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1912 following the sinking 
of the Titanic. For more than
150 years, Travelers has been
committed to the communi-
ties where it does business.
By investing in community-
based nonprofit organizations
and their work serving others,
Travelers is increasing oppor-
tunities for people to succeed.

THE PRODUCT
Travelers offers a wide vari-
ety of property and casualty
insurance and surety products
and services to businesses,
organizations, and individuals
in the United States as well as
in select international mar-

kets. In addition, the company can meet insur-
ance needs in more than 90 countries worldwide
through its network of insurers. Products are dis-
tributed primarily through independent insurance
agents and brokers. Travelers’ success is built
upon its ability to provide innovative insurance
and risk protection products and services in synch
with its customers’ needs.

Personal Insurance offers property and
casualty insurance products for individuals.
Products include automobile, homeowners,
umbrella, condominium, tenant, flood, identity
theft, valuable items, boat and yacht, and wed-
ding coverages.

Business Insurance offers a broad array of
property and casualty insurance products and serv-
ices to its clients, which range from small Main
Street businesses to Fortune 100 corporations.
Business Insurance is organized into marketing

THE MARKET
The Travelers Companies Inc.
is a leading property and 
casualty insurer offering a
wide variety of insurance and
surety products and services
to businesses, organizations,
and indi  viduals primarily
through independent agents
and brokers. 

ACHIEVEMENTS
Travelers is the second-largest
writer of commercial U.S.
property and casualty insur-
ance and the second-largest
writer of U.S. personal insur-
ance through independent
agents. Assets totaled approx-
imately $110 billion (as of December 31, 2008),
with shareholders’ equity of $25 billion and total
revenue of $24 billion. The company ranks no. 93
on the Fortune 500 list of largest U.S. companies;
employs approximately 33,000 employees; has
representatives in every U.S. state, Canada,
Ireland, and the United Kingdom; and is repre-
sented by approximately 12,000 independent
agencies and brokerages around the United States.

Yet the company’s achievements need not only
be measured in terms of its strong financials and
market position. Travelers also reaches out in a 
significant way to the community through the
Travelers Foundation and corporate funding, with
annual grants of more than $17 million. A key
emphasis is the Travelers Edu cation Access
Initiative, developed to help address educational
and workforce challenges in select com munities.
The program is designed as a series of relationships

with colleges and universities that will increase
the number of underrepresented students going to
college, help ensure that students from under-
served communities graduate from college, and
build awareness of careers in insurance. 

HISTORY
In a company with as long and distinguished his-
tory as Travelers, no short historical review can do
justice to the brand’s accomplishments.  Corporate
milestones show a long-standing tradition of firsts,
from issuing the first automobile policy to issuing
the first insurance on aerial transportation to the
first accident policy for space flight and lunar
exploration.  The company also has a long-standing
history of providing strength and support in chal-
lenging times, from earning a solid reputation in
1871 for paying its Chicago fire claims dollar for
dollar to paying more than $1 million in claims in

Alexander Wilkin and
16 fellow St. Paul,
Minnesota, business-
men form St. Paul
Fire & Marine
Insurance Company.

J. G. Batterson and
nine others form the
Travelers Insurance
Company “for the
purpose of insuring
travelers against loss
of life or personal
injury while journey-
ing by railway or
steamboat.”

Travelers issues 
the first automobile
policy to Gilbert J.
Loomis, a mechanic
who built a one-
cylinder car.

Travelers creates a
Department of Engi -
neer ing and Safety,
the nation’s first
organization of safety
engineers, which
invents devices to pro-
tect employees from
dangerous machinery
and health hazards in
the workplace.

The sinking of the
Titanic results in
Travelers paying
more than $1 million
to beneficiaries in
accident insurance
claims and life insur-
ance benefits related
to the disaster.

Travelers issues the
first insurance on aer-
ial transportation,
which covers life,
public liability, prop-
erty damage, workers’
compensation, and
airplane trip accident
tickets.

Despite the stock
market crash on
Black Tuesday and
the subsequent
Depression, The St.
Paul does not lay 
off any workers or
cut salaries. In fact,
employees receive a
special one-month
salary bonus.

The umbrella is
believed to have first
appeared in a
Travelers adver -
tisement in 1870.
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