
THE MARKET
More than 30 years ago FedEx 
created a new market when it 
began providing customers 
access to next-business-day 
delivery services. Chairman, 
President, and CEO Frederick 
W. Smith founded the com-
pany with a solid purpose and 
vision: help commerce move 
faster and more ef�ciently. As 
FedEx grew, it did just that. 
The company helped more 
people and businesses around 
the world connect with the 
global marketplace.

In 1978 Fred Smith was 
famously quoted as saying, 
“The information about the 
package is just as important as 
the package itself.” Since that 
time FedEx has been providing customers access 
to timely and accurate information, and it has 
enabled new supply-chain models and ef�cien-
cies. This unprecedented access to information 
is connecting customers around the world to 
economic markets and communities.

Today FedEx connects more than 220 coun-
tries and territories in responsible and resource-
ful ways. 

Smith credits the company’s more than 
290,000 team members around the globe with 
much of its success. The founder explains that 
the FedEx team is pioneering new technologies 
that make the company’s systems, vehicles, and 
routes more ef�cient. His team members are 
helping the company and the world achieve 
more with limited resources. 

According to Smith, “In a truly global econ-
omy, prosperity depends on global connections. 
We make those connections happen reliably, 
millions of times every day.” 

business services in the United 
States and abroad.

THE PRODUCT
FedEx provides customers and 
businesses worldwide with a 
broad portfolio of shipping, 
e-commerce, and business ser-
vices. With annual revenues of 
$38 billion, the company offers 
integrated business applica- 
tions through operating com- 
panies competing collectively 
and managed collaboratively 
under the respected FedEx 
brand. Consistently ranked 
among the world’s most 
admired and trusted employ-
ers, FedEx inspires its more 
than 290,000 team members to 
remain “absolutely, positively” 

focused on safety, the highest ethical and profes-
sional standards, and the needs of its customers  
and communities. 

As a company FedEx believes its impact is 
greater than the services it provides. FedEx is 
committed to being a great place to work, a 
thoughtful steward of the environment, and a car-
ing citizen in the communities where its team 
members live and work. Today the company is 
recognized as a leader in sustainability, a critical 
player in the global economy, and a catalyst for 
connecting people and places, all working 
together to improve the quality of life for cus-
tomers and members of the community.

RECENT DEVELOPMENTS
FedEx is a worldwide network of companies. 
Independently, each company offers �exible, 

40

ACHIEVEMENTS
FedEx was the first company dedicated to 
express package delivery and the �rst to offer a 
money-back guarantee. In the services category, 
FedEx was the �rst to win the Malcolm Baldrige 
National Quality Award, and in 2010 the ship-

ping carrier was added to the Dow Jones 
Sustainability Index North America.

The company’s creative, open culture 
has gained wide recognition and admira-
tion. In 2010 FedEx continued a long tra-
dition of being named one of the most 
admired and best companies to work for in 
the world, receiving 26 awards in 21 dif-
ferent countries, including Brazil, Chile, 
France, Italy, South Korea, and Mexico.

Two FedEx operating companies also 
received recognition in 2010. FedEx 
Express earned a World Air Cargo Award 
for International Express Operator of the 
Year, and FedEx Freight was named Multi-

Regional Carrier of the Year by the National 
Shippers Strategic Transportation Council 
(NASSTRAC).

HISTORY
What began in 1973 as a U.S. overnight shipping 
business in Memphis, Tennessee, has expanded 
into a global logistics powerhouse in 2011. 

FedEx believes you need a world full of con-
nections to catalyze commerce. And since 
Federal Express became FedEx, the company 
has capitalized on every opportunity to connect 
the world. Today it continues to expand its  
service network into new territories — from 
worldwide shipping and trade to professional 






