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VUE D'ENSEMBLE

FirstBank has solidified itself as a brand of fortitude, strength and innovation in the Nigerian financial sector since its
inception in 1894. The iconic African elephant with navy blue and ivory colours has been a national symbol of one of the
biggest international players in the financial services industry to date.

Legacy

As the First Bank Group moved into its second century of operations, on April 27 2004, the brand unveiled a new
corporate identity with a new logo and new colours. Entering into a sophisticated and dynamic era in the life of
FirstBank, the brand seeks to draw from our history of being one of Nigeria’s biggest and most prosperous financial

services group and streamlining with new age processes, technology and most importantly, group mindset.

FirstBank was rated a Superbrand in 2007, from a pool of 2000 highly graded brands in Nigeria, by the Superbrand
Nigeria Council and the 2012 BrandFinance Banking League tables rated us in the top 500 most valuable banking

brands worldwide and the most valuable Nigerian banking brand in 2011.

These ratings show that as the Bank revolutionizes its operations and dynamics with new products and services, at the
heart of the organisation is the understanding that customer service delivery and trust are the ultimate way to stay "truly
the first..."

GROVAFRICA

https://www.growafrica.com/fr/organizations/first-bank-nigeria-plc
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Nokia Bags Superbrands Award

Comms Week

Nokia Nigeria has been adjudged one of the superbrands for year 2010/2011 by Superbrands
for the second year running.

Superbrands is the world’s largest and leading independent arbiter of branding that focuses on
identifying, celebrating, reinforcing and promoting exceptional brands across the world.
According to Mr. Maxwell Marshall, project director, Superbrands Nigeria, Nokia was able to
distinguish itself in the mobile phone and PDA/Smartphone categories, meeting the stringent
superbrands criteria as captured in a nationwide consumer survey conducted by Nielsen.

The results of this survey as well as the selection from the premium and business-to-business
categories were ratified by the Superbrands Nigeria Council. In his words, “we have enclosed
the “Certificate of Excellence’ which serves as documentation of your successful assertion of
brand excellence. This document stands as testament to your unassailable status as a
superbrand for 2010/2011,” Marshall said.

Reacting to this development, Mr. Phillip De la Vega, general manager, Nokia West Africa, said
that “Superbrand certification for Nokia Nigeria in two consecutive years will serve to
encourage us to work even harder to design relevant products and services to delight our
customers. We are more than honored and privileged to receive this Superbrand award. This is
also an affirmation of our goodwill as a partner to our customers. We are most grateful to our
customers, staff, and community at large who have extended a vote of confidence in our
brand.”

Nokia is the world’s number one manufacturer of mobile devices by market share. Beyond its
leadership status as a manufacturer of devices, Nokia is fast becoming a leading solutions
provider in the converging internet and communications industries providing internet
services that enable users to experience media, messaging, maps and games.

Superhrands Nigeria, established in June 2006 aims to promote branding excellence in Nigeria
and provide a world-class platform for the projection of Nigerian brands to the global market
place. With headquarters in the UK and currently operating in 78 countries across the five
continents and key global markets, Superbrands has over the last 13 years been privileged to
work with 5000 of some of the world’s finest brands in various markets.
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https://www.guinness-

nigeria.com/media/stock reports/Guinness Nigeria Plcs Annual Report 2007.pdf



https://www.guinness-nigeria.com/media/stock_reports/Guinness_Nigeria_Plcs_Annual_Report_2007.pdf
https://www.guinness-nigeria.com/media/stock_reports/Guinness_Nigeria_Plcs_Annual_Report_2007.pdf
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Western Union (Englewood, CO) »

Western Union Bags Superbrand Status

Tagged: Company -« Africa
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PRESS RELEASE

Lagos — Western Union, a leader in global money transfer services has been selected as one
of Nigeria's strongest business-to-business brands by the Nigerian Superbrands Council and
will feature in the prestigious Business SUPERBRANDS Book 2007. Western Union is the only
money transfer service provider in the Nigerian market to hold the SUPERBRANDS status.

Khalid Fellahi, Western Union Regional Vice President for Africa, expressed his satisfaction
about the company's success in this competition: "It is recognition of Western Union's
contribution to the development of the electronic cash transfer market in Nigeria. It took Western
Union considerable resources and efforts to build and extend its Agent network in Nigeria. To
ensure efficiency of the Western Union system, employees of Western Union Agent are
educated by providing them with technical support and advertising materials. The company's
network consists of over 2,100 Agent locations across Nigeria and it cooperates with 14 out of
the 25 Nigerian banks".

The Superbrands programme identifies the most successful brands within the country in the
spheres of brand building, management and promotion. The Superbrands status represents
Western Union's brand's strength and trust, and the resultant public recognition in its industry.
Globally, Western Union has participated in the Superbrands programme in various countries;
emerging as Superbrands in Egypt, U.S.A, Morroco and Denmark to mention a few.

Established in June 2006, Superbrands Nigeria worked closely with Standards Organization of
Nigeria (SON), independent experts in business, management, research, marketing,
advertising, media, policy and academia in the selection process that evaluated 5,000 brands in
terms of Quality offering, Consumer loyalty, Reliability and goodwill, Resilience and longevity,
Market leadership and dominance, Social responsibility and citizenship, Communication
effectiveness and Overall market acceptance pruning them finally down to only 100
Superbrands.

Superbrands one of the world's leading independent research driven Media arbiter of brands
and branding that identify, celebrate, reinforce and promote exceptional brands numbering over
5,000 in the 73 countries the company currently operates.
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Nigeria: Western Union Bags Superbrand Status

Tagged: Business * Nigeria * West Africa
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Lagos — Western Union, a leader in global money transfer services has been selected as one
of Nigeria's strongest business-to-business brands by the Nigerian Superbrands Council and
will feature in the prestigious Business SUPERBRANDS Book 2007.

Western Union is the only money transfer service provider in the Nigerian market to hold the
SUPERBRANDS status.
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Nigeria: Dangote Group Wins Superbrand Status

Tagged: Business * Company ¢ Nigeria * West Africa
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Lagos — Dangote Group, Nigeria's biggest indigenous conglomerate has been conferred Super
Brand status by Superbrand, the world's largest independent arbiter of brands.

The company was among fourteen other companies conferred the Superbrand status in Lagos.
On hand to receive the award on behalf of Dangote Group, was Mrs. Bodunrin Adeyemi,
Special Assistant to the President/chief Executive Officer and head, Brand Management.




perorand

Media Coverage

Country Date Publication

Nigeria 2007 Press Clippings

MMD 14 MARCH 2007

Nigeria: Superbrands Debut, Appoints New Council

Tagged: Nigeria * West Africa
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By Clifford Amuzuo

Lagos — Superbrands Limited, an international organisational network that commits itself to the
course of advancement and nurturing the culture of branding excellence has announced its
formal arrival to commence full scale operations of growing local Nigerian brands.

The organisation prides itself as the world's largest independent arbitar of brands and its major
operation is based on identifying and paying tribute to exceptional brands by recognising,
rewarding and reinforcing leading brands from all over the world through a bouquet of
promotional products and services, including the Superbrands publication, which is the
cornerstone of its programmes.

https://www.vanguardngr.com/2010/11/superbrands-holds-feedback-forum/
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