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Lego has been ote · the UK s s ronges consun1er brand in an 

annual ranl ing, a · la ·t year s leader British Airways ·lippe( out of 

the top, 20 a] ogether. 

survey of 2 -oo n1embers of he British public awarded he 

Danish toy n1anufac urer the highe,·t honour in Superbrands' 2018 

consun1er Hs , which i · ha ·ed on perceived qua ity, re]iability and 

dis inction. 

Out of a ]ongli ·t of n1ore than 1,500 con1panfo ·, ·having brand 

Gilette rose three place· to score second spot, followed by 

technology giant Apple, toilet paper brand Andrex and Coca-Cola 

in fifth position. 

Di:ne . tlarl s r , pencer. oots. Heinz and Bl\ V rounded ou 

the top 10. 
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Lego sales fall for first time since 
2004 

did 1 ello g· · and Fairy. 

Lego wa · in 25 h ·pc t ba ·l in 

201 and ·e ·ured ·e · nd 

position last ear. lts ictor m 

201 comes a: the group 

celebra es its 60th 

ann1 er ·ar '. 

In a dition lat ear · 

winner Bri ish in, ay ·. 

Google and n1azon all 

dropped out of the top 20. as 

Di:ne and Heathrm\ oth re-entered he ranking for the fir ·t 

tin1e ·ince 201 . P and .. hell als regained a ,·pc t after a four- and 

three- 1ear a ·ence respecti\ el_. 



uperbrand · chainnan ,, tephen CheHotis said that British Ainvays 

falling out of the top 20 shou�d be a wake-up cal for all brands .. 

In a \i\rorld vvhere custmner expecta ions have rightfully risen 

brands canno I afford to disappoint and need to continua]! deliver 

to re ain their valuab]e reputations. o brand, however trong is 

in1111une to changing consun1er sen in1ent ' he said. 

'I he ri ·e of fresh, disruptive brands particularly in tern1s of 

rele ance to con ·u111ers' H e · ·hould be an added warning to 

n1ore estab]i ·hed brands, he added. 

'I he Hke · of Netflix, PurpleBricks and Zoopfa n1ay not be 

chaHenging for the top spot in the overall ranking yet but they 

·urely wHl be if they continue their current 1non1entun1 and the

established elite don't re ·pond fast enough." 

Here's the fu1U 20118 mist:

LLego 

2 .. Ginette 

3. Apple

4. Andrex

s. Coca -Cola

6. Disney

7- iarks & Spencer

8 .. Boo 



9- Heinz

10. Bl\r1 V

11. Cadbury

12 .. Ro]ex 

13.BP

14. Shell

lS. John Le, ri · 

16. Heathrow

17. Jaguar

18 .. Kleenex 

19. Visa

20. Haagen-Daz · •

More, about: I British Airways Lego Disney I Coca-cola Kellogg BMW! 


