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Texaco Auto Gasoline. As the automobile
revolutionized society, sales soared and the
Texaco brand became ever more distinc-
tive. In 1928, Texaco became the U.S.
industry’s first truly national brand when it
began marketing in all 48 states. To support
its retail network, the company introduced
a wide range of new and improved prod-
ucts. Among the most successful and
enduring products was Havoline motor oil,
to which the company obtained the rights
when it acquired the Indian Refining
Company in 1931. 

Over its century-long history, the Texaco
brand has benefited from strong advertising
support, epitomized by the 1932 introduc-
tion of Texaco Fire Chief Gasoline, pro-
moted in radio broadcasts by comedian Ed
Wynn. That tradition continued with the
1948 television debut of The Texaco Star
Theater, hosted by the medium’s first
megastar, Milton Berle. In 1962, Texaco
introduced its famous advertising campaign,
“Trust your car to the man who wears the
star,” which derived its 20-year success not
only from its clever line, but more impor-
tant, from its tie to a core brand value of
trust. Internationally, “The Star of the Road”

campaign was successfully extended to countries
like the United Kingdom, Nigeria, Barbados,
Colombia, and others, expanding Texaco’s local rel-
evance in the global markets where it operates. 

Recognizing the worldwide power of the
Texaco brand, the company became Texaco Inc. in
1959. The new name suited the company, which
continued its strong performance across its operat-
ing spectrum. Supporting the company’s products
were a wide range of promotional activities, includ-
ing its sponsorship of the Havoline racing team and
its support for the national Olympic teams of 38
countries in 1992 and the U.S. Olympic teams at
the 2000 Games in Sydney, the Salt Lake City
Games in 2002, and the Athens Games in 2004. 

Since 2001, when Texaco joined forces with
Chevron Corp., the Texaco brand has preserved its
iconic appeal to motorists in nearly 100 countries.
Drawing upon a century of heritage, trust, and qual-
ity fuels and products that deliver unsurpassed per-
formance, the Texaco brand remains one of the
world’s most identifiable and highly regarded. 

THE PRODUCT
Whether gasoline, jet fuel, motor oil, marine
lubricants, or antifreeze, Texaco-branded prod-
ucts and services have always been known 
for being the highest in quality, reliability, and 

THE MARKET
Over the past century, the energy industry
has been pivotal to the increased mobility
and modernization of life around the world,
growing in tandem with the escalating 
popularity of the automobile. Today, the
industry has multiple roles: finding crude
oil and natural gas with the help of comput-
ers and satellites, manufacturing and blend-
ing products to exact specifications, and
employing a modern, worldwide network
of tankers, pipelines, and trucks to distrib-
ute the products to service stations and
other end users.

Within this category, Texaco continues
its valuable contributions through maintain-
ing its century-long reputation as an icon of
the automotive landscape and emerging as 
a truly global brand. From high-quality
Havoline motor oils with Deposit Shield® to
Texaco gasolines with Techron®, the Shining
Star of Texaco continues to be a trusted
symbol for motorists and automotive experts
who care about protecting and maintaining
their cars’ performance.

ACHIEVEMENTS
As one of the three world-class brands
owned by Chevron Corporation —the second-
largest U.S.-based energy company and the fifth-
largest in the world — Texaco represents a full
range of quality petroleum products. Texaco has
been synonymous with enduring performance for
over 100 years, and has emerged as an influential
global brand with a distinctly American heritage. 

Texaco gasolines with Techron® are high-qual-
ity, as evidenced by Source Interlink’s ongoing use
of Texaco as their official fuel of choice for maga-
zines like Motor Trend, Automobile, and European

Car. From fuels and lubricants to antifreeze and
services, Texaco-branded products can be found
nationwide at over 2,300 Texaco retail outlets and
Xpress Lube facilities, and internationally with
more than 6,000 Texaco service stations in Latin
America, West Africa, and Europe.

HISTORY
The news of a March 1901 gusher in Spindletop,
Texas, sent thousands of prospectors scurrying to
the region, including industry veteran Joseph
Stephen Cullinan, nicknamed “Buckskin Joe” for
his rough-hewn managerial style. Cullinan joined
with New York financier Arnold Schlaet to found
the Texas Fuel Company. By April 1902, the rap-
idly expanding organization adopted a new name:
The Texas Company (later, Texaco). The company’s
risk-taking spirit proved vital when it made its first
discovery in January 1903 in Sour Lake, Texas,
after gambling its future on the site’s drilling rights. 

Texaco’s founders established a marketing for-
mula that remains successful today: create a brand
that customers identify with and trust, advertise
and promote it strategically, and market products
aggressively in countries around the world. Before
the end of the decade, the Texas brand had
emerged with its distinctive logo, based on a five-
pointed star. It soon became one of the world’s
most recognizable brand icons to consumers in
nearly 100 countries. 

Capitalizing on the growth of the automobile
industry, Texaco’s founders introduced a roster of
successful fuel oil products, beginning with Texaco
Deodorized High Test Gasoline in 1908, Number
Four Gaso line in 1909, followed two years later by
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