
THE MARKET
The document industry is transition-
ing to digital systems, to color, and 
to an increased reliance on elec-
tronic documents. Increasingly, 
businesses are creating and storing 
documents digitally and using the 
Internet to exchange electronic doc-
uments. Xerox believes these trends 
play to the strengths of the Xerox 
product and service offerings and 
represent opportunities for future 
growth in the $132 billion market 
that Xerox serves.

ACHIEVEMENTS
Xerox has garnered attention for its 
leadership, not only for its business 
practices, but for its work in diver-
sity, corporate citizenship, and sus-
tainability. The company receives 
hundreds of awards annually, year 
in and year out, from industry 
groups and media around the world. 
In 2007 Xerox was awarded the 
United States National Medal of Technology, 
one of the highest distinctions a technology com-
pany can receive.

Among some of the recognitions the company 
received in 2011, Xerox was named as one of  
the World’s Most Ethical Companies by the 
Ethisphere Institute, marking Xerox’s fourth 
consecutive year on the list, which grades com-
panies on criteria such as innovation in contrib-
uting to public well-being and executive 
leadership. Recognized for its commitment to 
sustainable innovation, Xerox Corporation has 
now been added to the Dow Jones Sustainability 

which include the Ethernet, a proto-
type of the personal computer with 
a computer mouse, icon and window-
based computing, laser printing, the 
fax machine, and Print-on-
Demand technology.

THE PRODUCT
Xerox is a $22 billion technology 
and services enterprise and a leader 
in the global document market. Xerox 
develops, manufactures, markets, 
services, and �nances a complete 
range of document equipment, soft-
ware, solutions, and services.

Xerox provides the document 
industry’s broadest portfolio of doc-
ument systems and services for busi-
nesses of any size. Digital systems 
include high-end printing and pub-
lishing systems; digital presses; 
advanced and basic multifunctional 
devices (MFDs) that can print, copy, 
scan, and fax; and laser and solid-
ink printers and fax machines. 

Xerox provides software and work�ow solutions 
with which businesses can easily and affordably 
print books, create personalized documents for 
their customers, and scan and route digital infor-
mation. Xerox’s services expertise is unmatched 
and includes helping businesses develop online 

document archives, analyzing how employees 
can most ef�ciently share documents and knowl-
edge in the of�ce, operating in-house print shops 
or mailrooms, and building Web-based processes 
for personalizing direct mail, invoices, brochures, 
and more. Xerox also offers software, support, 
and supplies, such as toner, paper, and ink.

RECENT DEVELOPMENTS
Through its 2009 acquisition of Affiliated 
Computer Services, Xerox is now the world’s 
leading enterprise for business process and 
document management, offering global services 
from claims reimbursement and automated toll 

North America Index (DJSI North America). 
The listing identi�es leaders in sustainability and 
gives investors a way to follow companies that 
embrace environmental and social values.

 Ursula Burns, Xerox chairman and CEO 
appeared for the fourth year running on Forbes’ 
100 Most Powerful Women list, 
while Black Enterprise magazine 
again recognized Xerox as one of 
the 40 Best Companies for Diversity, 
outperforming peers in one or more 
of four key categories: supplier 
diversity, senior management, board 
involvement, and employee base.

HISTORY
Xerox was founded in 1906 as the 
Haloid Com pany. The Haloid 
Company — which later became Haloid Xerox, 
then Xerox — manufactured and sold photo-
graphic paper.

After World War II, the company’s young 
president, Joseph C. Wilson, focused his com-
pany’s energy on a newly acquired technology: 
xerography. Haloid invested all its resources  
to improve the crude, dirty, time-consuming 
xerographic process. In 1959 the years of  
investment paid off with the unveiling of the �rst 
office copier, which cleanly and efficiently  
produced copies with just the touch of a button. 
This initial success funded more research to both 
re�ne xerography and invent new technologies, 
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