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and laser and solid-ink printers and fax machines.
Xerox provides software and workflow solutions
with which businesses can easily and affordably
print books, create personalized documents for
their customers, and scan and route digital informa-
tion. Xerox’s services expertise is unmatched and
includes helping businesses develop online docu-
ment archives, analyzing how employees can most
efficiently share documents and knowledge in the
office, operating in-house print shops or mail-
rooms, and building Web-based processes for
personalizing direct mail, invoices, brochures,
and more. Xerox also offers software, support,
and supplies, such as toner, paper, and ink.

RECENT DEVELOPMENTS
To further strengthen distribution capacity, Xerox
completed several acquisitions in 2008.

Xerox acquired Veenman B.V., expanding its
reach into the small and mid-size business market
in the Netherlands.

Global Imaging Systems Inc. (GIS) acquired
Saxon Business Sys tems, an office equipment sup-
plier with offices throughout Florida, and three

THE MARKET
The document industry is transitioning to digital
systems, to color, and to an increased reliance on
electronic documents. Increasingly, businesses
are creating and storing documents digitally and
using the Internet to exchange electronic docu-
ments. Xerox believes these trends play to the
strengths of the Xerox product and service offer-
ings and represent opportunities for future growth
in the $132 billion market that Xerox serves.

ACHIEVEMENTS
Xerox has garnered attention for its leadership,
not only for its business practices, but for its work
in diversity, corporate citizenship, and sustain-
ability. In 2008, the company received some 230
awards from industry groups and media around
the world. In 2007, Xerox was awarded the
United States National Medal of Technology, one
of the highest distinctions a technology company
can receive. 

Among some of the recognitions the company
received in 2008, Xerox ranked fourth in Fortune’s
Most Admired Companies in the computer indus-
try. Also, Anne Mulcahy, Xerox chairman and
chief executive officer, and Ursula Burns, Xerox
president, are ranked fourth and tenth, respectively,
on the magazine’s Most Powerful Women list.
The two are also on Forbes’ 100 Most Powerful
Women list. Xerox is on Black Enterprise maga-
zine’s list of the 40 Best Companies for Diversity.

In 2008, Xerox was positioned in the Leaders’
Quadrant in industry analyst firm Gartner’s
Magic Quadrant for Managed Print Ser vices and
for multifunction printers. The company is listed
on the Dow Jones and KLD Sustainability
Indices. Xerox is the first technology company 
to be named a Per formance Track Corporate
Leader by the U.S. Envi ron mental Protection
Agency. The company also earned a perfect score
from the Human Rights Campaign on its 2009
Corporate Equality Index. 

HISTORY
Xerox was founded in 1906 as the Haloid Com -
pany. The Haloid Company — which later became
Haloid Xerox, then Xerox — manufactured and
sold photographic paper.

After World War II, the company’s young pres-
ident, Joseph C. Wilson, focused his company’s
energy on a newly acquired technology: xerogra-
phy. Haloid invested all its resources to improve
the crude, dirty, time-consuming xerographic
process. In 1959, the years of investment paid off
with the unveiling of the first office copier, which
cleanly and efficiently produced copies with just

the touch of a button. This initial success funded
more research to both refine xerography and
invent new technologies, some of which continue
to define today’s digital world:
• The Ethernet 
• Prototype of the personal computer inter-

facing with a computer mouse
• Icon and window-based computing 
• Laser printing 
• The fax machine 
• Print-on-Demand technology

THE PRODUCT
Xerox is a $17.6 billion technology and services
enterprise and a leader in the global document
market. Xerox develops, manufactures, markets,
services, and finances a complete range of docu-
ment equipment, software, solutions, and services.

Xerox provides the document industry’s broad-
est portfolio of document systems and services for
businesses of any size. Digital systems include
high-end printing and publishing systems; digital
presses; advanced and basic multifunctional
devices (MFDs) that can print, copy, scan, and fax;
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