity, stability, and
dependability are reflected in their prudent prod-
uct design and investment approach, as well as
their solid financial ratings.

Life Insurance. John Hancock Life Insurance
serves the needs of middle- and upper-income
consumers, providing personal, estate, and busi-
ness planning solutions with its comprehensive
and competitive product portfolio, including uni-
versal, variable, whole, and term life insurance.
John Hancock also sets itself apart from its com-
petitors with its progressive, flexible, and innova-
tive underwriting. In addition, John Hancock has
one of the industry’s leading Advanced Markets
Groups, comprising attorneys, accountants, and
consultants with extensive estate and business
planning experience.

Long-Term Care Insurance (LTC). As a pio-
neer in LTC insurance more than two decades ago,
John Hancock continues to lead the industry today,
having sold more policies through its group and
individual LTC insurance product lines than any
other LTC insurance carrier in 2007 (LIMRA,
2007). John Hancock’s leadership in LTC insurance
is built on a reputation for offering innovative,
affordable products, backed by superior financial
strength and stability, and a commitment to provid-
ing policyholders with a strong support system and
high-quality service at the time of claim.

Mutual Funds. John Hancock Funds offers
an array of investment products, including mutual

THE MARKET
In up markets or down markets, in times of eco-
nomic strength or economic turmoil, the John
Hancock brand, as one of the nation’s signature
brands, is a name that people trust to help them
meet key financial needs throughout their lives. 

Whether it’s accumulating and investing
assets for college or retirement, using long-term
care insurance to help ensure that parents get the
care they need without losing a lifetime of sav-
ings, helping protect loved ones through life
insurance, or helping ensure they’ll have the
income they’ll need during their retirement years,
people know they can trust John Hancock. 

Under the John Hancock brand are a number
of divisions offering broad insurance, invest-
ments, and retirement product portfolios. Con -
sumers can find the products they need and have
the comfort of knowing that these products 
are backed by a long history of financial strength
and stability.

As the U.S. division of Manulife Financial
Corporation, a highly esteemed global enterprise
based in Toronto, Ontario, John Hancock
Financial Services today is a key part of the
world’s third-largest, and North America’s largest,
life insurer (by market capitalization as of
11/7/08).1

John Hancock is a market leader in its core
U.S. insurance and wealth management busi-
nesses. It is the top provider of life and group
long-term care insurance, and a top-two provider
of individual long-term care insurance; the num-
ber-one provider of 401(k) plans among banks,
mutual fund companies, and insurers; a top-three
variable annuities provider among independent
distributors, and a top-20 mutual funds provider.2

John Hancock also offers college savings, fixed
annuities, and medium-term, fixed-rate bonds.

Consumers have access to John Hancock’s
wide range of protection, wealth, and retirement
management products through one of the indus-
try’s deepest and most diversified distribution
networks, including banks, financial planners and
advisors, and independent insurance agents, and
through the company’s independent career net-
work, John Hancock Financial Network. 

“The future of John Hancock is built on 
four core pillars of growth: product innovation, 
powerful distribution capabilities, f inancial
strength, and outstanding brand recognition,” 
says Jim Gallagher, senior vice president, Com -
mu nications, Govern ment & Community Rela -
tions. “We are proud of having, protecting, 
and building on one of the strongest brands in
American business.”

ACHIEVEMENTS 
For the quarter ending September 30, 2008, John
Hancock contributed approximately 64 percent of
Manulife’s earnings, 62 percent of its premiums
and deposits, and accounted for approximately 58
percent of its funds under management. 

The operating insurance subsidiaries of
Manulife Financial Corporation, including John
Hancock Life Insurance Company and John

Hancock Life Insurance Company (USA), carry
the highest — “AAA” — financial strength rat-
ing from Standard & Poor’s Ratings Services as
of November 6, 2008.3

HISTORY
Founded as a mutual life insurance company in
Boston, Massachusetts, John Hancock Mutual
Life Insurance Company received approval for its
charter on April 21, 1862. Albert Murdock, the
company’s first agent, had the company’s first
policy written on his life on Christmas Eve day in
1862. Today the company serves millions of con-
sumers throughout the United States.

The company and brand grew, and in 1999
the New York Times named John Hancock one of
the 100 most powerful corporate, media, and
product brands of the 20th century.

Converting from a mutual insurer to a 
stock company in January 2000, the company 
began doing business as John Hancock Financial

am_054-055.qxp:Layout 1  6/20/09  7:29 PM  Page 2




