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Then again, perhaps the
young engineer and inventor did imagine it,
because more than just a dreamer, Andreas Stihl
was a true innovator. The STIHL brand became
syn onymous with quality and soon was the 
number-one-selling brand of chain saw world-
wide, a title that the com-
pany retains today. 

In the 1970s, STIHL
expanded by building its
U.S. manufacturing plant,
which led to more diverse
product lines. Significant
growth in the construction
and landscaping markets required products 
for these skilled professionals looking for 

STIHL quality and power, and STIHL engineers
responded. STIHL also met the

increasing demands

THE MARKET
The $8.3 billion outdoor power equipment
industry has a major positive impact on the
American economy. The most recent U.S.
Department of Commerce report esti-
mates that outdoor power equipment
accounted for $867 million in exports
to all countries last year and $359 mil-
lion in imports to the United States. 

Over the past 50 years, the out-
door power equipment industry has
responded to the desire of the mar-
ketplace for safer and more envi -
ronmentally friendly products.
Com bin ing technology with
the changing needs of con-
sumer and com mer cial users,
the industry has developed
a wide array of durable,
efficient products for domestic and
international markets.

ACHIEVEMENTS
Andreas Stihl developed the first electric chain
saw in 1926 based on an uncompromising com-
mitment to quality and a spirit of innova-
tion. Since then, STIHL engineers have
established a long list of industry firsts, tech-
nological advances that have since become
industry standards. STIHL innovations include
the gearless saw, the antivibration system,
electronic ignition, self-lubricating saw
chains, chain brakes, and many more. 

In recent years, breakthroughs
such as the revolutionary STIHL 
4-MIX® engine, Intelli gent Engine

Manage ment (IEM) system, STIHL
Easy2Start™ system, and prefiltration

systems for cut-off machines and chain
saws have raised the bar for the envi-

ronment, efficiency, and comfort.
Today, STIHL is an industry leader in tech-

nical innovation, holding more than 1,000
patents worldwide, with more than half

found in series production.

As a leader in the outdoor power equipment industry, STIHL

understands the need to set the example, investing in innova-

tive technologies, programs, and partnerships as part of its

ongoing commitment to environmental stewardship.

STIHL has made significant investments in research and

development to address its environmental footprint. STIHL uses

a variety of innovative technologies to produce some of the clean-

est-running handheld outdoor power equipment on the market —

including a full line of electric products. In addition, its manufacturing

facility in Virginia Beach features one of the largest privately funded green 

roofs in Virginia. 

STIHL also partners with agencies and organizations that

encourage the responsible use of natural resources, promote

sustainable growth woodlands, and support the development of

future farmers and agribusiness professionals — organizations

like Professional Landcare Network (PLANET), American Tree

Farm System, Tree Research and Education Endowment Fund

(TREE Fund), Tropical Forest Foundation, International Society of

Arboriculture, Tree Care Industry Association, National FFA, and others.

A long-term proponent of responsible forest management, STIHL believes

that a partnership of private, corporate, and government entities is the

best way to keep the United States clean, green, and beautiful.

HISTORY
Little could a young Andreas Stihl have imagined
that from a single electrically powered chain saw
would grow a company that is recognized today
as a world leader in outdoor power equipment.
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