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Throughout the 1950s and 1960s, NASCAR
continued to grow, primarily in the Southeast. In
1959, Daytona International Speedway opened,
and has since become one of the most iconic sports
facilities in the world. Talladega Superspeedway,
the circuit’s largest oval track, opened a decade
later in 1969.

As NASCAR entered the 1970s and 1980s,
NASCAR saw steady growth. The legendary
“King” Richard Petty continued his dominance
throughout the 1970s in what is now the NASCAR
Sprint Cup Series, while stars like Cale Yarborough,
Darrell Waltrip, and Bill Elliott took center stage in
the 1980s. That decade also saw the establishment
of what is now known as the NASCAR Nationwide
Series in 1982.

The growth trend carried into the 1990s with
stars like Dale Earnhardt, Jeff Gordon, and 
Rusty Wallace carrying the torch; 1995 saw the
debut of what is now the NASCAR Camping
World Truck Series.

Entering the new century, the sport’s growth was
further fueled by a groundbreaking television part-
nership that commenced in 2001. This accelerated
growth ushered in a new generation of stars, mak-
ing household names of Tony Stewart, Jimmie
Johnson, and Dale Earnhardt Jr. In 2004, the Chase
for the NASCAR Sprint Cup was introduced, bring-
ing a new level of excitement to millions of fans. 

The France Family. Founded by Bill France
Sr. in 1948, who was succeeded by his son, Bill
France Jr. in 1972, NASCAR has seen tremen-
dous expansion under the France family. Today, a
third generation of the family carries that legacy
forward, with Brian France serving as NASCAR
Chairman and CEO.

THE PRODUCT
NASCAR holds hundreds of events throughout
North America each year on the national, regional,
and local levels.

The NASCAR Sprint Cup Series is the
highest-profile series in NASCAR and one of the
world’s premier sports properties. Representing
racing at its best, the series features 36 points
events at 22 different tracks across the country.

THE MARKET
Founded in 1948, the National Asso cia tion for
Stock Car Auto Racing (NASCAR) annually pro-
motes hundreds of races throughout North America.
The company is headquartered in Daytona Beach,
Florida, with offices in New York City; Los
Angeles; Charlotte and Concord, North Carolina,
among others. NASCAR also operates offices in
Mexico and Canada.

Currently, one in three U.S. adults enjoy
NASCAR, making it the No. 1 motorsport in
America and one of the premier sports entertain-
ment brands in the world. NASCAR events are
also broadcast in more than 150 countries in 20
languages, making it a truly global brand.

ACHIEVEMENTS
Over the last six decades, NASCAR has built on
its foundation as a regional attraction in the
southeastern United States to become a main-
stream sport and one of America’s top sports
entertainment brands.

NASCAR is No. 1 in fan brand loyalty; stud-
ies show that NASCAR fans are three times as
likely as non-fans to try and purchase NASCAR
sponsor brands.

NASCAR is the No. 2-rated regular-season
sport on television. All events among its three
national series are televised.

NASCAR draws the largest attendances in
America, including 17 of the top 20 largest attended
U.S. sporting events each year.

NASCAR sanctions more than 1,200 races at
100 tracks in more than 30 U.S. states, Mexico,
and Canada. 

NASCAR is a leader in licensed product 
sales, making it a top performer among major
sports properties.

In the last decade, NASCAR has expanded its
schedule to include more major events in key mar-
kets such as Chicago, Kansas City, and Miami.

HISTORY
“Stock car racing has got distinct possibili-
ties for Sunday shows, and we do not
know how big it can be if it’s handled
properly. . . . I believe stock car racing can
become a nationally recognized sport.”

— NASCAR FOUNDER BILL FRANCE SR.

Prior to the establishment of NASCAR in 1948,
stock car racing was a loosely structured sport,
with events taking place throughout the South,
including the world-famous beachfront course at
Daytona Beach, Florida. 
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